May  29, 1982 
One  Dollar 


Finance  execs 
advised  on  how 
to  hike  revenues 
(See  page  9) 

Senate  panel 
rejects  bid 
to  weaken  Fol 
(See  page  10) 

Justice  Dept, 
sues  Tribune 
Co.,  Chicago 
(See  page  12) 
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DOLLAR 


We’re  Orange  County’s  most  cost  efficient 
advertising  medium.  That’s  part  of  the  reason  we’re 
ranked  5th  in  the  nation  in  total,  full-run 
advertising  linage.  Surprised? 
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The  San  Diego  Union 
The  Tribune 

Newsplan  Member 


Then  they  rolled  up  their  sleeves  for  a 
hands-on  opportunit}'  to  understand,  create  and 
improve  their  own  newspaper  advertising. 

Our  class  of  82  graduated  with  honors  — 
having  learned  an  overriding  lesson:  we  care 
enough  to  want  them  to  succeed. 

And  we  care  enough  to  show  them  how. 

We  learned  an  important  thing  or  tw'o 
ourselves:  what  our  advertisers’  problems  are, 
how  much  they  depend  on  us  and  how  we  can 
make  our  medium  work  better. 

Also,  in  the  process,  how  to  make  The  San 
Diego  Union  and  The  Tribune  just  that  much 
more  saleable. 

If  you'd  like  to  learn  from  our  experience, 
we’d  be  glad  to  share  our  notes.  Write  or  call 
Gerr\'  Wilson,  marketing  services  manager, 
Union-Tribune  Publishing  Co.,  P.O.  Box  191,  San 
Diego,  CA  92112.  (714)  299-3131. 


OUR  CLASS  OF  '82 
MADE  THE  GRADE. 


Recently,  The  San  Diego  Union  and  The 
Tribune  staged  our  largest,  most  successful  semi¬ 
nar  in  18  years. 

Over  600  retailers,  ad  managers,  copywrit¬ 
ers,  artists  and  agency  people  heard  five  newspa¬ 
per  advertising  experts. 


Fmm  the  Seutpaper  Adivrliitnn  Hureau.  jealumi  .•fieaters  far  the  I'liiin- 
TYihums  K2  seminar  uvre  (I  In  r )  Hank  Simnm.  tp  anil 

trealitr  iSreclor  phn  Temple  Kashin,  ip  and  reninnal  manajfer.  Hill  Snkb.  tp 
retail  sales  detelnpmeni 


THE  MORNING  NEWS  gained  26  J  million 
lines  of  total  full  run  advertising  1972- 
1981. 


10-year  advertising  linage  trend. 


Evening  poper  goined  15.2  million  lines 
of  total  full  run  advertising  1972-1981. 


In  1981  THE  MORNING  NEWS  ran  88.9 
million  lines  of  totol  full  run  advertising 
—  leading  the  evening  paper  by  over 
10.2  million  lines. 


result  of  our  successful  edi¬ 
torial  package. 

The  March  31,  1982,  ABC 
report  shows  The  Dallas 
Morning  News  experienced 
the  largest  circulation  gains, 
both  daily  and  Sunday,  of 
any  newspajoer  in  Dallas  his 
tt)r\',  boosting  daily  circula¬ 


tion  to  a  market-high 
308,000  and  Sunday  over 
380,000.  In  addition,  our  ad 
vertising  leads  have  been 
extended,  making  us  the 
linage  leader  in  ever\'  meas 
ured  categoiA’.  As  examples, 
in  the  U.S.  we  rank  third 
largest  in  classified  linage 
and  fourth  largest  in  total 
full  run  ad  linage. 

Editorial  excellence.  His 
toric  circulation  growth. 
Undisputed  advertising  lin¬ 
age  leadership.  The  Dallas 
Morning  News,  Dallas’  dom 
inant  newspaper. 


ihe  Dallas  Morning 
News  works  hard 
to  produce  a  care¬ 
fully  crafted  and  continually 
changing  editorial /news 
package.  The  innovations 
we’re  making  fulfill  our 
commitment  to  keep  this 
newspaper  as  vital  and  dy¬ 
namic  as  the  market  we 
serve.  Our  advertising  per¬ 
formance  proves  that  com¬ 
mitment  is  appreciated. 

What’s  especially  gratify¬ 
ing  to  us  is  the  record  suc¬ 
cesses  in  both  advertising 
and  circulation  as  a  direct 
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The  Voice  of  Texas. 
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We  did  it  again 

“Learn  the  thrill  of  monotony,"  said  Prof.  John 
Bremner,  discussing  corisistency  in  editing. 
“...Do  it  again.  Do  it  again...” 

We  did  it  again  and  it  was  far  from  monotonous: 
Our  3rd  Annual  Journalism  Week.  The  3-day 
seminar  features  awards  for  excellence  to  our 
staffers  and  critiques  of  our  newspapers  by  some 
of  the  nation’s  top  journalists. 

This  year’s  speakers:  Janet  Sanford,  associate 
director,  American  Press  Institute;  Dr.  John 
Bremner,  University  of  Kansas  School  of  Journal¬ 
ism;  Dr.  Lionel  C.  Barrow  Jr.,  dean,  Howard  Uni¬ 
versity  School  of  Communications;  Wendell  L. 
Rawls  Jr.,  The  New  York  Times  national  corre 
spondent;  W.F.  “Buddy"  Martin,  assistant  man¬ 
aging  editor  for  sports.  The  Denver  PostJack  D 
Hunter,  author  of  nine  novels,  including  The  Blue 
Max,  and  our  writing  coach;  and  Tirn  Kelly,  man¬ 
aging  editor  of  7/re  Denver  Post. 

It  was  worth  doing  again. ..and  again. 

0»31orlilatiint5-Mniira 

ONE  RIVERSIDE  AVE.,  JACKSONVILLE,  FLA.  32202  (904)  359-4111 


JULY 

1-5— National  Press  Photographers  Association.  Hyatt  House. 
San  Jose.  Calif. 

15-17 — Ozark  Press  Association,  Rock  Lane  Lodge,  Branson,  Mo. 
15-17— Virginia  Press  Association  annual  meeting,  Fredericksburg 

18-21—  International  Newspaper  Advertising  &  Marketing  Executives 
summer  meeting,  Hotel  Del  Coronado,  Coronado,  Calif. 

22-24 — Arkansas  Press  Association  summer  convention.  Eureka 
Springs. 

22- 24 — North  Carolina  Press  Association  annual  convention,  Wil¬ 

mington. 

23- 25 — Alabama  Press  Association  summer  convention.  Gulf 

Shores 


AUGUST 

8-12— Texas  Daily  Newspaper  Association,  Horseshoe  Bay  Country 
Club.  Marble  Falls.  Texas. 

29-31 — New  York  State  Publishers  Association,  61st  Annual  Con¬ 
vention,  The  Gideon  Putnam.  Saratoga  Springs,  N  Y. 


SEPTEMBER 

23-25— Western  Newspaper  Production  Conference,  Biltmore  Ho¬ 
tel,  Los  Angeles. 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


*  Major  meetings  in  bold  face 

JUNE 

3-6— National  Society  of  Newspaper  Columnists.  Grand  Plaza  Ho¬ 
tel,  Grand  Rapids.  Mich. 

6-10 — Newspaper  Division,  Special  Libraries  Assn.  Conference 
Westin  Hotel,  Detroit,  Mich. 

8 — NASA.  Chicago  Chapter.  Chicago  Athletic  Association. 
10-12 — New  York  State  Dailies  Advertising  Managers  Bureau, 
Oueensbury  Hotel.  Glen  Falls,  N  Y 

10-12- South  Carolina  Press  Association.  Myrtle  Beach.  S.C. 
10-12 — Kentucky  Press  Association,  Drawbridge  Inn,  Cincinnati. 

12- 16 — American  Advertising  Federation  national  convention, 

Omni  International  Hotel,  Atlanta,  Ga. 

13- 17— Association  of  Newspaper  Classified  Advertising  Mana¬ 

gers,  Doubletree  Inn,  Monterey,  Calif. 

16- 18— Second  Canadian  Design  Workshop,  Hotel  Vancouver 

Vancouver,  Can. 

17- 19— Tennessee  Press  Association,  Knoxville 

19- 23 — 54lh  Annual  ANPA  Production  Management  Conference 

Dallas  Convention  Center,  Dallas,  Tex. 

20- 22 — N.E.  Newspaper  Advertising  Executives.  Mountain  View 

House.  Whitefield,  N.H 

20-23 — California  Ad  Executives  Association.  Doubletree  Inn, 
Monterey.  Calif. 

20- 24 — International  Circulation  Managers  Association,  Annual 

Conference,  New  York  Hilton  Hotel,  N.Y.C. 

21- 25— The  Newspaper  Guild,  Biltmore  Hotel.  Los  Angeles,  Calif. 

24- 16 — Texas  Press  Association.  San  Antonio. 

25- 27— Investigative  Reporters  &  Editors  National  Conference, 

Sheraton  National,  Arlington,  Va. 

27-30 — Newspaper  Personnel  Relations  Association,  Annual 

Conference,  The  Westin  Hotel.  Seattle.  Wash. 

29-July  2 — National  Conference  of  Editorial  Writers,  Annual  Conference, 
Sheraton-Plaza,  Chicago,  III. 


How  a  remarkable 

Chicago  IKbune  program  helped  10^00 
job-seekers  reach  potential  employers,  free. 


Like  the  rest  of  the  nation,  Chicagoland  has  been 
suffering  high  unemployment.  We  know  this  all 
too  well.  We’ve  been  reporting  on  it  almost  every 
day.  This  spring,  though,  we  decided  to  do  some¬ 
thing  more  than  report  on  it.  We  helped  allay  the 
problem. 

We  figured  it  this  way.  Part  of  the  unem¬ 
ployment  problem  is  simply  a  matter  of  the  right 
applicant  matching  up  with  the  right  employer. 
And,  of  course,  we  as  a  newspaper  have  the  means 
by  which  applicant  can  reach  employer— the  Situa¬ 
tions  Wanted  classified  ads.  Trouble  is,  lots  of  un¬ 
employed  workers  simply  are  too  strapped  to  pay 
for  such  ads. 

Solution?  The  Tribune  created  and  im¬ 
plemented  the  “Put  Chicagoland  to  Work”  plan,  a 
special  program  in  which  we  offered  free  Situa¬ 
tions  Wanted  placements  to  job-  seekers.  To 
publicize  the  program,  we  initiated  a  massive 


promotion  campaign  using 
TV  and  radio  spots,  as  well  as  in- 
paper  ads. 

The  response?  Overwhelming!  In  all, 
over  10,000  ads  were  placed  on  two  consecu-  ^ 
tive  Thursdays  by  job-seekers  from  as  far  off  as  1 
Oklahoma.  And  over  70%  of  them  received  re¬ 
sponses  to  their  ads! 

This  program,  as  we  see  it,  is  an  example  of 
how  American  newspapers  of  the  80’s  are  begin¬ 
ning  to  redefine  their  roles,  broadening  them  to 
include  functions  that  reach  beyond  news  and  fea¬ 
tures,  beyond  even  investigative  reporting,  and 
into  community  action. 

And  this  program,  as  we  see  it,  did  the  job. 

(thica^o  CTribune 


About  awards 


Casino  Winners  .  .  .  Before  an  audience  of  more  than  300 
people  in  the  Sands  Hotel  and  Casino,  the  Press  Club  of 
Atlantic  City  (May  22)  presented  its  48th  annual  National 
Headliner  Awards  to  the  news  media.  Newsday  won  the 
public  service  citation  in  the  newspaper  category  for  Bob 
Wyrick’s  series,  “Hazards  for  Export,”  telling  how  Amer¬ 
ican  firms  victimized  consumers,  endangered  workers  and 
poisoned  the  environment  overseas.  ABC  News  won  the  tv 
public  service  award  for  “Deadly  Chemicals,  Deadly  Oil.” 

The  Tom  Paprocki  Memorial  Award  for  investigative 
reporting  went  to  the  Chicago  Sun-Times  team  (William  Cle¬ 
ments,  Gene  Mustain  and  Roy  Larson)  for  their  expose  of 
Cardinal  Cody's  financial  practices.  Other  print  winners 
were:  Nyack  (ii.Y.)  Journal  News  for  coverage  of  the  Brink’s 
robbery;  Steve  Meissner,  Arizona  Daily  Star;  Atlanta  Con¬ 
stitution;  Mike  Barnicle,  Boston  Globe;  Thoedore  F.  Wolff, 
Christian  Science  Monitor;  Mike  Peters,  Dayton  Daily  News; 
William  H.  Reinke,  Miami  News;  Susan  Winters,  Phi¬ 
ladelphia  Daily  News;  Billy  Reed,  Louisville  Courier- 
Journal;  iohn  Pekkanen,  The  Washingtonian;  Ron  Edmonds, 
AP;  and  Eddie  Adams,  AP. 

^  ^ 

Silurians’ Salute  ,  .  .  The  oldtimers’ favorite  Fifth  Avenue 
Hotel  will  be  the  scene  June  8  for  the  awards  dinner  of  the 
Society  of  the  Silurians,  an  organization  of  New  York  area 
newspaper  alumni.  The  judges  reached  out  to  the  Nyack 
(across  the  Hudson)  Journal  News  to  honor  with  the  spot 
news  prize  for  its  staff  coverage  of  the  Brink’s  robbery  murd¬ 
ers  last  October.  Others  to  receive  awards  are:  Kitty  Hanson, 
New  York  News;  Jospeh  B.  Treaster,  Times;  Ken  Auletta, 
News;  Joseph  Demma  and  team,  Newsday;  Meg  Lundstrom 
and  R.  Clinton  Taplin,  Bergen  Record;  Stuart  Diamond, 
Newsday;  Cheryl  Marie  Smith,  News  World;  Neal  Seavey, 
WNBC  radio;  Betty  Furness  and  Rita  Satz,  WNBC-tv;  and 
Dave  Marash,  WCBS-tv. 

(P.S.  No  award  for  humorous  writing.) 

*  *  ♦ 

Heart  Attack  ...  A  homemaker  before  she  became  a 
reporter  in  197 1 ,  Jane  Chute  says  she  had  planned  to  write  one 
article  about  a  young  man  who  underwent  bypass  surgery, 
then  decided  to  attack  the  whole  subject  of  cardiovascular 
problems.  The  result;  An  ll-article  report  in  the  Rock  Hill 
(S.C.)  Evening  Herald  on  heart  trouble  and  first  prize  of 
$1,500  in  the  William  Harvey  Award  competition  of  the 
American  Medical  Writers  Association,  E.R.  Squibb  &  Sons, 
and  the  National  High  Blood  Pressure  Education  Program. 
(Note:  she  also  won  a  $1,000  prize  from  the  American 
Academy  of  Family  Physicians).  Other  Harvey  Award  prizes 
to;  Janet  Parker,  San  Mateo  (Calif.)  Times  $1,000;  and  Sue 
Miller,  Baltimore  Evening  Sun,  $500. 

♦  *  ♦ 

Diplomatic  .  .  .  Georgetown  University’s  Institute  for  the 
Study  of  Diplomacy,  School  of  Foreign  Service,  has 
announced  joint  winners  of  the  Weintal  Prize,  $5,000  cash. 
They  are:  Don  Oberdorfer,  Washington  Post;  and  Henry  L. 
Trewhitt,  Baltimore  Sun.  A  special  citation  to  John  Chancel¬ 
lor,  NBC  News. 

« 

Life  and  Trials  of  Washington  journalists  are  recounted  in 
Stephen  Hess’s  The  Washington  Reporters,  which  has  won 
the  fourth  annual  Lowell  Mellett  Award  for  Improving  Jour¬ 
nalism  through  Critical  Evaluation.  The  judges  said  the  book 
is  “blessedly  readable”.  They  gave  honorable  mention  to 
Chuck  Haga  for  a  series  of  articles  in  the  Grand  Forks  (N.D.) 
Herald  that  assessed  journalism  in  North  Dakota.  The 
Herald,  said  the  judges,  “revealed  itself  to  its  readers  with  a 
candor  seldom  found  in  journalism.” 


Workshops/Clinics/Seminars 

(National  and  Regional) 

JUNE 

1-3 — Advertising  Training  Seminar,  Pennsylvania  Press  Institute. 
PNPA  Press  Center,  Harrisburg,  Pa. 

4-5— Stanford  Editor's  Conference,  Rickey's  Hyatt  House,  Palo 
Alto,  Calif. 

4-6 — Mid  America  Press  Institute  seminar  for  copy  editors. 
Indianapolis 

6-9 — SNPA  Foundation  seminar,  "Improving  Newspaper  Writing." 
University  of  Mississippi,  Oxford. 

6-11 — Modern  Media  Institute,  Writing  Center  Seminar  for 
Journalism  Professors,  St.  Petersburg,  Fla. 

6-11 — Management  Development  Program  for  Newspaper  Exec¬ 
utives,  sponsored  by  University  of  Texas  Graduate  School  of 
Business  and  College  of  Communication  in  cooperation  with  Texas 
Daily  Newspaper  Association,  World  of  Resorts  Inn,  Lago  Vista,  near 
Austin,  Tex. 

6-16 — American  Press  Institute  Seminar,  "Management  and 
Costs,”  Reston,  Va. 


7-10 — Washington  Journalism  Center,  The  Changing  Economy, 
Washington,  D.C. 


13-23 — American 
Reston,  Va. 

Press 

Institute 

seminar, 

"City 

Editors," 

16-18— Canadian 

Design 

Workshop, 

sponsored 

by 

Vancouver 

Sun,  Hotel  Vancouver,  Vancouver,  B.C. 


20-30 — American  Press  Institute  Seminar,  Copy  Desk  Chiefs  and 
Wire  Editors,  Reston,  Va. 

27-29 — Inland  Small  Newspaper  Management  Seminar 

(papers  under  15,000),  Chicago,  III. 

28 — Business  Finance  for  Non-Business  Managers,  Knight-Ridder 
Institute  Training  Seminar,  Miami,  Fla. 

27-July  2 — ^American  Press  Institute,  Marketing  the  Daily  Newspaper  Semi¬ 
nar,  Stanford  University,  Palo  Alto,  Calif. 

SEPTEMBER 

19-22 — ANPA/NPRA  Workshop  on  Personnel,  Practices,  Pro¬ 
cedures  &  Policies.  The  Colony  Square  Hotel,  Atlanta. 


For  Stories  and  Fix  .  .  .  The  International  Association  of 
Fire  Fighters  (AFL-CIO)  has  announced  the  winners  of  the 
awards'for  the  concern  shown  by  the  news  media  for  efficien¬ 
cy,  safety  and  heroism  by  its  members.  In  the  story  categories 
$500  first  prizes  went  to:  Tim  Reiterman,  San  Francisco 
Examiner;  and  Jim  Macak  Warren  (Ohio)  Sunday  Tribune; 
with  $250  second  prizes  for:  Allan  Parachini,  Los  Angeles 
Times;  and  Chris  Broderick,  Las  Vegas  (Nev.)  Review- 
Journal.  The  photo  prizes  were  won  by:  Lee  Bernard,  Hunt¬ 
ington  (W.  Va.)  Herald-Dispatch;  Bruce  Chambers,  Roches¬ 
ter  (N.Y.)  Times-Union;  Mike  Greenlar,  Syracuse  (N.Y.) 
Herald-Journal; and  Barry  J.  Grossman,  Afcit’fon  (N . J.)  Sun. 

Fellowships  won  by  20  reporters 

The  School  of  Journalism  at  the  University  of  Missouri- 
Columbia  has  awarded  1982  Davenport  Fellowships  in  Busi¬ 
ness  and  Economics  Reporting  to  20  reporters. 

The  fellows  include: 

Dan  Adkins,  A.shland  (Ky.)  Daily  Independent;  Kathleen  Behof, 
Milwaukee  Journal;  Mariann  Caprino,  Buffalo  .Y.)  Evening  News; 
Mark  C.  Coleman,  Pacific  Business  News,  Honolulu;  Anthony  Cro¬ 
nin, //ar//ord(Conn.)  Cowran/;  Mary  A. C.  Fallon,  Worcesfer(Mass.) 
Telegram; 

Frances  C.  Fernandes,  Burbank  (Calif.)  Daily  Review;  Greg  Gard¬ 
ner,  Columbus  (Ga.)  Enquirer;  Marilyn  Geewax,  AAron  (Oh.)  Beacon 
Journal  ;  Dan  Gillmor,  Barre  (Vt.)  Times  Argus; 

Chuck  Hawkins,  Des  Moines  Tribune;  Doug  Henneman,  Advan¬ 
tage,  Nashville  Business  Magazine;  Steve  Jenning,  Portland  (Ore.) 
Oregonian;  Kevin  Lamiman,  Marion  (Oh.)  Star;  Lynde  McCormick, 
Rocky  Mountain  News,  Denver;  Stuart  A.  Silverstein,BMj[)a/o(N.Y.) 
Courier-Express ; 

Marilyn  K.  Staton,  Oklahoma  City,  Daily  Oklahoman;  Kathleen 
Stauder,  Fort  Worth  Star-Telegram;  Lawrence  S.  Tye,  Anniston 
(Ala.)  Star;  and  Christopher  B.  Woodyard,  Las  Vegas  (Nev.)  Sun. 
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Manufacturer 


Putting  the  Pieces 
Together  for  a 
Compiete  Co-op  Program 

Manufacturers,  their  distributors,  and  the  local  retailer  need  to  work  as  a  team 
to  achieve  a  successful  co-op  advertising  program.  The  sales  staff  of  the  Tulsa 
World  and  The  Tulsa  Tribune  are  trained  to  bring  you  and  your  programs 
together  with  an  effective  media  plan. 

Find  out  how  easily  you  can  put  your  co-op  dollars  to  work  in  reaching  70%  of 
the  445,000  adults  in  the  Tulsa  SMSA.  To  get  started,  contact  Lonie  McKee,  co¬ 
op  coordinator.  Newspaper  Printing  Corporation,  (918)  583-2161. 

Newspaper  Printing  Corporation 

Agent  For 

Toim  tribune 

Two  independent  and  separateiy  owned  newspapers  represented  nationaily  by  Branham 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown,  ProsMont  and  Editor  Jamaa  Wright  Brown 

Fardinand  C.  Taubnar,  Publlshar  Publiahar,  Chairman  of  tha  Board,  1912*1959 


An  expression  of  liberty 

By  Maribel  Bahia 

Director,  Federation  Internationale 
des  Editeurs  et  Journaux 

If  proof  were  still  needed  that  the  written  press  remains 
the  very  expression  of  liberty,  the  underground  press  in 
Poland  is  proof  positive. 

Several  times  in  the  past,  Polish  journalists  have  tried  to 
express  themselves  freely  in  spite  of  foreign  oppression. 
From  the  summer  of  1980,  at  the  call  of  Solidarity,  they 
openly  strove  to  free  themselves  of  the  Soviet  model  of  media 
control.  Union  publications  sprung  up  and  even  the  official 
press  refused  to  continue  to  act  as  the  mere  instrument  of 
propaganda.  On  July  31,  1981,  the  process  of  separation 
between  the  press  and  the  party  structure  culminated  in  the 
vote  of  the  Law  on  Control  of  Publications  and  Entertain¬ 
ment. 

Freedom  of  information  was  one  of  the  key  demands  of 
Solidarity.  The  measures  lawfully  set  in  train  since  August 
1980  allowed  some  hope  of  a  general  liberalization  of  the 
press.  This  hope  vanished  with  the  military  take-over  last 
December.  The  clamp-down  was  brutal:  printing  presses 
were  destroyed,  many  journalists  arrested,  an 
unprecedented  purge  carried  out,  political  commissars 
appointed  in  every  paper  and  all  union  activity  outlawed.  But 
the  “Warsaw  summer”  was  not  a  flash  in  the  pan  .  .  .  Sever¬ 
al  reporters  confirm  that  an  underground  press  is  being  orga¬ 
nized. 

This  difficult  and  dangerous  struggle  should  remind  us 
that  the  fight  to  freedom  of  expression,  a  cause  supported  by 
all  members  of  the  FIEJ,  must  always  be  fought  for.  Several 
European  countries  shared  this  experience  when  they  lived 
through  war  and  Nazism.  In  such  circumstances,  news  (as 
opposed  to  propaganda)  only  circulates  by  word-of-mouth 
and  in  writing.  Messages  and  broadcasts  received  from 
abroad  can  indeed  bring  essential  information,  but  nothing 
can  replace  the  free  expression  by  the  Poles  themselves  of  a 
national  consciousness.  The  members  of  the  FIEJ  have  an 
essential  role  to  play  here,  by  giving  worldwide  coverage  to 
writings  which  reach  them  from  a  Poland  where  freedom  of 
expression  no  longer  exists  except  in  the  hearts  and  minds  of 
men. 

In  deciding  to  award  this  year  the  Golden  Pen  to  Pedro 
Joaquin  Chamorro,  editor  of  a  newspaper  which  has  become 
the  symbol  of  liberty  throughout  Latin  America  by  maintain¬ 
ing  an  unswervingly  liberal  attitude,  both  under  the 
dictatorship  of  General  Somoza  and  under  the  Sandinista 
regime,  the  FIEJ  has  expressed  once  again  the  same  deep 
conviction  that  freedom  of  the  written  press  is  the  sine  qua 
non  of  democracy. 


Reprinted  by  permission  from  the  March  issue  of  The  Bulletin 
of  FIEJ  which  met  this  week  in  Oslo,  Norway. 
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Letters 


PRESS  POWER 

1  am  a  recent  subscriber  to  your 
magazine.  It  is  worth  the  entire  first 
year’s  cost  to  read  the  article,  “The  pow¬ 
er  of  the  press,”  by  Michael  J.  O’Neill  in 
your  “Shop  Talk  at  Thirty”  section  of 
May  15. 

We  in  the  journalism  business  have 
become  so  puffed  up  with  our  own 
pride — in  many  cases  arrogance — that  we 
have  become  the  target,  and  justifiably 
so,  of  decent  people  who  have  become 
fed  up  with  the  ceaseless  attacks  and 
innuendos  of  many  in  our  profession,  and 
so  have  attacked  the  institution  of  the 
press.  Our  excesses  may  be  our  undoing, 
just  as  the  excesses  of  the  Tweed  Gang 
led  to  its  demise. 

Every  voice  within  our  profession,  or 
so  it  seems,  that  attempts  to  bring  some 
semblance  of  sanity  and  perspective  into 
our  reporting,  is  accused  of  being  in  bed 
with  the  politicians.  Many  have,  as 
O’Neill  phrased  it,  “exiled  ourselves 
from  our  humanity.” 

The  press  has  demanded  restraints  on 
the  police;  has  attacked  politicians  for 
such  conflicts  of  interests  as  many  of  us 
have  practiced  with  impunity;  has 
demanded  limits  to  the  Second  and  Tenth 
amendments  to  the  Constitution;  and  yet 
has  steadfastly  and  arrogantly  resisted 
any  limits  to  its  own  prerogatives. 

Tom  Hamby 
(Hamby  is  publisher  of  Flemingsburg 
(Ky.)  Times  Democrat.) 

No  one  who  has  lived  outside  of  a  cave 
in  recent  years  would  challenge  Michael 
J.  O’Neill’s  assertion  that  the  migration 
of  blacks  to  northern  cities,  the  war  in 
Vietnam  and  the  women’s  liberation 
movement  were  among  the  big  stories 
overlooked  by  the  press  in  their  early 
stages  of  development  (E&P,  May  15). 

Indeed,  no  major  newspaper  was  more 
tardy  in  recognizing  the  significance  of 
those  stories  than  was  the  newspaper  that 
Mr.  O’Neill  edits  (my  alma  mater, 
incidentally),  the  New  York  Daily  News. 
The  News  has  paid  dearly  for  its  lack  of 
editorial  prescience,  along  with  its  many 
other  failings. 

Be  that  as  it  may,  the  test  of  good  jour¬ 
nalism  is  not  to  identify  the  big  stories 
that  were  missed  in  the  past  50  years — an 
easy  task,  when  you  stop  to  think  of  it — 
but  to  identify  the  ones  that  right  now 
loom  large  in  the  future  of  humankind. 

How  many  newspapers  today  cover 
responsibly  and  well  such  issues  as  global 
overpopulation,  the  nuclear  threat,  the 
extinction  of  species  and  the  destruction 
of  the  earth’s  life  support  systems — the 
forests,  the  croplands  and  ocean  fisher¬ 
ies?  Not  the  News,  certainly,  despite  the 
lip  service  its  editor  pays  to  responsibility 
and  restraint. 
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Incredibly,  the  editor  of  the  nation’s 
second  largest  daily  seems  to  be  saying 
that  “making  peace  with  the  govern¬ 
ment”  is  the  big  challenge  facing  journal¬ 
ism  in  the  1980s — the  big  story,  if  you 
please.  We  should  be  appalled  at  that 
thought. 

Anyone  who  has  worked  on  a  U.S. 
Senate  staff,  as  I  have,  will  confirm  that 
the  name  of  the  game  down  there  is  to  p.r. 
the  issues,  to  finesse  them,  and  to 
manipulate  and  con  the  reporters — 
almost  always  with  their  blubbering  con¬ 
sent.  The  senator  I  worked  for  was 
especially  adept  at  this,  because  he 
represents  a  state  where  the  press  is  easi¬ 
ly  programmed. 

I  hope  little  children  won’t  be  per¬ 
mitted  to  read  Mike  O’Neill’s  speech.  If 
they  do,  I  will  fear  for  the  future  of  the 
profession — and  the  country. 

Gordon  a.  Glover 

95  Cobb  Road 
Mountain  Lakes,  NJ  07046 


MEET  THE  AUTHOR 

On  page  12  of  the  May  8  issue  of  E&P 
there  was  a  report  that  the  American 
Society  of  Newspaper  Editors  and  the 
American  Newspaper  Publishers 
Association  have  updated  the  book.  Free 
Press  &  Fair  Trial,  published  by  ANPA  in 
1%7. 

I  am  glad  to  see  the  book  updated  and 
hope  that  such  updating  will  be  continued 
in  the  future. 

However,  in  the  report  it  is  stated  that 
“Arthur  B.  Hanson,  then  ANPA  general 
counsel,  authored  the  1%7  text.”  To  get 
the  record  straight,  Mr.  Hanson  did  com¬ 
pile  a  list  of  cases  involving  press  rights 
and  freedoms,  but  I  was  the  author  of  the 
book,  and  the  book  bears  my  name  as  the 
author.  Mr.  Tennant  Bryant  of  the  Rich¬ 
mond  Newspapers,  then  president  of 
ANPA,  and  the  ANPA  board  of  directors 
asked  me  to  write  and  edit  the  book, 
which  I  was  happy  to  do.  Mr.  Hanson 
provided  valuable  assistance,  and  I  had 
the  help  and  support  of  several  editors 
and  publishers. 


At  that  time  I  was  executive  editor  of 
the  Raleigh  (N.C.)  News  and  Observer 
and  a  past  president  (1964)  of  the  Associ¬ 
ated  Press  Managing  Editors  Associa¬ 
tion.  In  1968  I  served  as  chairman  of  the 
ASNE  Freedom  of  Information  Com¬ 
mittee. 

Sam  Ragan 

(Ragan  is  editor  and  publisher  of  South¬ 
ern  Pines  (N.C.)  Pilot.) 

THIRD  PARTY 

In  the  May  15,  Editor  &  Publisher, 
Louis  A.  Weil  III,  Gannett  vicepresident 
said,”  Gannett  remains  firm  in  its 
decision  not  to  own  cable  systems  but  to 
be  an  information  provider.” 

This  decision,  which  appears  to  be  the 
general  thrust  of  publishers,  leaves  news¬ 
papers  reliant  on  someone  else’s  conduit 
to  the  public. 

Today  publishers  deliver  news  and 
advertising  on  newsprint,  and  as 
extraordinary  price  increases  are  passed 
along  to  the  public,  readership  and 
penetration  are  diminished.  The  future  of 
information  providers  is  directly  linked  to 
the  newsprint  manufacturer’s  bottom 
line? 

If  publishers  are  going  to  utilize  a  new 
channel  of  communication,  why  promote 
another  delivery  medium  that  places 
information  providers  at  the  mercy  of  yet 
another  third  party? 

No — whether  cable,  microwave,  low 
power  tv,  satellite  or  whatever,  where  it 
is  possible,  the  information  provider  will 
better  control  his  own  destiny  by  owning 
his  own  delivery  vehicle. 

Few  of  us  are  enthusiastic  about 
replacing  or  supplementing  the  printed 
product  with  an  electronic  newspaper, 
but  if  we  have  to,  let’s  get  the  third  party 
monkey  off  publishers’  backs. 

Alexander  N.  Stoddart 

(Stoddart  is  the  former  publisher  of 
Essex  County  Newspapers  in  Massachu¬ 
setts  and  is  currently  a  consultant  for  Ott- 
away  Newspapers,  Inc.) 


BRODER 


Seen  through  the  spot  reporting  of  the 
Washington  Post's  David  S.  Broder,  election 
campaigns  can  tell  you  what's  happening  to 
America  and  where  the  country  is  heading. 


Read  him  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 
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New  Jersey^  got  it  alL~ 


t  V,  * 


The  Garden  State  Arts  Center,  an  open¬ 
sided  amphitheater  designed  by  Edward 
Durell  Stone,  is  thronged  nightly  with  as 
many  as  10,000  people,  seated  inside  and  on 
the  lush,  rolling  green.  After  the  Star-studded 
summer  programs.  New  Jerseyans  flock  to 
Symphony  Hall,  home  of  the  internationally- 
known  New  Jersey  Symphony,  the  Garden 
State  Ballet  and  the  Opera  Theater.  New 
Jerseys  alive  with  the  performing  arts. 


And  The  Star-Ledger  delivers  it  to... 

1,239,200  readers 
in  New  Jersey’s 
richest  market 

The  Greater  New  Jersey  Market  is  the 
second  richest  market  in  the  New  York 
ADI,  outranking  traditional  leaders  in 
affluence. 

Compare  EBI’s: 

Greater  New  Jersey 
Market  $30,028,297,000 

Nassau/Suffolk  25,785,605,000 

Westchester/ 

Rockland/Putnam  1 3,587,560,000 

Bergen  County  9,713,996,000 

If  you  want  exciting  sales  action  in 
New  Jersey,  you  need  New  Jerseys 
largest  newspaper.  The  Star-Ledger. 


To  get  the  facts  about  the  Greater 
New  Jersey  Market,  send  for  our  free 
“10  Facts"  book  today! 


New  Jersey^  Largest  Daily  and  Sunday  Newspaper 

Total  Circulation:  409,278  daily-584.907  Sunday 
Star-Ledger  Plaza,  Newark.  NJ.  07101  •  (201)  877-4214 


Represented  Nationally  by  Newhouse  Newspapers 


The  Star-Ledgers  New  Jersey 
A  Worid  Apart 


Originat  oil  painting  of  The  Garden  State  Arts 
Center  by  New  Jersey  artist  Jim  Woodend,  for 
The  Star-Ledger. 


Source:  The  Scarborough  Report  1982,  Sunday  Readership.  QMJM  6-County-Morris.  Essex.  Union.  Middlesex.  Somerset  Monmouth:  Fas  Fax  9/3081 
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Straight  talk  on  improving 


By  Jerry  Walker 

“By  the,  application  of  marketing 
devices  and  skills,  we  should  be  able  to 
ascertain  what  our  consumers  want  and 
need.” — Donald  J.  Barhyte,  vicechair¬ 
man  and  treasurer.  Multimedia,  Inc. 

“Publishers  may  well  have  to  learn  that 
small  is  beautiful,  that  less  is  more,  and 
that  to  many  readers  no  news  may,  in 
fact,  be  good  news.” — Ellen  B.  Sachar, 
vicepresident,  Goldman,  Sachs  &  Co. 

“The  key  words  to  our  future  success 
are  innovation  and  planning  and  response 
to  change,  and  intelligent  man¬ 
agement.” — Ferguson  E.  Rood,  ad 
director,  Atlanta  Journal  and  Constitu¬ 
tion. 

“We  tend  to  direct  our  marketing 
efforts  towards  areas  that  we  feel  can 
make  a  difference  to  the  products  we  pro¬ 
vide.” — Ralph  A.  Green,  marketing 
director,  London  (Ont.)  Free  Press. 

“We  must  temper  rate  and  price 
increases  that  are  beyond  the  inflation 
rate  and  circulation  growth.” — James  W. 
Snodgress,  vicepresident,  advertising 
Bloomington/Bedford  (Ind.)  Herald- 
Times,  Inc. 

In  a  nutshell,  that’s  the  sort  of  advice 
more  than  300  newspaper  financial 
executives  were  given  for  improving  pro¬ 
fitability  during  the  four-day  Annual 
Spring  Conference  of  the  Institute  of 
Newspaper  Controllers  and  Finance 
Officers,  at  the  Hyatt  Hotel  on  Hilton 
Head  Island,  S.C.  last  week. 

Donald  Barhyte,  chief  financial  officer 
of  Multimedia,  Inc.,  a  diversified  news¬ 
paper  group  headquartered  in  Greenville, 
S.C.,  said  that  the  “number  of  newspa¬ 
pers  in  financial  trouble  is  relatively 
small.”  According  to  Barhyte,  “only  a 
handful”  of  the  1,750  dailies  are 
encountering  hard  times  and  face  possi¬ 
ble  extinction  by  1990. 

“For  most  of  us,”  he  said,  “I  submit 
that  the  news  is  not  bleak.  Challenging, 
perhaps,  but  not  bleak.” 

Marketing  the  key 

Barhyte  said  he  sees  marketing  as  the 
key  in  “determining  the  quality  of  the 
product,  both  in  advertising  and  editorial 
content.  If  we  emphasize  these  qualities, 
we  should  be  able  to  maintain  market 
share,”  he  said. 

“By  application  of  marketing  devices 
and  skills,”  Barhyte  said,  “newspapers 
should  be  able  to  ascertain  what  consum¬ 
ers  want  and  need.  If  we  serve  the  read¬ 
er,”  he  said,”  the  reader  in  turn  will  serve 
the  advertiser  and  the  advertiser  in  turn 


will  serve  the  newspaper  and  the  news¬ 
paper  will  serve  all,” 

“With  good  management  and  quality 
products,  the  excess  cash  flow  should 
continue  to  proliferate  allowing  addition¬ 
al  acquisitions,  expansion  and  reinvest¬ 
ment  in  ongoing  properties  in  the  future,” 
he  said. 

He  advised  the  finance  executives  to 
continue  to  apply  the  newspaper’s  cash 
flow  to  “enhance  the  product  in  order  to 
attract  and  maintain  our  consumers,  the" 
readers,  and  advertisers.” 

Ad  trends  analyzed 

Ellen  Berland  Sacher,  a  stock  analyst 
for  Goldman,  Sachs  &  Co.  in  New  York, 
who  specializes  in  print  and  electronic 
issues,  took  a  hard  look  at  ad  revenue 
trends  and  questioned  publisher’s  entry 
into  pay  tv. 

In  her  analysis  of  Newspaper  Advertis¬ 
ing  Bureau  and  McCann-Erickson  ad 
revenue  figures  for  the  1971-1981 
period,  she  said  she  sees  problems  emerg¬ 
ing  for  newspapers  in  the  retail  category, 
the  largest  of  the  three  categories — retail, 
national,  classified. 

Retail,  she  said,  has  been  the  slowest 
growing  for  some  time — 10-11%  com¬ 
pounded  during  the  decade  of  the  seven¬ 
ties.  National  and  classified,  the  two 
more  cyclical  categories,  she  said,  have 
been  the  fastest  growing,  registering  11- 
13%  compound  growth  in  this  period. 

Tv  share  grows 

“Part  of  the  problem  can  be  traced  to 
competition  for  the  retailers’  dollar  from 
the  electronic  media,  tv  in  particular,” 
she  said.  Starting  from  nothing,  she  said 
tv  now  gamers  12.4%  of  the  total  ad  pie, 
while  newspapers’  share  has  eroded  to  its 
current  36%  level. 

Besides  competition  from  the  electron¬ 
ic  media,  dailies  are  being  challenged,  she 
said,  by  shoppers  and  weekly  newspapers. 
She  said  circulation  gains  of  shoppers 
and  weeklies  have  far  exceeded  those  of 
daily  papers  as  well  as  making  significant 
ad  revenue  gains.  She  said  figures  show 
combined  ad  revenues  of  weeklies  and 
shoppers  now  constitutes  1 1%  of  the  total 
local  newspaper  ad  volume. 

Sacher  questioned  the  viability  of  pre¬ 
prints  to  newspapers,  which  she  said  in 
1981  accounted  for  over  20%  of  news¬ 
paper  retail  volume.  “After  all,  if  40%  of 
total  retail  ad  volume  were  carried  in  pre¬ 
prints  instead  of  the  current  20%,  would 
the  dollars  remaining  in  ROP  advertising 
be  enough  to  cover  all  plant  labor  and 
operating  costs  and  still  leave  a  wide  mar- 
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revenues 

gin  of  profit?”,  she  asked. 

She  said  preprints  are  now  threatened 
by  marriage  mail,  a  new  marketing 
medium,  which  she  called  the  “most 
talked-about  print  threat  to  daily  news¬ 
papers.” 

Circulation  trends 

Sacher  presented  circulation  charts 
that  showed  daily  newspaper  circulation 
growth  failing  to  keep  pace  either  with 
household  or  population  growth.  “While 
one  can  point  to  the  demise  of  various 
afternoon  papers  and  the  increase  in  the 
number  of  non-English  speaking  house¬ 
holds  in  the  U.S.,  one  cannot  deny  that 
the  trend  in  this  area  is  distinctly  nega¬ 
tive,”  she  said.  “According  to  these 
numbers,  the  average  household  in  the 
U.S.  now  takes  fewer  than  one  daily 
newspaper  and  the  decline  continues.” 
she  said. 

In  her  view,  she  said  several  trends 
seem  to  be  self-evident: 

1.  “The  newspaper-buying  public 
while  still  sizable,  is  clearly  not  grow¬ 
ing.” 

2.  “Newspapers’  mix  of  ad  revenues  is 
changing  in  such  a  way  as  to  make  the 
business  more  cyclical  in  the  years  ahead 
than  it  has  been  in  the  past. 

3.  “Competition  for  traditional  news¬ 
papers  ad  dollars  continues  to  grow, 
while  new  competition  from  electronic 
technologies,  only  now  emerging,  lies 
ahead.” 

She  said  she  doesn’t  agree  with  the 
gloom-and-doom  scenario,  as  written  by 
an  under-30  think-tank  consultant,  that 
suggest  the  demise  of  the  daily  newspaper 
by  the  year  2000. 

Cable  tv 

Turning  her  attention  to  cable  tv, 
Sacher  said  the  individual  cable  subscrib¬ 
er  can  and  will  pay  $20  or  more  per 
month  for  entertainment  services,  but  it  is 
not  at  all  clear  to  her  that  people  will  pay 
anything  approaching  these  sums  for 
informational  or  transactional  services 
that  newspapers  want  to  provide. 

Sacher  said  that  “despite  all  the  enthu¬ 
siasm  and  interest  being  shown  now  by 
newspaper  publishers  for  electronic 
delivery  of  their  data  bases,  the  sale  of 
such  services  will  likely  remain  a  small 
part  of  their  overall  business  for  the 
foreseeable  future. 

Buy  the  system 

“Publishers  interested  in  reaping  the 
big  rewards  of  the  cable  business  should 

(Continued  on  page  16) 
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Panel  rejects  bid  to  weaken  Fol  Act 

By  George  Brandon  confidential"  unless  a  federal  agency  ment  as  trade  secrets  or  financial 


A  Reagan  Administration  bill  press  cri¬ 
tics  feared  would  gut  the  federal  Freedom 
of  Information  Act  was  substantially  gut¬ 
ted  itself,  as  the  Senate  Judiciary  Com¬ 
mittee  voted  unanimously  for  “com¬ 
promise"  legislation  containing  few  ma¬ 
jor  changes  to  current  law. 

Although  the  bill  (S.I730)  cleared  the 
Senate  committee  April  20  on  a  15-0  vote, 
its  passage  by  the  full  Senate  is  anything 
but  assured.  The  last-minute  compromise 
between  advocates  of  major  restrictions 
on  FoIA  disclosures  and  those  seeking 
only  minor  adjustments  to  the  16-year-old 
law  was  a  fragile  one,  despite  the 
unanimity  of  the  vote. 

It  was  achieved  with  the  clear 
understanding  that  the  struggle  over  more 
radical  changes  that  long  had  delayed 
committee  action  on  the  bill  could  be  re¬ 
newed  through  amendments  offered  dur¬ 
ing  debate  on  the  Senate  floor. 

The  bill  voted  out  by  the  Senate  com¬ 
mittee  was  stripped  of  several  provisions 
particularly  objectionable  to  press 
interests  when  a  substitute  offered  by 
Sen.  Patrick  J.  Leahy  (D.-Vt.)  began  to 
pick  up  support  from  uncommitted  com¬ 
mittee  members  in  he  final  days  before 
the  vote. 

In  recent  weeks,  business  representa¬ 
tives  have  been  negotiating  with  Leahy's 
staff  to  try  and  reach  a  compromise  with 
opponents  of  wider  protection  for  busi¬ 
ness  information,  reportedly  offering  dur¬ 
ing  the  final  days  before  the  committee 
vote  to  accept  language  adderessing  only 
the  problem  of  commercial  privacy  of 
information  submitted  to  government 
agencies. 

The  proposed  compromise  would  have 
allowed  businesses  to  preclude  release  of 
information  “customarily  maintained  as 


determined  that  a  requester  would  not 
gain  financially  from  the  information 
sought. 

In  the  interest  of  getting  the  bill  out  of 
the  committee,  business  interests  re¬ 
portedly  agreed  not  to  insist  on  any  new 
exemption,  while  reserving  the  right  to 
bring  it  up  again  if  the  bill  is  debated  on 
the  floor. 

Other  significant  provisions  of  the  ori¬ 
ginal  Hatch  bill  that  were  not  included  in 
the  compromise  version  were  new 
exemptions  for  two  categories  of 
information,  foreign  counter-intelligence 
activities  and  terrorism,  designated  by 
the  Attorney  General. 

The  compromise  does  allow  the  Attor¬ 
ney  General  to  declare  a  five-year  mora¬ 
torium  on  release  of  “documents  com¬ 
piled  in  a  any  lawful  investigation  of  orga¬ 
nized  crime.”  The  new  exemption  also 
directs  the  Attorney  General  to  draw  up 
regulations  for  determining  whether  there 
is  an  “overriding  public  interest  in  earlier 
disclosure,”  or  in  extending  the  morator¬ 
ium  an  additional  three  years. 

In  any  case,  the  bill  requires  docu¬ 
ments  to  be  kept  for  at  least  10  years 
before  they  can  be  destroyed  or  disposed 
of. 

According  to  Robert  Gellman,  associ¬ 
ate  counsel  for  the  House  Subcommittee 
on  Government  Information  and 
Individual  Rights,  no  action  will  be  taken 
on  any  FoIA  legislation  pending  a  vote  by 
the  full  Senate.  “There’s  nothing  moving 
in  the  House,  and  not  only  isn’t  there 
anything,  there  won’t  be  anything,”  he 
said. 

Other  provisions  of  the  bill  approved 
by  the  Senate  Committee  would: 

•  Allow  businesses  to  designate  por¬ 
tions  of  information  submitted  to  govern- 


information  that  should  be  exempt  from 
disclosure.  Federal  agencies  would  be  re¬ 
quired  to  notify  business  submitters  when 
their  information  is  requested  under 
FoIA  and  give  them  the  opportunity  to 
challenge  a  decision  to  release  the 
information. 

•  Establish  two  wholly  new 
exemptions  for  “technical  data  that  may 
not  be  exported  lawfully  outside  the 
United  States”  and  “records  or 
information  maintained  or  originated  by 
the  Secret  Service”  if  their  disclosure 
“could  reasonably  be  expected  to 
adversely  affect  the  Service’s  ability  to 
perform  its  protective  functions.” 

•  Tighten  the  language  of  the 
exemption  for  law  enforcement  records 
whose  disclosure  might  compromise  con¬ 
fidential  sources  from  the  current  “would 
disclose”  to  “could  reasonably  be 
expected  to  disclose  the  identity  of  a  con¬ 
fidential  source.” 

•  Allow  the  government  to  collect 
royalties  or  fees  for  commercially  valu¬ 
able  technological  information,  if  the 
commericial  value  would  be  lost  by 
releasing  it. 

•  Standardize  fees  agencies  charge  for 
processing  information  requests,  allow 
the  government  for  the  first  time,  to 
charge  for  the  costs  of  examining  the  rec¬ 
ords  to  see  whether  they  are  exempt  from 
disclosure  and  provide  for  fee  waivers  if 
disclosure  would  benefit  public,  rather 
than  private  or  commercial,  interests. 

•  Provide,  for  the  first  time,  procedures 
for  expedited  access  to  requested  materi¬ 
als,  if  a  requester  can  demonstrate  “com¬ 
pelling  need.” 

•  Allow  the  Attorney  General  to  draw 
up  rules  for  use  of  FoIA  by  persons  in 
prison  for  felony  offenses. 


Supreme  Court  ruling  restricts  access  to  F.BJ.  data 


In  a  5-to-4  decision,  the  Supreme  Court 
ruled  (May  24)  that  an  exemption  from 
the  disclosure  requirements  of  the  federal 
Freedom  of  Information  Act  for 
“investigatory  records  compiled  for  law 
enforcement  purposes”  applies  not  just 
to  actual  physical  records,  but  to  the 
information  contained  in  them. 

It  was  the  second  major  decision  in 
which  the  court  interpreted  the  intention 
of  Congress  in  enacting  a  FoIA 
exemption  in  as  many  weeks.  In  the  prev¬ 
ious  ruling,  the  court  held  9-0  that  the 
exemption  for  “personnel  and  medical 
files  and  similar  files”  whose  disclosure 
would  invade  an  individual’s  privacy 
applies  to  any  records  that  name 
individuals. 

The  decision  on  law  enforcement  rec¬ 
ords  concerned  a  June  1976  FoIA  request 
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for  FBI  records  by  journalist  Howard 
Abramson.  Abramson  was  seeking  rec¬ 
ords  he  hoped  would  show  to  what  extent 
the  White  House  used  the  FBI  to  obtain 
derogatory  information  about  political 
opponents  who  had  criticized  the  Nixon 
Administration. 

The  FBI  denied  the  requests  for 
information  initially,  but  when  Abramson 
filed  suit  in  federal  district  court  in  Wash¬ 
ington,  D.C.,  the  FBI  turned  over  84 
pages,  some  of  which  contained 
deletions. 

Later,  Abramson  modified  his  request 
to  a  single  cover  letter  from  then  FBI 
Director  J.  Edgar  Hoover,  to  White 
House  adviser  John  D.  Ehrlichman  and 
63  attached  pages  of  “name  check” 
summaries  of  FBI  files  on  1 1  political  fig¬ 
ures. 


The  District  Court  held  that  the  FBI 
failed  to  show  the  records  had  been  com¬ 
piled  for  law  enforcement  purposes, 
rather  than  for  political  purposes,  as 
Abramson  argued.  But  the  court  ruled 
that  release  of  the  materials  would  con¬ 
stitute  an  “unwarranted  invasion”  of  per¬ 
sonal  privacy  and  upheld  the  FBI’s  fail¬ 
ure  to  disclose. 

The  Court  of  Appeals  for  the  District  of 
Columbia  reversed  the  trial  court,  ruling 
the  exemption  could  apply  only  if  the  rec¬ 
ords  sought  had  been  compiled  for  law 
enforcement  purposes — which  it  agreed 
the  FBI  had  failed  to  show. 

The  appeals  court  rejected  the  FBI 
argument  that  the  summaries  transmitted 
to  the  White  House  should  be  considered 
to  have  met  the  law  enforcement  test — 
(Continued  on  pa^e  53) 

EDITOR  &  PUBLISHER  for  May  29,  1982 


ANCAM  revises  ad  acceptance  guides 


The  Association  of  Newspaper  Classi-  demand  proof  of  any  questionable  state-  real  estate  and  employment,  as  well  as 
fled  Advertising  Managers,  Inc.  has  pre-  ments  in  ads  prior  to  publication,  and  to  business  opportunities,  loans  and 
pared  a  new  edition  of  Standards  of  refuse  to  publish  any  ads  that  do  not  con-  investments,  and  more.  All  guidelines  are 
Acceptance  for  Classified  Advertising.  form  to  his  newspaper’s  policies,”  the  designed  to  be  general  in  nature  and  may 
‘‘To  protect  against  fraudulent  and  Danville,  III. -based  group  said.  be  adapted  to  fit  specific  local  conditions. 

misleading  advertising,  it  is  the  obliga-  This  softcover  volume  is  the  first  revi- 

tion  of  every  newspaper  to  adopt  a  set  of  sion  of  Standards  of  Acceptance  in  nearly  Prepared  under  the  auspices  of 

standards  for  the  acceptance  or  rejection  twenty  years,  ANCAM  said.  The  original  ANCAM  president-elect  Beverly  Klein 
of  classified  advertisements,”  ANCAM  standards  were  issued  in  1947.  of  the  Milwaukee  (Wise.)  Journal  and 

said.  “Similarly,  it  becomes  the  The  expanded  format  features  guide-  Sentinel,  Standards  of  Acceptance  for 
responsibility  of  the  classified  advertising  lines  for  all  types  of  classified  advertising.  Classified  Advertising  is  available  for 
manager  to  prepare  such  standards,  to  including  the  “Big  Three”  automotive,  $12.50  each  or  three  for  $25.00. 


Justice  Department 
sues  Tribune  Company 


The  Justice  Department  (May  26)  filed 
a  civil  antitrust  suit  against  the  Orlando 
(Fla.)  Sentinel  Star  Co.  and  its  parent 
company,  the  Tribune  Co.  of  Chicago, 
seeking  divestiture  of  five  weekly  news¬ 
papers  and  shoppers  in  Osceola  County, 
acquired  from  Mr.  and  Mrs.  Richard 
Luzadder  in  October  1980  for  $4.1  mil¬ 
lion. 

Justice’s  antitrust  division  charged  that 
the  acquisition  of  the  Luzadder  publica¬ 
tions  effectively  ended  competition  for 
local  print  advertising.  The  suit  claims  the 
purchase  violates  Section  7  of  the 
Clayton  Act.  The  Clayton  Act  forbids 
anticompetitive  mergers  and  acquisi¬ 
tions. 

Joseph  D.  Cantrell,  general  manager  of 
Sentinel  Star  Co. ,  told  E&P  that  the  form¬ 
er  Luzadder  publications  are  operated 
totally  under  the  Sun  Coast  Publications 
Division  of  Sentinel  Star  Co.  and  that 
competition  for  print  ad  dollars  in 
Osceola  County  still  exists. 

‘‘It’s  always  been  an  arm’s-length 
relationship  down  there  (Osceola  County 
is  just  south  of  Orange  County,  where 
Orlando  is  located),”  Cantrell  said.  He 
said  the  Sentinel’s  zoned  “Little  Sen¬ 
tinel”  section  for  Osceola  County  com¬ 
petes  with  Sun  Coast  weeklies  and  shopp¬ 
ers.  ‘‘They  compete  with  each  other,  just 
like  they  do  with  anybody  else.” 

Cantrell  also  said  several  other  dailies 
circulate  in  Osceola  County  and  thus  are 
competing  for  national  ads,  although 
national  advertising  is  not  an  issue  in  the 
Justice  Department  suit,  among  them,  the 
Tampa  Tribune  and  Times,  Lakeland 
Ledger,  Cocoa  Today,  and  Miami 
Herald. 
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In  its  suit  the  Justice  Department 
claims  two  major  anticompetitive  effects 
resulted  from  the  Sentinel  Star’s  pur¬ 
chase  of  the  Lazudder  group;  a  sunstan- 
tial  increase  in  concentration  of  owner¬ 
ship  ‘‘in  the  already  highly  concentrated 
markets  for  local  advertising  (all  media) 
and  local  print  advertising  directed  at 
Osceola  County”  and  the  elimination  of 
“actual  and  potential  competition 
between  the  Sentinel  Star  .  .  .and  the 
Lazudder  publications”  for  local  print 
and  all-media  advertising. 

The  Justice  Department  said  that 
before  the  acquisition  of  the  Lazudder 
group,  in  1979  the  Sentinel  Star  had  an 
approximate  40%  share  of  all  local 
advertising  and  Lazudder  about  20%. 

For  print  ad  dollars,  in  the  country. 
Justice  said  Lazudder  and  Sentinel  Star 
were  the  only  significant  competitors, 
with  Sentinel  Star’s  share  in  1979  about 
64%  and  Lazudder  publications  taking 
about  36%  of  all  local  print  ad  dollars. 

Justice  asked  the  federal  district  court 
in  Orlando  to  require  Sentinel  Star  Co. 
and  Tribune  Co.  to  divest  of  the 
“unlawfully  acquired”  Lazudder  stock 
and  assets  and  “restore  the  Luzadder 
publications  to  their  pre-acquisition  com¬ 
petitive  posture.  Justice  also  seeks  an 
injunction  against  Tribune  Co.,  and  its 
subsidiaries  from  acquiring  and  interest 
in  publishing  firms  selling  advertising  in 
“any  portion  of  the  Orlando  Sentinel’s 
primary  market  area.” 

The  publications  bought  from  Lazud¬ 
der — all  weeklies — are  the  Osceola  Shop¬ 
per  and  St.  Cloud  Shopper  (since  com¬ 
bined  into  the  Osceola  Shopper),  a  Sun¬ 
day  tv  magazine  called  This  Week  in 


Osceola  County,  and  two  weekly  news¬ 
papers,  the  St.  Cloud  News  and  the  Kis¬ 
simmee  Gazette.  The  weekly  newspapers 
contain  common  advertising  but  replate 
their  editorial  portions  for  differing  local 
news  contents. 

Sun  Coast  Publications,  which  was 
established  as  a  separate  division  of  Sen¬ 
tinel  Star  Co.  when  it  bought  its  first 
shopper  in  1975,  now  owns  a  total  of  14 
weeklies  and  shoppers  in  central  and  west 
coast  Florida,  according  to  Cantrell. 

Peggy  Hively,  Sun  Coast  business 
manager,  told  E&P,  “We  maintain  our 
independence  from  the  Sentinel  news¬ 
paper,  we’re  different.”  She  said  there 
are  no  combined  buys  offered  for  any  Sun 
Coast  papers  and  the  Orlando  Sentinel 
zoned  sections. “They  compete.  And  we 
(the  former  Lazudder  group)  do  better 
than  the  Osceola  Little  Sentinel”  in  com¬ 
peting  for  county  ad  revenues. 

Steven  C.  Douse,  the  lead  attorney  on 
the  Justice  Department  investigation  of 
the  acquisition,  said  operating  the  Lazud¬ 
der  group  as  a  separate  internal  division 
would  not  lessen  the  alleged  anticompeti¬ 
tive  effects  of  Sentinel  Star  Co.  buying 
out  as  a  competitor. 

“That  makes  no  difference”  under  the 
Clayton  Act,  Douse  told  E&P.  “It’s  com¬ 
mon  ownership  that’s  crucial.” 

Douse  confirmef  that  the  Justice 
Department’s  year-long  investigation  of 
the  Orlando  paper’s  purchase  of  the 
Lazudder  papers  originated  with  the  fil¬ 
ing  of  a  complaint  of  anticompetitive 
effects. 

“We  think  it’s  a  persuasive  case,” 
Douse  said.  He  said  he  had  filed  cases  in 
the  past  over  mergers  or  acquisitions 
involving  competitors  with  less  con¬ 
centrated  market  shares.  Regarding  the 
Osceola  County  advertising  market  and 
the  suit  against  Sentinel  Star  Co.,  Douse 
said,  “It’s  relatively  rare  to  have  shares 
of  this  magnitude.” 
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Neuharth  revieuvs 
highlights  of 
Gannett  Co. 

Gannett  Co.,  Inc.,  chairman  and  presi¬ 
dent  Allen  H.  Neuharth  told  the  com¬ 
pany’s  shareholders  to  expect  another 
record  earnings  year  for  1982. 

“Despite  generally  dismal  economic 
conditions  and  substantial  investment  in 
a  major  new  enterprise,  we  expect 
another  record  year  for  all  of  1982 — our 
15th  consecutive  such  record  since  going 
public  in  1%7,”  he  said  in  remarks  to  the 
annual  meeting. 

Gannett's  24%  average  annual  growth 
in  sales  over  the  past  five  years  puts  the 
company  first  among  all  media  compan¬ 
ies  measured  by  Forbes  magazine, 
Neuharth  added. 

Reviewing  the  company’s  1981  per¬ 
formance  and  1982  prospects,  Neuharth 
said: 

— Gannett’s  award-winning  television 
documentary  “Epidemic!  Why  Your  Kid 
Is  On  Drugs’’  has  sold  in  35  markets; 

— 140  PBS  stations  are  using  the  Gan- 
nett-produced  “America  Today’’  news 
and  information  programs; 

— ^Three  Gannett  newspapers  are  pro¬ 
viding  news  or  advertising,  or  both,  for 
cable  television  systems  “and  we  hope  to 
expand  that  information  service’’; 

— Gannett  newspapers  won  more  than 
200 journalism  awards  in  the  first  quarter 
of  1982  and  Gannett  News  Service  won 
its  third  John  Hancock  Award  in  three 
years  for  economic  reporting; 

— Pennywhistle  Press,  the  national 
weekly  supplement  for  young  readers,  is 
now  published  in  28  markets  and  reaches 
more  than  1.3  million  homes; 

— Gannett  News  Service  started  a 
television  news  bureau  in  Washington, 
D.C.; 

— Significant  circulation  gains  were 
made  by  the  Camden  (N.J.)  Courier  Post, 
the  Wilmington  (Del.)  News  Journal  and 
the  Reporter  in  Lansdale,  Pa.,  after  the 
Philadelphia  Bulletin  ceased  publication; 

— Gannett  will  complete  acquisition 
next  week  of  three  daily  and  six  weekly 
newspapers  in  Jackson  and  Hattiesburg, 
Miss.; 

— Backlighted  signs  of  the  Gannett 
Outdoor  Division  have  shown  dramatic 
growth  in  urban  areas,  and  the  list  of 
national  advertisers  who  regularly  use  the 
medium  has  grown  and  become  more 
diverse. 

Although  Gannett’s  new  general- 
interest  national  daily  newspaper,  USA 
TODAY,  the  Nation’s  Newspaper,  does 
not  begin  publication  until  next  Septem¬ 
ber,  Neuharth  said  the  company  has 
already  derived  benefits  from  its  pre¬ 
parations  to  start  the  newspaper: 

— A  satellite  network  is  now  in  place 
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coast-to-coast  for  transmitting  news  and 
information; 

— A  new  national  advertising  sales 
force  is  being  built,  “which  will  help  re¬ 
focus  the  thinking  of  major  national 
advertisers  on  the  daily  print  medium”; 

— A  national  news  network  will  “sup¬ 
plement  the  Gannett  News  Service  and 
add  a  new  dimension  to  journalism  in 
.America;” 

— A  circulation  team  is  developing 
“the  most  sophisticated  computerized 
delivery  system  in  the  country  and  a 
trade-market  custom-made  new  news¬ 
paper  vending  machine  .  .  .will  grab  the 
attention  of  potential  readers,  and  can 
ultimately  be  used  by  all  Gannett  news¬ 
papers.” 

The  Nation’s  Newspaper,  could  make 
the  Gannett  Company  the  “indisputable 
leader  in  the  media  business  for  your  life¬ 
time  and  mine,”  Neuharth  told  the 
company’s  shareholders. 

Reuters  reports 
higher  profits 

Reuters  group  operating  profit  rose  to 
16.37  million  pounds  sterling  ($29.%  mil¬ 
lion  at  current  exchange  rates)  in  1981, 
compared  with  4.14  million  pounds  ster¬ 
ling  ($7.57  million)  in  1980,  the  company 
announced. 

Profit  after  taxes  rose  to  13.99  million 
pounds  sterling ($25.61  million)  from  3.25 
million  pounds  sterling  ($5.94  million). 
Revenue  increased  to  138.8  million 
pounds  sterling  ($254.01  million)  from 
90.1  million  pounds  sterling  ($164.87  mil¬ 
lion). 

The  directors  have  recommended  pay¬ 
ment  of  a  dividend  for  the  first  time  since 
1941.  The  proposed  payment  represents 
14%  of  after-tax  profit. 

The  sharp  rise  in  profits  broke  a  pattern 
of  essentially  flat  earnings,  Glen  Ren¬ 
frew,  managing  director,  said.  Between 
1976  and  1980  revenue  more  than  dou¬ 
bled,  but  only  3%  of  new  revenue  was 
converted  into  profit. 

Harte-Hanks  buys 
El  Paso  shopper 

Harte-Hanks  Communications,  Inc., 
has  exercised  its  option  to  acquire  El 
Paso  Shopping  Guide,  Inc.,  publisher  of 
the  El  Paso  Shopping  Guide.  Terms  of 
the  transaction  were  not  disclosed. 

The  El  Paso  Shopping  Guide  is  a  week¬ 
ly  shopper  publication  reaching  160,000 
households  in  El  Paso,  Texas,  and  Las 
Cruces,  New  Mexico.  It  becomes  part  of 
the  Southern  Region  CDM  West,  which 
includes  Harte-Hanks’  shoppers  and  dis¬ 
tribution  operation  in  Texas,  Arizona, 
New  Mexico  and  Florida. 

Lyn  Bunch  has  been  named  general 
manager  of  the  El  Paso  Shopping  Guide. 
He  previously  served  as  director  of 
marketing  for  the  Shopper’s  Guide  in  Dal¬ 
las/Fort  Worth. 


Nervous  staff 
assured  by  Dale 
paper  to  publish 

By  M.L.  Stein 

Los  Angeles  Herald  Examiner  pub¬ 
lisher  Frank  Dale  met  in  an  unusual  ses¬ 
sion  with  his  editorial  staff  May  25  to  give 
assurances  that  the  paper  is  not  folding. 

He  told  staffers  no  layoffs  are  planned, 
although  a  hiring  freeze  that  has  been  in 
effect  for  several  months  will  continue. 
“The  staff  was  getting  a  little  nervous 
about  what  was  going  on,”  Dale 
explained.  “I  pointed  out  to  them  that 
even  the  trade  press  no  longer  lists  us 
among  the  newspapers  in  serious  trou¬ 
ble.” 

The  publisher  said  he  announced  that 
each  department  is  expected  to  come  up 
with  a  voluntary  plan  for  budget  cuts. 

“I  told  them  that  the  entire  newspaper 
industry  is  soft  at  the  present  time  and 
that  we  are  not  immune  to  economics,” 
he  said. 

According  to  Dale,  the  Herald 
Examiner  was  on  the  road  to  profitability 
in  April,  1981,  when  “we  went  off  the 
cliff.”  He  noted,  that  the  group  of  Los 
Angeles  weeklies  purchased  recently  by 
the  Hearst  Corporation  are  doing  well. 

The  publisher,  who  said  he  never 
before  addressed  the  whole  editorial 
staff,  used  the  occasion  to  present  gold 
necklaces  to  editor  Mary  Anne  Dolan  and 
reporter  Merle  Linda  Wolin  for  the  pap¬ 
er’s  Sweatshop  Series  that  was  nomin¬ 
ated  by  the  Pulitzer  Prize  jury  for  the  1 98 1 
Gold  Medal  in  public  service  journalism. 
The  nomination  reportedly  was  not 
accepted  by  the  Pulitzer  board  because  of 
Wolin’s  undercover  role  in  getting  the 
story. 

“We  wanted  to  give  them  the  Gold 
Medal  they  should  have  gotten  from  the 
Pulitzer  board,”  Dale  said. 

The  ceremony  was  also  a  farewell  to 
Wolin,  who  is  leaving  to  work  for  the  Wall 
Street  Journal. 

Interviews  with  editorial  staffers 
indicated  Dale’s  assurances  were  gener¬ 
ally  welcomed  but  concerns  remained. 

Assistant  city  editor  John  Zyda  said: 
“The  news  that  there  will  be  no 
immediate  layoffs  was  reassuring.  The 
fact  that  the  publisher  came  and  talked  to 
us  and  answered  questions  made  a  lot  of 
people  feel  better.” 

But  Zyda  said  that  Dale’s 
announcement  of  departmental  budget 
cutting  was  a  “little  scary.  We  had  not 
heard  that  before,”  she  said. 

A  Herald  Examiner  reporter  said 
morale  had  been  low  on  the  paper  and 
that  Dale’s  speech  helped  restore  spirits. 

“At  least  we  were  told  we  were  not 
going  down  the  tube,”  he  commented. 
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Survey  profiles  suburban 
papers  belonging  to  SNA 


Wieghart  replaces 
O’Neill  as  editor 

Michael  J.  O’Neill,  59,  resigned  as  edi¬ 
tor  of  the  New  York  News  on  May  22. 

James  G.  Wieghart,  formerly  executive 
editor,  replaces  O’Neill  in  the  paper’s  top 
editorial  post. 

O’Neill  said  he  was  resigning  in  order 
“to  pursue  other  interests — especially  to 
renew  an  old  love  affair  with  writing.” 

O’Neill  was  editor  of  the  News  since 
1975.  He  was  managing  editor  from  1968 
to  1974  and  executive  editor  from  1974 
until  his  appointment  as  editor. 

Wieghart  has  not  said  if  he  plans  to 
appoint  an  executive  editor  to  succeed 
him.  William  Umstead,  managing  editor, 
holds  the  second  ranking  editorial  post. 

Wieghart  was  head  of  the  News’  Wash¬ 
ington  bureau  when  he  was  transferred  to 
New  York  last  March.  Last  June,  he  was 
named  executive  editor  with  overall 
responsibility  for  day-to-day  news 
operations. 

Wieghart  went  to  work  for  the  News’ 
Washington  bureau  in  1%9  after  being 
Washington  bureau  chief  for  the  Mil¬ 
waukee  Sentinel. 

Two  weeks  ago  41  middle-management 
employees  in  the  news,  advertising,  and 
other  production  departments  were  dis¬ 
missed  as  part  of  cost  cutting  moves. 

Jim  Consoli  wins 
two  writing  awards 

Jim  Consoli,  former  E&P  editorial 
assistant,  has  won  two  first  place  writing 
awards  in  the  35th  annual  North  Jersey 
Press  Association  awards  competition. 

Consoli,  who  is  a  reporter  for  Union 
City  (N.J.)  Dispatch  won  first  place  in  the 
sports  feature  and  column  categories.  He 
was  the  only  reporter  to  win  two  first 
place  awards. 

His  first  place  column  was  for  an 
account  of  how  two  young  sisters  and 
their  mother  found  a  bag  with  an  aban¬ 
doned  baby  who  was  only  a  few  hours 
old.  The  child  was  turned  over  to 
authorities  and  20  years  later,  during  a 
search  for  her  real  parents,  was  reunited 
with  those  who  found  her. 

His  winning  sports  feature  was  for  an 
up  close  and  personal  look  during  the  off¬ 
season  of  New  York  Yankee  catcher  Rick 
Cerone. 

Consoli’s  older  brother,  John,  is  an 
associate  editor  at  Editor  &  Publisher 
in  New  York,  and  a  former  reporter  for 
the  Dispatch. 

Other  winners  included:  Jim  Dwyer, 
Dispatch,  Spot  News;  Irv  Weinberg,  Eli¬ 
zabeth  Daily  Journal,  News  Feature; 
Chuck  Sutton,  Dispatch,  Feature;  Nancy 
Rubenstein,  Wayne  Today,  Editorial; 
Frank  Goodman,  Jersey  Journal,  Head¬ 
lines;  Mike  Stoddard,  Passaic  Herald 
News,  Series;  and  Wayne  Witkowski, 
Jersey  Journal,  Sports  News. 
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Those  who  read  the  following  will  be 
able  to  tick  off  an  impressive  list  of  sub¬ 
urban  newspapers’  expenditures  and 
facilities  during  the  past  year. 

According  to  a  recent  study  conducted 
by  Suburban  Newspapers  of  America,  a 
national  association  representing  935 
suburban  and  urban  community  news¬ 
papers: 

— SNA  members  employed  more  than 
5,000  editors  and  reporters  and  more  than 
3,500  persons  in  display  advertising 
departments  in  1980.  The  average  sub¬ 
urban  newspaper  employs  14  persons  in 
editorial  and  ten  in  display  advertising. 

Nearly  63%  of  the  members  have  an 
electronic  system  in  the  newsroom.  Of 
that  figure,  70.9%  own  between  one  and 
10  video  display  terminals  while  12%  own 
more  than  21  terminals.  More  than  80%  of 
SNA  members  expect  to  spend  up  to 
$30,000  for  electronic  newsroom  equip¬ 
ment  over  the  next  three  years.  Nearly 
19%  plan  to  spend  more  than  $30,000. 

— For  front-end  editorial  electronic 
systems,  Compugraphic  was  again  the 
most  used  manufacturer  (38.8%).  Harris 
was  second  (20.4%),  Mycro-Tek,  third 
(14.3%)  and  Systems  Integrated,  fourth 
(4.1%). 

— The  median  display  advertising 
salesperson  recorded  $1 15,143  in  sales  in 
1980.  While  only  22.1%  of  member  dis¬ 
play  departments  utilized  electronic 
equipment  in  1980,  48.1%  of  classified 
departments  had  such  equipment.  Of 
those  suburban  newspapers  utilizing 
electronic  equipment  in  their  classified 
departments,  83.8%  own  between  one 
and  six  terminals.  Nearly  14%  own  more 
than  ten  terminals. 

— Members  used  an  estimated  515,000 
tons  of  newsprint  in  1980 — up  65%  from 
the  312,000  tons  they  used  in  1975.  If  the 
1980  SNA  tonnage  figure  were  projected 
to  include  the  entire  suburban  newspaper 
industry  (SNA  and  non-SNA  members), 
total  usage  would  be  858,000  tons,  or 
about  7.6%  of  total  U.S.  newsprint. 
Members  should  increase  their  newsprint 
usage  by  approximately  31% — to  674,650 
tons — by  1984. 

— While  larger  member  firms  (over 
70,0(X)  circulation)  increased  their  news¬ 
print  usage  approximately  1 10%  between 
1975  and  1980,  those  companies  pre¬ 
dicted  a  26%  increase  in  usage  between 
1980  and  1984.  Smaller  member  compan¬ 
ies  expected  a  nearly  50%  increase  in 
newsprint  usage  over  the  next  four  years 
raising  the  entire  SNA  membership  aver¬ 
age  increase  approximately  31%. 

— Bowater  was  the  newsprint  supplier 
used  most  frequently  by  member  com¬ 
panies,  followed  by  International  Paper, 
Powell  River,  Abitibi  Price. 


— More  than  97%  of  SNA  members 
compose  their  own  pages  and  more  than 
one-third  expect  to  spend  more  than  over 
$50,000  on  composing  room  equipment 
during  the  next  three  years. 

—  Compugraphic  was  the 
manufacturer  from  which  most  members 
(74.7%)  purchased  composing  room 
equipment.  Harris  was  the  second  most 
popular  (8.0%),  and  Mycro-Tek,  third 
(2.7%). 

— More  than  60%  of  the  members  own 
their  own  presses  worth  a  median  value  of 
$350,000.  The  average  SNA  press  room 
employs  II  persons,  and  nearly  62% 
operate  between  six  and  10  press  units. 

— More  than  61%  of  the  members  with 
press  room  equipment  manufactured  by 
Goss.  Approximately  25%  own  equip¬ 
ment  manufactured  by  Harris,  8.6%  by 
King,  and  4.3%  by  Web.  More  than  20% 
value  their  pressroom  equipment  at  more 
than  $700,000. 

— One  third  of  the  member  companies 
expect  to  purchase  a  press  during  the  next 
three  years.  Conversely,  65.4%  plan  to 
purchase  additional  or  replacement  units 
during  that  same  time  period. 


SNA  charts  ad 
trends  of  members 

East  Coast  and  West  Coast  members  of 
Suburban  Newspapers  of  America  fared 
much  better  than  their  Midwest  counter¬ 
parts  in  ad  revenues  during  1981,  accord¬ 
ing  to  returns  from  SNA’s  business  trend 
survey  conducted  earlier  this  year. 

Combined  ad  revenues  (for  classified, 
national  and  retail)  increased  an  average 
of  9%  during  1981  for  the  group’s  western 
members  and  6.7%  for  its  eastern  mem¬ 
bers.  The  Midwest,  however,  tallied  only 
a  slight  2.2%  gain. 

National  linage  revenues  posted  the 
biggest  jumps  in  all  three  areas. 

The  East  reported  a  33.8%  gain  over 
1980  figures,  while  the  West  brought  in 
gains  of  29.2%,  and  the  Midwest,  11.4%. 

It  was  a  different  story  in  classified. 
East  and  West  members  noted  increases 
of  27.1%  and  2%,  while  the  Midwest  fell 
1.5%. 

The  most  even  category  was  retail  with 
the  West  recording  increases  of  8.2%;  the 
Midwest,  6.7%;  and  the  East,  5.4%. 

When  asked  to  predict  1982  revenue 
returns.  West  Coast  respondents 
optimistically  estimated  increases  of 
12.5%  while  the  East  Coast  and  Midwest 
conservatively  placed  them  at  1 1 .3%  and 
1.4%. 
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Prototype  of  new  English-language  weekly 


II  Progresso: 
the  paper  of 

For  more  than  100  years,  //  Progresso 
has  been  the  transmitter  of  news  from  the 
mother  country  and  the  translator  of 
national  events  for  the  Italian  immigrant. 
But  for  the  past  few  months,  I.P.  Publica¬ 
tions  Inc.  has  also  begun  serving  a  much 
larger  community — the  estimated  25-30 
million  American-Italians  who  comprise 
the  largest  ethnic  group  in  the  United 
States. 

II  Progresso,  The  American-Italian 
Weekly  has  been  running  as  an  insert  in 
the  Sunday  II  Progresso  since  March  and 
beginning  in  September  it  will  hit  the 
newsstands  as  a  separate  publication  en¬ 
tirely  in  English.  I.P.  Publications  is  com¬ 
mitted  to  the  new  publication  on  a  long- 
range  basis  because,  according  to  manag¬ 
ing  director  Carlo  Scarsini,  the  paper  “is 
no  longer  the  paper  of  the  immigrant.” 

“During  the  last  year,  we  realized  the 
paper  could  not  be  published  only  in  Ita¬ 
lian,”  says  Scarsini.  “The  vast  majority 
of  American-Italians  speak,  read  and 
write  in  English  and  I  see  the  future  of  this 
paper  as  largely  English,  with  Italian  lan¬ 
guage  inserts.” 

This  new  philosophy,  which  began  last 
October  with  two  pages  of  news  in  Eng¬ 
lish  in  the  daily  Italian  paper,  has  irked 
some  longtime  readers,  Scarsini  admits. 
But  he  says  II  Progresso  “will  always  be 
an  instrument  for  keeping  the  Italian  lan¬ 
guage  alive  in  this  country.” 

I.P.  Publications,  a  group  of  major  Ita¬ 
lian  publishers  and  financiers,  purchased 
II  Progresso  in  January  1981,  100  years 
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‘No  longer 
immigrants’ 

after  it  was  founded  by  the  Generoso 
Pope  (publisher  of  National  Enquirer) 
family.  The  group,  despite  the  problems 
of  transferring  large  amounts  of  currency 
from  Italy  to  the  United  States,  has  made 
a  large  investment  in  a  Harris  95  compu¬ 
ter  system  with  pagination,  and  it  will 
also  begin  a  major  broadcast  and  print 
media  promotional  campaign  for  its  new¬ 
est  publication. 

I.P.  Publications  includes:  Piero  Pirri 
Ardizzoni,  publisher  of  //  Giornale  di 
Sicilia,  the  largest  and  oldest  daily  in 
Sicily;  Oscar  Maestro,  chairman  of  the 
board  of  SPE,  the  largest  advertising  firm 
in  Italy  whose  offices  in  New  York  will 
also  represent  the  new  English  publica¬ 
tion;  Carlo  Caracciolo,  publisher  of  La 
Republica,  an  influential  daily  in  Milan, 
and  of  L’ Espresso,  the  Italian  weekly 
news  magazine;  and  Domenick  Scag- 
lione,  a  vicepresident  of  Chase  Man¬ 
hattan  Bank  and  president  of  the  group. 

Scarsini  is  a  veteran  international  jour¬ 
nalist  who  has  worked  for  the  BBC  in 
London  and  for  the  Italian  wire  service, 
ANSA,  in  a  number  of  posts — including 
Middle  East  correspondent  based  in 
Cairo,  Moscow  bureau  chief  and  North 
American  bureau  chief  based  in  New 
York. 

Scarsini  says  the  decision  to  begin  the 
separate  English  publication  was  made 
after  the  unsuccessful  experiment  with 
English  pages  in  the  daily  paper.  “We 
received  dozens  of  letters  fron  Italian 
readers  complaining  about  the  English 


section,  and  the  English  readers  said  it 
was  too  little  news.” 

The  new  publication,  designed  by 
graphic  artists  borrowed  from  the  group’s 
finest  publications  in  Italy,  is  a  20-page 
tabloid  with  a  magazine-style  design  that 
will  “project  the  modern  industrial  Italy, 
as  well  as  being  the  voice  of  third  and 
fourth  generation  American-Italians  who 
have  become  interested  in  their  heritage 
and  in  their  ethnicity,  and  who  have  great 
buying  power  as  well,”  says  Scarsini. 

The  new  publication  is  available  now 
nationwide  by  subscription  to  the  Sunday 
paper,  and  it  will  be  available  separately 
through  subscription  and  newsstands  in 
New  York  City  and  the  surrounding  sub¬ 
urbs  including  New  Jersey  and  parts  of 
Connecticut,  and  in  the  Philadelphia  met¬ 
ropolitan  area  in  September,  according  to 
circulation  manager  James  Evans. 

When  the  English  paper  becomes  com¬ 
pletely  separate  from  the  daily  Italian 
paper,  Evans  said,  “The  first  marketing 
will  be  conducted  through  local  newsst¬ 
ands  and  distributors”  and  the  second 
campaign  will  be  done  through  newsstand 
sales  in  urban  centers  such  as  San  Fran¬ 
cisco.  Evans,  formerly  the  consumer 
sales  manager  for  the  Washington  Star, 
said  there  are  additional  future  plans  for 
nationwide  distribution. 

The  editor,  Guido  Gagliano,  says  II 
Progresso,  The  American-Italian  Week¬ 
ly,  will  reach  a  middle-to  upper-middle 
class  audience.  He  stresses  the  paper  is 
not,  and  will  not  be,  a  purely  ethnic 
publication.  Instead,  he  says  it  is  of 
interest  to  anyone  concerned  with  Italian 
affairs — politics,  art  and  business. 

“I  feel  in-depth  coverage  of  Europe  in 
general  and  Italy  in  particular  is  lacking  in 
America,”  says  Gagliano,  a  graduate  of 
the  Columbia  Graduate  School  of  Jour¬ 
nalism.  “Social  problems  and  issues 
aren’t  really  covered  at  all.  We’ll  look  at 
issues  with  more  than  just  an  American 
viewpoint.  We  want  to  present  to  our 
readers  a  clear  picture  of  what  modern 
Italy  is  like — socially,  economically  and 
politically.” 

The  paper  has  correspondents  and  fea¬ 
ture  writers  stationed  in  Italy  and  in  the 
United  States. 

II  Progresso  has  performed  three  major 
services  during  its  first  1(X)  years,  accord¬ 
ing  to  Scarsini.  “It  united  a  community 
and  kept  alive  the  immigrants’  love  of 
their  homeland;  it  helped  the  Italians  to 
accept  and  to  respect  the  customs  and  the 
traditions  and  the  laws  of  this  country, 
while  it  protected  them  in  a  period  of 
great  psychological  adjustment  when 
power  was  held  by  a  frequently  unjust 
and  often  prejudiced  dominating  class.” 

However,  the  present  and  future  func¬ 
tions  of  the  paper  will  “be  compatible 
with  the  changes  that  have  taken  place 
among  American-Italians  in  the  last  25 
years.  II  Progresso,  The  American-Italian 
Weekly  will  be  a  modern  instrument  of 
communications,”  says  Scarsini. 
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Last  Yiddish-language  daily 
celebrates  85th  anniversary 


Despite  declining  readership,  a  short¬ 
age  of  qualified  staffers,  and  oceans  of  red 
ink,  the  Jewish  Daily  Forward  lives. 

Not  only  does  it  live,  it  also  celebrates. 
This  year  is  the  85th  anniversary  of  the 
last  Yiddish-language  daily  in  North 
America,  and  on  May  23  the  feisty  old 
paper  laid  aside  its  troubles,  kicked  up  its 
heels  and  rejoiced  at  a  gala  birthday 
luncheon  at  New  York’s  Statler  Hotel. 

Among  the  highlights  were  speeches  by 
Isaac  Bashevis  Singer,  who  has  been 
writing  for  the  Forward  since  1935;  Sol 
Chaiken,  president  of  the  International 
Ladies  Garment  Workers  Union;  William 
Stern,  president  of  the  not-for-profit 
association  that  owns  and  operates  the 
Forward;  and  Simon  Weber,  the  paper’s 
71-year  old,  hands-on  editor. 

Beyond  the  speeches  and  the  kosher 
food,  there  was  a  several  hundred  page, 
special  anniversary  edition  of  the  Sunday 
Forward. 

With  several  tabloid  sections  inside  a 
broadsheet  wrapper,  the  giant 
anniversary  issue  included  a  list  of  every 
writer  who  has  ever  been  published  in  the 
Forward,  several  historical  articles,  a 
new  short  story  by  Singer  himself,  a  vari¬ 
ety  of  other  poetry  and  literature,  news 
articles  and  analysis  from  correspon¬ 
dents  the  world  over,  and  an  expanded 
English  language  section  as  well. 

All  of  this  is  in  spite  of  the  Forward’s 
financial  troubles,  which  are  serious  if  not 
terminal. 

“The  paper  is  in  very  bad  shape,”  said 
Weber.  "But  one  question  I  don’t 
answer:  when  are  you  going  to  die?  At  our 
anniversary  10  years  ago  a  writer  asked 
me  that  question.  1  said,  ‘Would  you  go  to 
a  friend’s  birthday  party  and  ask  when 
he’s  going  to  die?’  ” 

Circulation  is  down  to  35,000  daily  and 
38,000  on  Sundays,  and  the  Forward 
doesn’t  come  out  on  Mondays  and  Sat¬ 
urdays  anymore.  Nearly  a  third  of  its 
readers  now  live  far  enough  from  the  New 
York  metropolitan  area  that  the  paper  has 
to  be  mailed  to  them,  which  means  added 
expense,  and  the  Forward’s  readers 
everywhere  are  dying  off.  There  just 
aren’t  that  many  people  who  read  Yiddish 
anymore,  and  apparently  there  are  few 
competent  Yiddish-language  newsmen 
available  too. 

“If  the  Forward  has  to  disappear,  it  will 
be  not  so  much  for  lack  of  readers  as  for 
lack  of  writers,”  says  Israel  Breslow,  a 
former  president  of  the  Forward  associa¬ 
tion.  There  are  still  Yiddish  dailies  in 
Buenos  Aires,  and  Paris,  but  the  For¬ 
ward,  based  in  New  York,  is  the  last  in 
America,  where  ethnic  papers  in  general 
are  having  their  troubles. 

“The  outlook  for  the  ethnic  press  is 
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Celebrating 

really  not  very  good,”  said  John  Morton, 
the  newspaper  analyst.  "With  the 
exception  of  the  Spanish-language  press, 
ethnic  papers  are  operating  in  a  very  mar 
ginal  fashion.” 

Then  there  are  the  usual  bugaboos  ot 
soaring  newsprint  prices,  distribution 
woes,  scant  advertising,  and  an  anti 
quated  plant  that  relies  on  hot-type  set  by 
prehistoric  linotype  machines. 

The  result?  The  Forward  consistently 
loses  $400,(KM)  a  year  on  a  $2  million 
budget,  despite  recent  cost-cutting  and 
the  sale  of  some  properties  for  cash.  The 
paper  now  depends  on  fundraising  efforts 
to  stay  alive,  but  a  $600,000  campaign 
that  was  to  assure  the  paper’s  future 
through  1985  is  expected  to  fall  $150,(KH) 
short  of  its  mark  when  it  concludes  on 
May  23. 

It  wasn’t  always  this  way.  Founded  by 
a  group  of  Yiddish-speaking  socialists  on 
New  York’s  l.ower  East  Side  to  help 
Jewish  immigrants  adjust  to  the  New 
World,  the  Fovertz,  as  it  is  known  in  Yid¬ 
dish,  was  one  of  the  city’s  major  dailies 
by  1924,  when  its  circulation  peaked  at 
better  than  220,000. 

For  years  the  paper  made  money, 
which  the  Forward  association  ploughed 
back  into  the  operation,  held  aside  as  sur¬ 
plus,  or  contributed  to  organized  labor 
and  Jewish  charities.  (The  paper’s  ties  to 
labor  are  longstanding,  and  the  Yiddish 
Writers  Guild,  to  which  Forward  staffers 
belong,  predates  the  Newspaper  Guild 
and  even  helped  out  when  the  latter  was 
still  a  fledgling.) 

When  the  deficits  started  15  years  ago. 
the  surplus  was  enough  to  keep  things 
going,  but  now  the  paper  is  in  the  red,  and 


the  prospects  are  for  a  few  more  years  as 
a  daily,  after  which  the  Forward  is  likely 
to  live  on  as  a  bilingual  weekly,  its  offi¬ 
cials  say. 

The  Forward  has  mellowed  a  little  in  its 
old  age.  It  is  staunchly  liberal,  opposing 
both  President  Reagan  and  Prime  Minis¬ 
ter  Menachem  Begin  of  Israel,  but  the 
socialist  ardor  has  faded  somewhat, 
though  the  paper  is  still  European  in  char¬ 
acter  it  stresses  analysis  and  essays  over 
hard  news,  and  carries  fiction  and  poetry. 
These  days  it  is  less  immigrant  oriented, 
however. 

Decline  or  no,  the  Forward  goes  for¬ 
ward.  Perhaps  590  people  are  expected  at 
the  celebration  (the  actual  anniversary 
was  April  22),  and  the  paper  isn’t  going  to 
fold  tomorrow. 

“A  lot  of  people  told  me  (when  I  came 
to  the  Forward),  Mil  a  gezuntin  kop  in  a 
krank  belt  arein\  With  a  healthy  head 
you’re  going  into  a  sick  bed,”  said 
Weber,  the  editor.  “In  that  sick  bed  1 
survived  43  years,  and  I’m  still  going.  If 
I’d  gone  to  one  of  the  English  papers  in 
New  York,  I’d  have  lost  my  job.  They 
mostly  closed.” 

Spanish  language 
column  started 

Tucson  Citizen  has  started  a  twice- 
weekly  Spanish  language  column  by  two 
Hispanic  writers  who  promise  to  explore 
issues  affecting  the  lives  of  the  city’s  siz¬ 
able  Hispanic  community. 

Gerald  Garcia,  publisher  of  the  Gan¬ 
nett  newspaper,  said  mail  already  is  runn¬ 
ing  99  percent  in  favor  of  the  column 
which  began  April  7. 

Raul  Gamez,  president  of  a  bilingual 
advertising  and  public  relations  firm, 
writes  the  column  on  Wednesday.  Ernes¬ 
to  Portillo,  a  businessman,  former  owner 
of  a  Spanish-language  radio  station  and 
member  of  the  Tucson  Airport  Authority, 
does  it  on  Saturday.  Garcia  said  the  two 
work  on  a  freelance  basis. 

Each  column  carries  a  short  synopsis  in 
English.  A  recent  column  by  Gamez  dis¬ 
cussed  the  “distorted  views”  many  new¬ 
comers  to  Tucson  have  about  the  city  and 
its  bicultiiral  aspects. 

Tucson’s  population  of  nearly  500,000 
IS  estimated  to  be  25  percent  Hispanic. 

Garcia  told  E<&P  he  is  not  concerned 
about  a  conflict  of  interest  arising  from 
Gamez’s  pr  firm  of  Portillo’s  business 
interests. 

“There  is  a  clear  understanding  that 
their  columns  will  in  no  way  have  any¬ 
thing  to  do  with  their  business  interests,” 
the  publisher  said. 

According  to  Garcia,  the  columnists’ 
business  involvement  in  the  community 
makes  them  even  more  valuable  to  the 
paper. 

Garcia  credited  former  Citizen  pub¬ 
lisher  Jim  Geehan  of  first  discussing  the 
column  idea  with  Portillo. 
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be  out  there  buying  cable  systems,”  she 
said.  She  noted  that  the  majority  of  the 
large  cable  transactions  of  the  last  few 
years,  were  done  by  newspaper  compan¬ 
ies,  i.e.  Times  Mirror’s  purchase  of  Com¬ 
munications  Properties,  Inc.;  New- 
house's  acquisition  of  Daniels  and  Vision 
Cable;  New  York  Times’  purchase  of  Irv¬ 
ing  Kahn’s  New  Jersey  systems;  Capital 
Cities’  acquisition  of  Cablecom;  Dow 
Jones  investment  in  Continental  Cable- 
vision;  and  Field  Enterprises’  pending 
acquisition  of  Liberty  Communications. 

Sacher  said  for  newspaper  publishers 
to  expect  to  “derive  major  financial 
benefits  from  the  synergism  of  the  two 
media  is  naive.” 

“If  the  transition  were  so  easy,  why 
haven’t  newspapers  contributed  more  to 
commercial  tv’s  journalistic  efforts  over 
the  years?”  she  asked.  Electronic  jour¬ 
nalism,  she  said,  is,  also,  expensive. 

She  said  cable  operators  seeking  to  do 
joint  ventures  with  newspaper  publishers 
report  finding  a  distinct  reluctance  on  the 
part  of  the  latter  to  invest  the  necessary 
sums  of  money  to  do  a  truly  professional 
video  job.  “Scrolling  texts  on  a  screen  are 
just  plain  boring,”  she  said. 

“And  for  their  part,  cable  operators, 
for  the  time  being  at  least,  are  reluctant  to 
enter  into  any  fixed-rate  agreements  with 
newspaper  publishers  (or  anyone  else  for 
that  matter),  for  fear  of  subjecting  them¬ 
selves  to  common  carrier  rate  restric¬ 
tions,”  she  said. 

“No,  it  seems  to  me  that  one-way,  non¬ 
interactive  textual  services  are  probably 
better  suited  to  the  broadcast  mode,  i.e., 
the  teletext  services  being  tested  by  such 
companies  as  CBS,  NBC,  Taft 
Broadcasting,  Field  Communications, 
etc.,  while  the  transactual  services  will 
probably  stay  in  Ma  Bell’s  domain,”  she 
said. 

As  for  advertising,  Sacher  said  “cable 
could  well  become  the  electronic  shop¬ 
pers  of  the  nineties”  with  ads  featuring 
retail  store  owners  and  real  estate  agents. 

Newspaper  to  change 

She  said  newspapers  will  have  to 
“undergo  some  significant  changes  in 
order  to  prosper.” 

She  said  the  growth  of  Sunday  circula¬ 
tion  indicates  that  with  enough  leisure 
time  people  are  interested  in  more  in- 
depth  news  coverage  as  well  as  news  fea¬ 
ture  material.  The  growth  of  suburban 
papers,  weeklies,  and  zone  editions 
would  indicate  an  interest  in  extensive 
local  coverage,  too,  she  said. 

Unless  papers  become  “more  fo¬ 
cused”  in  their  presentation  than  they  are 
today,  Sacher  said  she  believes  many  dai¬ 
ly  papers  will  find  themselves  in  the  same 
position  as  Life  magazine.  In  its  final 
years,  she  said  Life  had  a  very  substantial 
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circulation  base,  but  its  audience  had 
become  undifferentiated  from  the 
advertiser’s  point  of  view  and  its  cost  to 
him,  relative  to  tv’s,  had  become 
excessive.  In  addition,  its  production 
costs  had  escalated  to  a  point  where  its  ad 
rates  could  not  be  lowered. 

As  an  example,  she  said  the  New  York 
News  has  sizable  circulation  numbers, 
but  their  audience  is  not  clearly  defined, 
their  production  costs  are  extremely 
high,  and  their  advertisers  are  balking  at 
paying  their  higher  rates. 

“People,  on  the  other  hand,  is  flourish¬ 
ing  with  a  modified  version  of  the  Life 
format,  a  less  expensive  distribution 
arrangement,  and  a  much  smaller,  tar¬ 
geted  audience,”  she  said. 

“In  the  end,  publishers  may  well  have 
to  learn  that  small  is  beautiful,  that  less  is 
more,  and  that  to  many  readers  no  news 
may,  in  fact,  be  good  news,”  she  said. 

Good  and  bad  news 

Citing  Newspaper  Advertising  Bureau 
figures  that  ad  expenditures  in  newspaper 
advertising  in  1981  rose  12.3%  over  1980 
to  $17.4  billion,  Ferguson  E.  Rood,  ad 
director  of  the  Atlanta  Newspapers,  said 
the  good  news  is  that  the  12%  “flys  in  the 
face  of  our  present  economic  condition 
and  against  growing  competitive  pres¬ 
sures  from  other  media.” 

The  rise  also  supports  his  contention 
that  newspapers’  portion  of  ad  revenues 
have  “usually  increased”  in  bad  eco¬ 
nomic  times  as  “astute  businessmen  real¬ 
ized  that  people  continued  to  purchase 
goods  and  that  they  had  to  promote  har¬ 
der  in  a  proven  media  to  maintain  their 
share  of  market.” 

The  bad  news,  he  said,  is  that  “our 
gains  are  coming  mainly  from  rate  and  not 
from  increased  space  volume.  More 
space  than  we’re  carrying  exists  in  most 
of  our  markets  as  evidenced  by  the  pre¬ 
ssures  of  healthy  suburban  papers  and 
shoppers,”  he  said. 

In  addition,  he  said  it  is  costing  more  to 
do  business,  resulting  in  operating  ratios 
and  profit  margins  that  are  hard  to  take, 
or  are  below  acceptable  levels. 

Expanded  product  line 

Rood  said  most  newspapers  are  selling 
“twice  the  number  of  identifiable  pro¬ 
ducts”  to  advertisers  to  reach  their  var¬ 
ious  markets. 

In  Atlanta,  Rood  said  the  Constitution 
and  Journal  has  added  a  Sunday  TV 
Wee/t;  afull  blown  editorial  zone  program 
called  Extra  on  Thursdays,  and  ROP 
zones  on  Sunday;  zone  preprints  in  29 
zones;  a  total  market  program  for  reach¬ 
ing  non-subscribers;  expanded  special 
sections;  directories  for  restaurants, 
travel,  sporting  goods,  etc.;  co-op;  and 
.  plastic  bags. 

Rood  said  the  new  products  have 
impacted  the  financial  management 
areas,  making  it  more  important  than  ever 
that  “as  we  make  marketing  decisions  we 


understand  the  financial  impact  of  these 
decisions.” 

Need  help 

Marketing  managers  need  the  financial 
department’s  help  in  many  areas.  Rood 
said.  “We  need  your  help  in  forecasting. 
We  need  your  help  in  providing  us  with 
revenue  and  statistical  data  that  is 
designed  to  meet  our  marketing  and  man¬ 
agement  requirements.  We  must  know 
how  oue  people  are  performing  against 
goals  in  linage  and  dollars,  by  account,  by 
business  classifications  and  by  our  var¬ 
ious  product  lines.  We  need  your  help  in 
measuring  our  successes  or  our  failures 
as  we  sell  these  new  and  expanded  pro¬ 
ducts  or  sections.  How  can  we  be  sure  we 
are  correctly  pricing  our  various  products 
to  meet  company  objectives  to  effectively 
compete  in  the  marketplace?” 

Ralph  A.  Green,  ad  director,  London 
Free  Press,  an  independently-owned 
morning  paper  in  the  125,000  plus  range, 
said  his  paper  stresses  the  application 
side  of  marketing. 

An  example  of  this,  he  said,  was  a 
shopper  that  was  started  with  an 
independent  carrier  system  as  a  separate 
profit  center  and  as  a  direct  competitor  to 
the  daily. 

He  said  the  shopper  was  expanded  to 
other  markets  across  Canada.  As  a  result, 
the  Free  Press  has  either  purchased  or 
started  from  scratch,  a  chain  of  weekly 
products  and  independent  carrier  system 
which  now  operate  in  7  markets  and 
covers  in  excess  of  750,000  households. 
Along  the  way.  Green  said  the  Free  Press 
acquired  the  rights  to  the  name  “Penny- 
saver”  in  Canada  and  it  is  used  as  a  com¬ 
mon  name  for  all  of  its  distribution 
operations  and  for  most  of  the  publica¬ 
tions. 

The  basis  for  the  decision  was  a 
“Position  Analysis  Report”  that  was 
undertaken  in  early  1977  to  assess  where 
newspapers  were  going  in  general  and 
just  how  the  Free  Press  stacked  up  in  the 
London  market,  he  said. 

He  said  the  shopper/distribution  option 
looked  least  attractive  in  the  short  term, 
but  all  the  data  “we  looked  at  kept  telling 
us  that  t’ne  need  for  zoned  advertising  was 
strong  and  was  growing  and  insert  clients 
would  mount  ever  increasing  requests  for 
delivery  services  that  would  strain  our 
newspaper  distribution  service  beyond 
any  reasonable  ability  to  perform  and 
would  demand  these  services  at  rates 
which  would  severely  erode  the  basic 
newspaper  insert  rate  structure.” 

Shopping  mail  test 

Green  said  the  Free  Press  recently  en¬ 
tered  into  the  videotex  field  with  a  ven¬ 
ture  called  Videopress. 

He  said  the  paper  has  been  studying  the 
field  for  several  years  in  search  of  an  en¬ 
try  point  that  had  the  potential  to  realize 
short  term  commercial  success.  “We 
were  convinced  that  in-home  use  of 
(Continued  on  page  29) 
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SPEAKERS  at  an  Institute  af  Newspaper  Controllers  and  Finance  Officers 
Spring  Conference  session  on  advertising  sales  and  marketing  strategies  held 
out  optimism  for  the  newspaper  business  in  the  coming  years.  Here,  INCFO 
past  president  AAel  Finch  (far  left),  and  INCFO  Spring  meeting  chairman 
James  Martin  (far  right)  pause  for  a  moment  with  the  speakers.  They  are: 
(from  second  left)  James  W.  Snodgress,  vicepresident,  advertising  Herald 
Times,  Inc.,  Bloomington,  Ind.;  Ferguson  E.  Rood,  director  of  advertising, 
Atlanta  Newspapers,  Atlanta;  and  R.A.  Green,  marketing  director,  London 
(Ontario)  Free  Press. 


Agreement 
reached  in 
Copley  suit 

A  six-year  suit  has  been  settled  with  an 
award  of  $1.5  million  in  fees  to  Helen  K. 
Copley,  publisher  of  the  San  Diego 
Union  and  the  Tribune,  and  her  brother 
for  their  services  as  co-trustees  of  a  non- 
marital  trust  established  by  her  late  hus¬ 
band. 

The  award,  which  was  contained  in  a 
judgment  by  San  Diego  Superior  Court 
Judge  William  L.  Todd  Jr.,  closes  an 
action  filed  by  Mrs.  Copley  and  her 
brother,  Joseph  P.  Kinney,  for  a  ruling  to 
confirm  their  trusteeship  of  the  trust  set 
up  by  James  S.  Copley,  who  died  in  1973. 

Copley,  publisher  of  the  newspapers 
until  his  death,  also  established  a  marital 
trust  over  which  Mrs.  Copley  has  control. 

Judge  Todd  said  the  judgment  has  been 
approved  by  all  parties  in  the  action, 
including  Mrs.  Copley,  Kinney  and 
James  Copley’s  two  adopted  children 
from  his  first  marriage,  who  were 
defendants  in  the  suit. 

The  settlement  avoided  a  court  trial  on 
issues  that  grew  out  of  an  appellate  court 
ruling  last  November.  The  appeals  court 
found  that  Judge  Todd’s  1978  decision 
that  Mrs.  Copley  and  Kinney  were  “guil¬ 
ty  of  a  breach  of  their  fiduciary  duty  to  the 


beneficiaries  of  the  non-marital  trust’’ 
was  not  supported  by  the  findings. 

The  higher  court  said  the  positions  of 
obvious  conflicting  interests  were  cre¬ 
ated  by  James  Copley  and  were  intended 
to  serve  all  beneficiaries.  In  his  1978  rul¬ 
ing,  Todd  removed  Mrs.  Copley  and  Kin¬ 
ney  as  trustees  of  the  non-marital  trust, 
established  to  provide  lifetime  incomes 
for  Copley’s  first  wife,  Jean  Erdman,  his 
adopted  children,  Janice  and  Michael  Co¬ 
pley,  Mrs.  Copley  and  her  son,  David. 

However,  the  appeals  court  upheld 
Todd’s  ruling  requiring  the  transfer  of 
about  $10  million  in  Copley  press  stock 
and  cash  from  the  marital  trust  to  the 
non-marital  trust  to  equalize  the  shares  of 
Mr.  Copley’s  two  adopted  children.  The 
latest  judgment  by  Todd  noted  that  Helen 
Copley  and  Kinney  had  complied  with 
the  1978  ruling  as  it  was  modified  by  the 
appellate  court  last  November. 

Judge  Todd  lauded  both  sides  in  the 
dispute  for  reaching  an  agreement,  saying 
the  all  “really  and  truly  reached  an  agree¬ 
ment  in  good  faith.’’ 

According  to  the  settlement,  Helen  Co¬ 
pley  and  Kinney  will  share  the  $1.5  mil¬ 
lion  “50-50.” 

Ottaway  buys 

Ottaway  Newspapers,  Inc.  has  agreed 
to  buy  the  Exeter  (N.H.)  News-Letter 
Co.,  publisher  of  the  Exeter  News-Letter 
and  lOfree-distribution  weekly  newspap¬ 
ers  in  New  Hampshire  and  Massachu¬ 
setts. 


Inside  Story 
needs  $2M  to 
to  stay  on  tv 

Inside  Story,  the  program  which  for 
two  seasons  has  offered  press  criticism  to 
a  national  tv  audience  via  the  Public 
Broadcasting  System,  needs  to  raise  $2 
million  in  order  to  produce  a  20  segment- 
series  to  begin  airing  this  November. 

“We  are  starting  from  scratch  again,” 
said  Ned  Schnurman,  executive  pro¬ 
ducer.  He  said  the  budget  for  the  pro¬ 
gram’s  past  season  was  $1 .3  million  for  13 
segments.  He  said  each  segment  costs 
about  $100,000  to  produce. 

Schnurman  said  he  anticipates  that 
“almost  all”  of  the  program’s  past  finan¬ 
cial  supporters  will  again  lend  monetary 
assistance,  although  no  firm  com¬ 
mittments  have  been  made. 

He  is  hoping  that  “corporate  America” 
will  come  through  with  the  additional 
funding  needed  to  get  the  program  on  the 
air  for  the  fall. 

In  initiating  a  fund  raising  drive, 
Schnurman  sent  out  a  letter  which  stated, 
“There  is  no  certainty  that  we  will  make  it 
back  for  a  third  time  around,  despite  the 
enthusiasm  of  both  Hodding  Carter  (the 
program’s  anchorman)  and  myself  to 
make  that  possible. 

“Our  aim  this  time  is  to  keep  Inside 
Story  before  the  public  for  a  longer  sea¬ 
son,  starting  in  the  fall  and  running 
through  the  spring.  We  have  encourage¬ 
ment  to  do  that  from  both  the  Corporation 
for  Public  Broadcasting  and  the  Public 
Broadcasting  Service,  but  funding,  as  it  is 
for  all  PBS  offerings,  is  growing  tougher 
to  get. 

“In  short,  we  believe  we  will  be  hard 
pressed  to  obtain  the  funding  needed  to 
make  Inside  Story  happen  again  unless 
there  is  some  stirring  of  urgency  in  the 
public  consciousness.” 

Schnurman  said  for  the  new  season  he 
wants  to  “be  out  covering  the  press 
covering  major  events  more  often,  as  we 
did  this  season  in  the  case  of  the  two-part 
look  at  the  coverage  of  the  war  and  the 
election  in  El  Salvador.” 

Schnurman  added,  “That,  it  seems  to 
me,  serves  an  altogether  constructive 
purpose  for  both  press  and  public.” 

In  addition,  Schnurman  said.  Inside 
Story  is  trying  to  get  a  long  term  agree¬ 
ment  from  a  French  production  company 
to  put  together  segments  in  which  French 
tv  anchorperson  Christine  Ockrant  pre¬ 
sents  a  view  of  how  the  foreign  press  sees 
American  coverage  of  events  here. 

Schnurman  said  there  is  no  “absolute” 
deadline  for  funding  to  be  collected,  but 
he  indicated  that  in  previous  seasons, 
monies  were  still  being  collected  right  up 
until  the  last  minute.  “We’d  like  to  avoid 
that  this  time,”  he  said.  “We  would  hope 
to  have  a  cutoff  date  in  the  early  fall.” 
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Newspaper,  agency  execs 
view  the  industry’s  future 


“Change  is  afoot  in  the  newspaper 
industry.  It  is  not  the  first  time  we  have 
seen  newspapers  adapt  to  meet  new  mar¬ 
ket  needs  and  competitive  challenges. 
But  the  extent  of  change  going  on  now 
may  be  the  greatest  ever.” 

So  said  James  Hoge,  publisher  of  the 
Chicago  Sun-Times,  to  an  audience  of 
nearly  400  newspaper,  rep  firm,  ad  agen¬ 
cy  and  advertiser  representatives  who 
this  week  assembled  in  New  York’s  Pier¬ 
re  Hotel  for  a  seminar  entitled  “News¬ 
papers:  Today  &  Tomorrow.”  Co¬ 
sponsored  by  the  Newspaper  Advertising 
Bureau,  the  Association  of  National 
Advertisers,  the  American  Association  of 
Advertising  Agencies  and  the  Newspaper 
Advertising  Sales  Association,  the  semi¬ 
nar  featured  newspaper,  advertiser  and 
advertising  agency  panels  along  with  re¬ 
ports  on  new  newspaper  technology  and 
on  newspaper  advertising  creativity. 

The  growing  importance  of  national 
advertising  to  many  newspapers  was  evi¬ 
dent  in  the  seminar  program.  Newsplan 
discounts,  the  state  of  standardized 
newspaper  audience  research  and  the 
development  of  new  technology  designed 
to  make  national  newspaper  advertising 
easier  to  buy  were  the  dominant  topics  of 
the  day. 

Walter  Mattson,  president  of  the  New 
York  Times  Company,  reported  on  the 
status  of  a  new  system  of  standarized 
advertising  sizes  for  all  display  advertis¬ 
ing  now  under  development  (see  story, 
this  page).  Charles  Kinsolving, 
vicepresident/marketing  and  new  tech¬ 
nology  for  the  NAB,  reported  on  the  pro¬ 
gress  of  the  SATFAX  project,  a  com¬ 
puterized  satellite  transmission  system 
for  advertising  mechanicals.  According 
to  Kinsolving,  the  equipment  necessary 
to  conduct  the  first  tests  of  the  system 
should  be  ready  in  about  six  months.  A 
two-phased  test,  he  said,  should  be  com¬ 
pleted  within  two  years.  Kinsolving  said 
technological  advances  in  the  newspaper 
business  which  make  newspapers  a  more 
attractive  national  advertising 
investment  should  combine  with 
declining  television  network  audience 
shares  to  make  newspapers  “the  only 
true  mass  medium”  of  the  future. 

Tom  Johnson,  publisher  and  chief 
executive  officer  of  the  Los  Angeles 
Times,  acknowledged  the  increased  use 
of  newspapers  by  national  advertisers, 
saying,  “We  appreciate  the  investment 
18 


you  are  making  in  newspapers,  especially 
in  this  recession  year.  Many  of  you  have 
turned  vigorously  to  newspaper  advertis¬ 
ing  to  sell  your  products  and  move  mer¬ 
chandise  this  year,  and  you  have  found 
that  print  works.” 

Will  newspapers’  share  of  national 
advertising  investments  continue  to 
increase? 

A  panel  of  advertising  agency  media 
directors  assessed  some  of  the  strengths 
and  weaknesses  of  the  newspaper 
medium  which  may  have  direct  bearing 
on  whether  newspapers  continue  to 
attract  more  of  the  national  advertising 
dollar. 

“Too  often,  national  advertisers  have 
looked  at  the  newspaper  medium  as  hav¬ 
ing  only  two  key  benefits  —  a  platform  for 
newsy  announcements  or  a  big  circula¬ 
tion  carrier  for  a  special  coupon  promo¬ 
tion,”  commented  George  Karalekas, 
senior  vicepresident  and  executive 
director  of  media  for  D’Arcy  MacManus 
&  Masius.  “It’s  been  a  rarity  that  a  con¬ 
sumer  packaged  goods  advertiser, 
especially  in  the  food  category,  has  used 
newspapers  for  a  year-round,  sustained 
sell  basis.” 

Karalekas  cited  several  reasons  for  this 
reluctance  to  use  newspapers,  including 
what  some  advertising  people  “per¬ 
ceive”  as  the  “prohibitive  out-of-pocket 
costs  of  newspapers,”  newspapers’ 
“lack  of  true  audience  selectivity,”  and 
problems  with  reproduction  quality, 
especially  in  food  ads. 

He  then  cited  a  successful!  campaign 
run  by  DM&M  for  Best  Foods’  Mazola 
cooking  oil  in  the  New  York  Times.  The 
campaign  targeted  the  health-conscious 
consumer  via  a  yearlong  schedule  of 
health  oriented  Mazola  ads  which  ran  in  a 
franchised  position  next  to  Jane  Brody’s 
Personal  Health  colum  in  the  Times’  Liv¬ 
ing  Section.  The  ads  also  carried  coupons 
with  which  consumers  could  obtain  more 
informaton. 

“The  response  and  the  payoff  of  this 
campaign  were  way  beyond  our  original 
estimates,”  said  Karalekas.  “The  return 
requests  for  additional  information  have 
been  staggering.”  As  a  result.  Best  Foods 
has  exented  the  program  for  another 
year. 

Robert  Welty,  executive  vicepresi¬ 
dent/media  for  Bozell  &  Jacobs,  said  his 
agencies  ten  “million  dollar”  newspaper 
clients  “are  all  action  oriented  —  that  is 


SAU  committee 
seeks  ‘modular’ 
ad  unit  system 

The  American  Newspaper  Publishers 
Association  standing  committee  on  Stan¬ 
dard  Advertising  Units  is  currently 
developing  a  totally  new  system  of  dis¬ 
play  advertising  sizes  which,  if  adopted 
by  the  industry,  would  render  the  col- 
umns-by-lines  method  of  measurement 
obsolete  and  result  in  a  truely  standard 
and  modular  system. 

In  a  report  delivered  during  this  week’s 
“Newspapers:  Today  and  Tomorrow” 
seminar  in  New  York,  Walter  Mattson, 
New  York  Times  Company  president  and 
chairman  of  the  AN  PA  committee,  said 
the  new  system  being  developed,  to  be 
called  the  Newspaper  Advertising  Unit 
system,  “is  nothing  short  of  utopia.”  He 
then  added,  “Whether  this  utopia  can  be 
achieved  is  in  question.” 

Mattson  pointed  out  that  some  news¬ 
papers  have  been  receiving  SAU 
insertions  from  up  to  90%  of  their  national 
clients.  However,  the  system,  while  con¬ 
sidered  a  step  in  the  right  direction,  has 
not  proved  as  valuable  to  advertising 
agencies  as  was  originally  intended. 

“It’s  a  compromise  system,”  com¬ 
mented  Charles  Kinsolving, 
vicepresident/marketing  and  new  tech¬ 
nology  for  the  Newspaper  Advertising 
Bureau.  “It  is  not  truely  modular.” 

Kinsolving  reported  that  the  NAU  sys¬ 
tem  currently  under  development  would 
require: 

•  A  six  column  advertising  format  at  all 
broadsheet  newspapers  participating  in 
the  NAU  system; 

•  standardized  web  widths  at  those 
papers; 

•  standardized  page  makeup; 

•  measurement  of  advertising  space  in 
inches; 

•  and  three  sets  of  NAU  sizes,  one  for 
long  cutoff  broadsheets,  one  for  short 
cutoff  broadsheets,  and  one  for  tabloid 
newspapers. 

to  say  when  they  advertise,  they  expect 
something  to  happen.” 

“There  are  a  lot  of  advertising  people 
who  feel  that  newspapers  are  a  terribly 
difficult  medium  to  use,”  said  Welty. 
Bozell  &  Jacobs  disagrees. 

“We  seem  to  deal  with  the  newspaper 
medium  pretty  well,”  he  said,  “it  could 
be  because  of  the  practice  we’ve  head.  I 
think  handling  newspapers  smoothly  pro¬ 
bably  is  more  of  a  matter  of  attitude  rather 
than  the  particular  technique,  but  there 
are  a  few  things  that  we  do.”  Among 
those  things,  he  said,  were  planning  logis¬ 
tics  in  advance  “down  to  the  smallest 
detail;”  making  sure  the  account,  pro- 
(Continued  on  page  24) 
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Use  this  to  measure  us. 


The  surest  way  to  tell  if  a  newspaper  is  a 
potent  advertising  medium  is  to  look  at 
its  linage  figures.  Especially  classified  and 
retail  linage.  Because  the  people  who  place 
"want”  ads  and  "sale”  ads  want  results. 
‘  Now!  If  their  cash  registers  don’t  ring,  they 
quit  advertising. 

The  Orange  County  Register  (Circulation: 
251,647)  carries  more  full  run  classified 
advertising  than  any  other  newspaper 
except  the  powerful  Houston  Chronicle. 


Out  of  the  U.S.A.’s  more  than  1700  dailies, 
only  seven  carry  more  full  run  retail  ad¬ 
vertising.  Only  four  carry  more  full  run 
advertising  of  all  types. 

By  the  toughest  criteria  — results  — The 
Register  is  one  of  the  most  potent  advertis¬ 
ing  vehicles  available  to  you,  anywhere. 
And,  in  Orange  County,  California,  a  $10 
billion  retail  marketplace.  The  Register  is 
simply  the  most  powerful  medium,  bar  none. 

Sources:  Media  Records,  1981;  S  &  MM  1981  Survey  of  Buying  Power. 


An  Orange  County  MetroGroup  Newspaper 

Represented  nationally  by  Story  &  Kelly-Smith 
SMSA  Orange  County,  California  •  17th  in  population  •  12th  in  buying  power 
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My  Son,  The  Client! 


By  Pearl  Ahnen 

Emie  Jones,  chairman  ot  the  worldwide 
executive  committee  of  D’Arcy- 
MacManus  &  Masius,  Inc.,  like  many  of 
his  colleagues,  is  a  family  man.  And,  also 
like  many  of  his  colleagues,  Jones'  love 
for  the  business  is  not  left  at  the  office 
door  at  the  end  of  the  business  day.  So  it 
wouldn't  seem  unusual  that  his  eldest  son 
would  choose  the  business  of  advertising 
for  his  career. 

What  is  unusual  about  the  Jones  family 
is  that  when  son  calls  father,  father  is 
speaking  to  client — a  big  one  at  that.  Ern¬ 
est  A.  (Biff)  Jones,  Jr.,  “My  son,  the 
client,”  as  his  father  refers  to  him,  is  one 
of  the  directors  of  advertising  for 
Anheuser-Busch,  Inc.,  one  of  the  agen¬ 
cy's  blue-chip  accounts. 

“CM'ten  I’ll  get  a  call  from  him  and  he’ll 
say,  ‘Dad,  this  is  your  son,  the  client, 
calling,”  says  Jones. 

“1  see  Biff  only  occasionally,  since  his 
home  is  in  St.  Louis,  so  I  don’t  have 
direct  contact  with  him  every  day.  Mostly 
it's  a  kind  of  pleasant  relationship.  My 
son,  the  client,  has  almost  become  my 
trademark  in  the  speeches  I  give,”  added 
Jones,  who  often  is  called  upon  to  speak 
to  musical  organizations,  bar  associa¬ 
tions  and  national  and  worldwide  publish¬ 
ing  groups. 

Biff  lives  in  St.  Louis  with  his  family — 
wife,  Toby;  sons,  Emie  III  and  Brent; 
and  daughter,  Toby.  St.  Louis  is  the 
headquarters  for  Anheuser-Busch. 

Jones  said  since  Anheuser-Busch  is  the 
largest  brewery  in  the  world.  Biff  is 
involved  in  other  phases  of  its  operation. 


When  Jones  served  as  chairman  of  Super 
Bowl  XVI  in  Detroit  this  January,  Biff 
and  Anheuser-Busch  also  were  involved. 
According  to  Jones,  sports,  television, 
football  and  advertising  all  criss-cross. 

Jones  said  that  Biff  might  call  him  and 
say,  “Hey,  we  need  some  help,  and  the 
fun  line  is  ‘Dad,  this  is  your  son  the 
client.’” 

“I’ve  been  in  this  business,  advertis¬ 
ing,  for  more  than  40  years  and  it’s  been 
the  main  thrust  of  my  life.  It’s  interesting 
working  with  people,  yes  even  sons,  it’s  a 
communication  in  a  lot  of  ways.  My  first 
love  and  joy  is  advertising  but  somehow 
my  job  and  my  hobbies  join  together,  they 
meld,”  said  Jones,  who  has  been 
in  advertising  most  of  his  life. 

He  has  been  involved  in  civic  and 
charitable  projects  just  as  long.  He  has 
held  a  position  on  the  Cranbrook  Arts 
Academy  board  for  25  years  and  served 
as  the  board  chairman  for  18  years.  He’s 
also  been  on  the  board  of  the  Detroit 
Symphony  Orchestra  for  many  years  and 
served  as  the  orchestra’s  conductor  on 
many  occasions.  Recently  he  conducted 
the  Jamestown  (New  York)  High  School 
band.  (He  attended  that  school  in  1930 
and  played  the  trumpet  in  the  band.)  On 
May  9  he  received  an  honorary  doctorate 
degree  in  music  from  Olivet  College. 
While  there,  he  also  conducted  the  col¬ 
lege  choir. 

“Music  is  my  other  career,  and  1  have 
many  friends  in  the  music  world,”  said 
Jones,  who  also  plays  the  trumpet  and 
serves  on  the  board  of  Carnegie  Hall, 
New  York. 


Al  McClain,  public  relations  director  at 
D’Arcy-MacManus  &  Masius,  said  that 
Jones  has  raised  thousands  of  dollars 
through  his  benefit  concerts.  Many  of  the 
concerts  are  to  benefit  the  orchestras,  to 
keep  them  alive,  he  added. 

Where  does  Jones  get  the  time? 

“It’s  the  same  old  story,  you  make  the 
time.  You  get  your  back  into  a  corner  and 
say  to  yourself,  it  has  to  be  done!  It’s  a  big 
job  trying  to  fill  all  those  requests  for 
speaking  engagements.  But  I’ve  always 
done  it,  been  doing  it  for  years,  talking  to 
advertisers,  sales.  I’ve  made  many  trips 
to  our  49  offices  in  26  countries  through¬ 
out  the  world,  including  London,  Paris, 
Brussels,  Australia,  Stockholm,  Ham¬ 
burg,  Frankfurt,  Rome  and  that’s  just  a  few 
of  them.”  (In  fact  Jones  was  leaving  for  a 
trip  to  Germany  immediately  following  this 
interview.) 

Biff  is  not  the  only  son  associated  with 
one  of  the  Jones’  clients.  Stephen,  who 
lives  in  Flint,  Michigan,  with  his  wife, 
Camille,  and  daughter,  Kristin,  works  in 
the  sales  department  of  General  Motors 
Parts. 

“While  he  doesn’t  have  direct  contact 
with  advertising,  he  is  in  the  sales  organ¬ 
ization  at  GMP,  and  GMP  is  another  one 
of  our  top  accounts,”  added  Jones. 
Stephen  joined  General  Motors  Parts 
after  his  studies  at  Eastern  Michigan  Uni¬ 
versity,  said  his  father. 

Mark  Gregory,  the  youngest  of  the 
Jones  boys,  while  not  one  of  his  father’s 
clients,  also  is  in  advertising.  He  is  an 
account  executive  for  Stone  and  August 
Advertising.  Before  that  he  was  associ¬ 
ated  with  Kenyon  &  Eckhardt,  Inc. 

Jones  said,  “Let’s  see,  there’s  Biff, 
Chrystine,  Stephen,  Janet,  and  Mark,  oh, 
oh,  I  forgot  Marian,  my  wife.  Marian  W. 
Jones,  that  is,  she  holds  everything 
together,  mustn’t  forget  her.” 
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ETTA  HULME 

Fort  Worth  (Tex.)  Star-Telegram 
Winner:  1982  National 
Cartoonists  Society  Award 
for  Editorial  Cartooning 

ED  STEIN 

Rocky  Mountain  News  (Denver) 
Winner;  1981  ACLU  Tajiri  Award 
and  1980  Oragonslayer  Award 
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200  Park  Avenue  ,  New  York,  New  York  10166 
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Award-Winn  ing 
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CALVIN  GRONDAHL 

Deseret  News  (Salt  Lake  City) 


For  more  Information  on 
The  NEA  Dally  Service  call: 
Jacquelyn  Parsons  toll  free 
at  1-800-221<4816. 


A  selection  of  9  of  their  finest 
each  week  in  the 
NEA  Daily  Service. 


JIM  LARRICK 

Jackson  (Miss.)  Clarion  - 


Ledger 


SCRAWLS 
(Sam  C.  Rawls) 

Atlanta  (Ga.)  Journal 
Winner;  1981 
Freedom 
Foundation 
Award 


'Granted,  these  new  models  cost  more,  but  they're  guaranteed  to  stir 
voter  interest." 


Seagrams  7’  in 
coupon  drop 


Seagram  Distillers  Company  is  cur¬ 
rently  offering  consumers  $1  off  the  reg¬ 
ular  price  of  the  1 .75  liter  bottle  of  one  of 
its  most  popular  brands,  Seagrams  Seven 
Crown  Whiskey. 

Coupons  will  be  run  in  newspaper  ads 
in  the  roughly  20  states  in  which  liquor 
couponing  is  legal.  While  Seagram’s  will 
not  specify  its  media  plans,  the  company 
reports  that  the  coupons  will  be  running 
once  in  individual  newspapers  at  various 
times  between  mid-May  and  the  end  of 
July.  In  addition  to  the  newspaper 
coupon  effort,  the  promotion  will  utilize 
floor  and  shelf  displays,  streamers  and  on 
bottle  hangers. 

Altoona  Mirror 
appoints  London 

Mrs.  Maijorie  A.  Helsel,  president  and 
publisher,  Altoona  (Pa.)  Mirror,  has 
announced  the  appointment  of  Landon 
Associates,  Inc.,  as  national  advertising 
sales  representative  effective  June  1, 
1982.  The  36,000  circulation  newspaper 
has  not  had  a  national  advertising  sales 
representative  since  1946. 

“INFORM  AND  COMPEL” 

At  Consumer  Data  we  believe 
newspaper  research  should  be 
designed  to  INFORM  manage¬ 
ment  and  COMPELprospective 
advertisers  to  expand  their 
advertising 

To  see  just  how  informative  and 
productive  research  Should  Be 
call  our  Research  Director,  Jack 
Brodbeck  collect  at  305  655- 
0926. 

CVIEDOBUKIER 
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IMPROVING  BUSINESS  THROUGH  MARKET  RESEARCH 
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Globe  radio  spots  promote  writing  staff 

“The  real  strength  of  the  Boston  Globe  isn’t  just  its  daily  news  cover¬ 
age;  after  all,  that’s  what  a  newspaper  is  supposed  to  provide,’’  says 
Richard  Collins,  Jr.,  the  Globe’s  director  of  promotion.  “The  backbone 
of  the  Globe  is  its  writers — their  experience  and  expertise.’’ 

Collins,  along  with  the  Globe’s  ad  agency.  Hill,  Holliday,  Connors, 
Cosmopoulos,  Inc.,  has  taken  that  notion  and  applied  it  to  the  newspap¬ 
er’s  radio  advertising  campaign.  The  result  is  a  two-leveled  effort,  half 
aimed  at  selling  the  paper’s  news  coverage  and  the  other  half  highlighting 
the  quality  and  experience  of  the  people  who  write  the  news  report. 

What’s  unique  about  the  campaign  is  that  the  two-leveled  effort  is  split 
by  radio  dayparts.  The  top  stories  of  the  day  are  promoted  in  morning 
drivetime  spots — the  writers  are  featured  in  afternoon  and  evening 
drivetime  spots. 

The  morning  spots  “tackle  the  problem  of  selling  a  daily  newspaper,’’ 
says  Collins.  “The  provocative,  headline-type  descriptions  give  readers 
an  incentive  to  buy  the  Globe  rather  than  the  competition’s  paper.  And 
the  morning  time  slot  obviously  coincides  with  the  peak  period  for  news¬ 
stand  sales.” 

The  afternoon  spots  “not  only  highlight  the  talent  of  our  reporters,  but 
also  lend  personality  to  these  familiar,  but  otherwise  impersonal 
bylines,”  Collins  explained.  The  Globe  plans  to  produce  25  to  30  “writ¬ 
ers”  spots,  each  of  which  focuses  on  events  in  individual  writers’  lives 
which  helped  shape  their  unique  points  of  view  or  areas  of  expertise.  To 
achieve  this  focus,  the  spots  recreate  scenes  in  the  writers’  professional 
or  personal  lives. 

Dallas  dailies  offer  free  classifieds  to  jobless 

On  May  13,  the  Dallas-based  Braniff  Airlines  filed  for  protection  under 
federal  bankruptcy  laws.  Within  a  matter  of  hours,  both  Dallas  newspap¬ 
ers  had  responded  to  the  crisis  faced  by  4,000  Braniff  employees  with 
free  “positions  wanted”  ads  for  the  Dallas  area  jobless. 

The  Dallas  Times-Herald  inaugurated  a  campaign  called  “Dallas  Takes 
Care  of  its  Own,”  and  the  Dallas  Morning  News  began  a  similar  cam¬ 
paign,  “Keep  Dallas  Working.” 

Both  newspapers  promoted  the  free  classifieds  extensively.  The  Morn¬ 
ing  News  began  running  the  free  ads  for  four  consecutive  Thursdays  on 
May  20.  The  Times-Herald  began  running  its  free  ads  for  four  con¬ 
secutive  Sundays  on  May  23. 

State  sanctions  seminar  on  real  estate 

The  state’s  first  seminar  sponsored  by  a  newspaper  and  approved  by 
the  Department  of  Real  Estate  was  held  April  17th,  by  the  Evening  Out¬ 
look  in  Santa  Monica,  California. 

A  California  real  estate  licensee  must  complete  a  minimum  of  45  clock 
hours  of  continuing  education  credit  before  they  can  renew  their  license. 
The  program  insures  the  Department  of  Real  Estate  that  the  licensee  is 
involved  in  a  learning  process  in  different  phases  of  real  estate. 

“Publisher  Deane  Funk  and  1  felt  offering  a  seminar  to  our  local  real 
estate  professionals  was  a  worthwhile  project,”  said  Gary  Moore,  classi¬ 
fied  advertising  director  of  the  Evening  Outlook  and  coordinator  of  the 
seminar. 

The  seminar,  “Laws  and  Regulations  In  Real  Estate  Advertising,”  was 
presented  at  the  Evening  Outlook  building  by  two  Santa  Monica  attor¬ 
neys,  Richard  Grey  and  Carl  Kohlweck.  The  58  attendees  who  completed 
the  seminar  received  five  hours  of  continuing  education  credit. 

“The  response  was  incredible,”  said  Moore,  “we  had  only  10  actual 
days  to  promote  the  first  seminar.  Many  of  the  attendees  thanked  us  for 
the  informative  program  and  wanted  to  know  if  we  were  going  to  sponsor 
other  seminars.” 

“There  is  no  doubt  in  my  mind  the  more  that  the  real  estate  pro¬ 
fessional  knows  about  advertising,  the  better  service  they  will  give  the 
local  home  buyer  and  seller.  Our  industry  needs  to  be  more  sensitive  to 
the  real  estate  professional’s  needs  so  our  communities  are  better 
served,”  he  said. 
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in  New  England, 

WE'RE  HIGH  ON 
TECHNOLOGY 

A  fiber  optic  system  for  a  Nevada  telephone  company,  missile  detection 
radars  for  helicopters,  multiple  access  terminals  for  private  satellite 
communications  networks,  flight  control  actuators  for  F-16  fighters — these 
are  just  a  few  of  the  products  of  New  England’s  high  technology  industry  that  is 
keeping  this  region’s  economy  buoyant  in  comparison  to  so  many  other 
sections  of  the  country. 

Federal  Reserve  figures  for  1981  show  that  New  England,  in  contrast  to  the  rest 
of  the  country,  had  a  notable  increase  in  new  car  and  real  estate  loans  over 
the  year.  Unemployment  in  each  of  the  New  England  states  is  below  the  national 
rate  of  8.5%,  for  a  regional  average  of  7.0,  and  Vermont  as  low  as  5.6%  by 
the  Fed’s  latest  published  figures. 

Newspapers  sell 
New  England. 

Sophisticated  high-tech  industries  with  their  trained  and  educated  personnel 
have  had  the  corollary  effect  of  dramatically  increasing  employment  in  the 
finance  and  service  industries  and,  consequently,  retail  sales.  New  England 
daily  newspapers,  with  home  coverage  exceeding  that  of  most  other  regions, 
can  claim  to  be  among  the  nation’s  most  effective  advertising  media. 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD&S) 

Boston  Herald  American  (M&S) 

Cape  Cod  Times  (Hyannis)  (E&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  T ranscript  (Dedham)  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

The  Gazette  (Haverhill)  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 

Pittsfield  Berkshire  Eagle  (M) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Bntain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 

Norwich  Bulletin  (M&S) 
Tomngton  Register  (E) 
Waterbury  Amehcan  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
Woonsocket  Call  (E) 
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Ad  scene 


Shoppers  cite  broad  gains 


By  Dan  Lionel 

“How  many  times  have  we  been 
laughed  at,  ridiculed,  ignored,  turned 
away,  and  a  hundred  other  less  than  com¬ 
plimentary  things?”  asked  Jim  Crosby, 
outgoing  president  of  the  National 
Association  of  Advertising  Publishers 
during  the  opening  seesion  of  the  orga¬ 
nization's  1982  annual  convention.  He 
then  noted,  “You  don’t  see  that  happen¬ 
ing  as  much  anymore.” 

Nearly  250  attendees,  including 
delegations  from  England,  South  Africa, 
Sweden  and  Chile,  participated  in  the  4- 
day  meeting  last  week  at  the  Franklin  Pla¬ 
za  Hotel  in  Philadelphia.  They  learned 
that  in  the  past  year,  membership  in 
NAAP  had  leaped  from  481  to  561 
publishers  and  the  aggregate  circulation 
in  U.S.  and  Canada  grew  by  10  million  to 
a  current  total  of  27  million. 

Ian  Fletcher,  president  of  the  Free 
Newspaper  Association  of  the  United 
Kingdom,  said  the  free  newspaper  con¬ 
cept  in  England,  which  emerged  about  15 
years  ago,  "...  will  overtake  paid 
weeklies  in  advertising  based  on  the 
present  rate  of  growth  in  the  next  2  or  3 
years.” 

He  said  his  association,  now  in  its  3rd 
year,  has  16  members  with  a  total  dis- 
tribution  of  6  million.  All  are 
independently  audited. 

With  more  than  half  the  papers  vying 
for  countless  awards  in  the  exposition 
hall  featuring  substantial  editorial  con¬ 
tent,  Carroll  Shelton,  vicepresident 


Advertising  Checking  Bureau,  who 
received  an  award  for  his  contribution  to 
the  industry,  told  the  group,  “Your  pap¬ 
ers  can  stand  up  against  anybody.  As  a 
judge  for  the  awards  1  have  not  noted  a 
single  paper  that  has  not  grown  up.  Many 
will  stand  up  against  the  best  newspapers 
for  general  excellence.”  He  con¬ 
gratulated  the  membership  on  taking  his 
advice  of  past  years  to  obtain  outside 
auditing  and  to  issue  and  stick-to  printed 
rate  cards. 

He  urged  the  members  to  train  their 
people  to  place  the  shoppers  at  the  door¬ 
step,  not  just  sling  them  on  the  lawn  or  in 
the  driveway.  He  also  said  that  in 
including  editorial,  publishers  should  be 
sure  it  is  matter  of  genuine  interest — local 
community  civic  and  social  news. 
“That’s  a  reader  magnet,”  he  said.  “You 
have  reached  a  point  of  maturity  in  local 
and  regional  markets.” 

Reflecting  the  drive  to  include  editorial 
matter  in  what  for  many  years  were 
almost  100%  advertising  publications 
were  the  number  and  type  of  award 
categories  in  the  non-advertising  area. 
These  included  plaques  for  black  and 
white  photography,  color  photography, 
original  columns,  feature  writing,  com¬ 
munity  service  news  and  countless 
awards  for  graphics  and  editorial  color. 

Ranee  Crain,  president  of  Crain  Com¬ 
munications  who  also  received  a  special 
recognition  award,  told  the  group  that 
“although  the  world  of  advertising  is 
changing,”  newspapers  and  shoppers  are 
not  about  to  disappear. 


National’s  growing  importanco 

Newspapers’  collective  share  of  the  national  advertising  dollar  is 
becoming  increasingly  more  important  to  the  bottom  line  as  many  news¬ 
papers.  The  table  below,  prepared  by  Sawyer-Ferguson-Walker,  Inc.,  uses  a 
newspaper  share  index  to  show  how  newspapers  have  gained  on  broadcast 
in  the  national  category  (most  notably  in  the  last  two  years)  and  how  broad¬ 
cast  has  made  similar  in-roads  in  the  local  category. 

UNITED  STATES  ADVERTISING  VDLUME 
1981  vs.  1980  vs.  1976 


NEWSPAPERS  TOTAL 

National 

Local 

TELEVISION  TOTAL 

National  Spot 
Local  Spot 
RADIO  TOTAL 
National  Spot 
Local  Spot 
BROADCAST  TOTAL 
National  Spot 
Local  Spot 


Said  Crain,  “Your  editorial  content 
must  be  excellent.  Keep  your  lines  of 
communication  open  to  readers 
interests.”  With  national  advertising 
responding  to  high  media  costs  by  zeroing 
in  on  target  audiences,  marketers  are  no 
longer  building  schedules  from  the  top 
down.  “Now  national  overlay  comes  as  a 
final  luxury,”  he  explained. 

In  announcing  the  establishment  of  a 
New  York  office  where  his  organization 
will  represent  the  nation’s  free  communi¬ 
ty  newspapers  for  the  sale  of  national 
ROP  advertising  and  inserts.  Beryl  Wolk, 
president  of  Goodway  Marketing,  Inc., 
said  he  will  work  closely  with  NAAP  to 
provide  a  one  order/one  bill  service.  The 
representative  organization,  a  subsidiary 
of  Goodway,  to  be  called  the  Community 
Papers  network  with  offices  at  211  East 
51st  Street,  N.Y.,  will  approach  the  150 
national  advertisers  for  whom  it  currently 
conceives,  prints  and  distributes  inserts, 
to  include  ROP  ads  in  the  free  newspap¬ 
ers,  some  700  of  which  have  already  car¬ 
ried  Goodway  material. 

Newly  elected  president,  Gladys  Van 
Drie,  who  publishes  the  Ames  (Iowa) 
Advertiser,  circulation  35,275,  outlined 
some  of  NAAP’s  long  range  plans.  These 
include  changing  the  name  of  the  associa¬ 
tion  because  “with  the  growing  inclusion 
of  editorial  matter  by  a  majority  of  the 
publishers,  they  can  no  longer  be 
described  as  ‘Advertising  Publishers’!” 
she  said.  Also  under  consideration  is 
moving  NAAP’s  office  from  Madison, 
Wisconsin,  to  a  more  central  location — 
Chicago  is  one  possibility.  NAAP  is  also 
considering  adding  outside  directors  to  its 
board  and  is  contemplating  a  broad 
research  program  “.  .  .  to  provide  the 
advertising  community  with  a  better 
insight  to  our  industry.” 


Future 

(Continued  from  page  18} 


duction  and  media  people  work  as  a  team; 
and  using  an  outside  service  to  process 
paperwork.  He  said  he  belived  spot 
broadcast  buying  is  “infinitely  more  com¬ 
plicated.” 


PERCENT  CHANGE 

(Newspapers 

=  100) 

Dan  Pearson,  director  of  media  for  the 

’76-’81 

’80-’81 

’76-’81 

’80-’81 

R.J.  Reynolds  Tobacco  Company,  cited 

+  76 

+  13 

100 

100 

newspapers’  potential  to  achieve  market 

+  82 

+  16 

100 

100 

penetration,  their  geographic  and  time 

+  75 

+  11 

100 

100 

flexibility  and  their  inherently  local  na¬ 

+  88 

+  11 

116 

85 

ture  are  major  considerations  in  the  com¬ 

+  73 

+  14 

89 

88 

pany’s  extensive  use  of  newspapers. 

+  96 

+ 13 

128 

118 

Said  Pearson,  “Geographic  flexibility 

+  81 

+  14 

107 

108 

has  become  important  to  us,  and  I  think 

+  73 

+  15 

89 

94 

it’s  become  more  important  to  most 

+  81 

+  13 

108 

118 

national  advertisers  in  recent  years  as  all 

+  82 

+  12 

108 

92 

of  us  have  started  to  realize  all  business  is 

+  73 

+  15 

89 

94 

local.  Any  product  is  essentially  sold  one 

+  88 

+ 13 

117 

118 

market  at  a  time,  one  consumer  at  a 
time.” 
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0mck  ‘^lon&'Doii  Incorpomted 


14  Reasons  for  Optimism  in 
the  Newspaper  Business  in 
the  Eighties 


One  is  “the  memorable  broadcast 
advertising  created  by  Chuck  Blore 
&  Don  Richman  Inc.  ...  an  ingen¬ 
ious  marketing  ploy.” 

(AD  WEEK  4/26/82) 

“The  memorable  broadcast  ad¬ 
vertising  created  by  Chuck  Blore  & 
Don  Richman  Inc.”,  has  dominated 
the  prestigious  Editor  &  Publisher 
Awards  for  the  past  decade. 

And,  this  award  winning  broad¬ 
cast  advertising  delivers  news¬ 
papers:  21,000  new  subscribers  in 
a  21  week  campaign  for  the  Sun 
Sentinel  featuring  radio  and  TV 
spots  by  Chuck  Blore  &  Don  Rich¬ 
man. 

“Memorable  broadcast  advertis¬ 
ing”  created  for  the  Ft.  Lauderdale 
News  resulted  in  some  amazing 


recall  figures.  In  an  “Awareness  of 
Recent  Newspaper  Advertising” 
study,  the  Ft.  Lauderdale  News 
earned  a  phenomenal  25%  recall, 
while  a  major  Miami  paper,  although 
outspending  the  News  by  a  wide 
margin,  managed  only  12%. 

The  San  Francisco  Examiner,  The 
Sacramento  Bee,  The  Los  Angeles 
Herald  Examiner,  The  Detroit  Free 
Press,  The  Baltimore  News  Ameri¬ 
can,  The  Kansas  City  Star  ...  it 
seems  every  time  we  pick  up  a 
newspaper,  we  make  headlines. 

So,  if  you’re  thinking  of  selling 
your  newspaper  on  radio  and/or 
television,  and  you  want  to  make  it 
unforgettable — remember — Chuck 
Blore  &  Don  Richman  Incorporated, 
a  reason  for  optimism. 


i6o6  Hollywood ^  California  gimS  (213)  462-0044 


Robert  B.  Wallace,  former  editor  of 
Rocky  Mountain  Magazine,  is  the  new 
editor  of  Empire,  the  Denver  Post's 
regional  Sunday  magazine.  Wallace,  a  na¬ 
tive  of  Jackson,  Wyo.,  worked  for  Roll¬ 
ing  Stone  magazine  after  graduating  from 
Stanford  University. 

In  another  Post  change.  Bob  Burdick 
was  named  assistant  managing  editor  for 
business  news.  He  previously  worked  at 
the  San  Jose  (Calif.)  Mercury  News  and 
Wichita  Eagle-Beacon. 

♦  «  « 

Linda  Martelli,  formerly  a  news 
editor  with  the  Philadelphia  Bulletin,  has 
joined  the  New  York  Times  as  a  makeup 
editor.  She  previously  was  city  editor  of 
the  Delaware  County  Daily  Times,  Upper 
Darby,  Pa.,  and  earlier  was  with  the  Dan¬ 
bury  (Conn.)  News-Times. 


The  information 
specialists  at 
Phillips 
Petroleum 
will  help  you. 
Call  us. 


Bill  Adams 
Dan  Harrison 
Jere  Smith 
Susan  Stoffle 
Dave  Dryden 
Bill  Flesher 


(918)  661-5224 
(918)  661-5204 
(918)  661-4982 
(918)  661-4974 
(918)  661-4987 
(918)  661-6760 


Research  &  Development 
Jerry  Regan  (918)  661-8727 
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ren  AAaloney 

William  K.  Warren  will  become 
managing  editor  of  the  Roanoke  Times  & 
World  News  late  this  Summer  when  he 
moves  up  from  assistant  managing  editor. 
He  succeeds  Forrest  M.  Landon,  who 
will  become  executive  editor.  The  exact 
date  of  the  change  is  to  be  set. 

Warren  Joined  the  Roanoke  newspaper 
in  1980,  moving  from  the  Chattanooga 
(Tenn.)  Times  where  he  worked  as  city 
editor  and  assistant  managing  editor. 

*  *  * 

Michael  C.  Maloney  has  been 
appointed  administrative  assistant  to  the 
president  of  Freedom  Newspapers  Inc. 
Maloney  joined  The  Register,  Santa  Ana, 
Calif.,  in  1956  and  worked  in  most 
departments  of  the  Freedom  group’s  larg¬ 
est  newspaper  and  served  as  managing 
editor  and  assistant  to  the  editor. 

D.  R.  Segal  ,  Freedom  president,  said 
Maloney  will  be  involved  in  improving 
communications  within  the  31  daily 
newspapers  in  the  group. 

*  *  ♦ 

Douglas  R.  Dowie  was  appointed 
Los  Angeles  bureau  manager  for  United 
Press  International,  replacing  Joseph  L. 
Galloway,  who  resigned. 

Martin  P.  Houseman  was  named  San 
Diego  bureau  manager,  succeeding  Ste¬ 
wart  Slavin,  who  transferred  to  Hong 
Kong. 

Dowie  joined  UPl  in  Los  Angeles  in 
1978.  Houseman  is  a  foreign  correspon¬ 
dent  who  returned  to  the  United  States 
two  years  ago. 


NEWSPEOPLE 


Robert  Bentley,  assistant  managing 
editor  for  special  projects  of  the  Atlanta 
Journal,  will  become  managing  editor  of 
the  Bakersfield  Californian  on  June  3. 
Bentley  was  managing  editor  and  editor 
of  Today,  Cocoa,  Fla.,  from  1969  to  1972 
and  later  held  editing  posts  at  several 
newspapers  before  joining  the  Atlanta 
Journal. 

4:  Ik  ♦ 

David  B.  Wright  was  elected  a 
vicepresident  of  Indianapolis  Newspap¬ 
ers,  Inc.,  publisher  of  the  Indianapolis 
Star  and  Indianapolis  News.  He  is  busi¬ 
ness  manager  of  the  papers  and  was  assis¬ 
tant  secretary-treasurer  of  the  corpora¬ 
tion. 

♦  *  * 

Roy  H.  Park,  president  of  Park  News¬ 
papers,  Inc.,  and  Park  Broadcasting, 
Inc.,  Ithaca,  N.Y.,  was  elected  chairman 
of  the  Ithaca  College  board  of  trustees. 
His  election  marks  the  first  time  since 
1946  that  an  Ithaca  resident  has  served  as 
chairman.  A  trustee  since  1973,  Park 
served  as  executive  committee  chairman 
from  1981. 

^  * 

Christine  Buchanan  was  named 
assistant  publications  editor  with  the 
Cooperative  Extension  Service  at  Kan¬ 
sas  State  University,  Manhattan.  She  and 
her  husband,  Tom,  published  The  Wash¬ 
ington  County  News,  Washington,  Kan., 
from  1959  to  1981.  Mrs.  Buchanan  holds  a 
master’s  in  journalism  and  mass  com¬ 
munications  from  Kansas  State  and  had  a 
Newspaper  Fund  Fellowship  from  the 
Wall  Street  Journal  for  graduate  study  at 
the  University  of  Minnesota. 

*  4c 

Melvyn  E.  Schieltz  took  early 
retirement  from  the  Rocky  Mountain 
News,  Denver,  after  working  as  a  staff 
photographer  for  almost  25  years. 
Schieltz  was  a  photographer  for  the 
Dubuque  Telegraph  Herald  for  eight 
years  after  World  War  II  and  operated  a 
photography  studio  before  going  to 
Denver  in  1957. 


the  most 
experienced  dim 
in  newspaper  executive 
recruitment. 

More  than  15  years  experience  as  specialists  in  the  industry. 
For  a  confidential  discussion,  call  312-394-9330. 


Carl  Youngs 
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Edited  by  LENORA  WILLIAMSON 

Pat  Hirl  will  join  the  legal  department 
of  the  Minneapolis  Star  and  Tribune,  as 
an  associate  general  counsel  June  14.  She 
has  been  in  private  practice,  specializing 
in  communications  law  and  government 
relations  and  is  an  adjunct  professor  of 
media  law  at  William  Mitchell  College  of 
Law. 

*  *  ♦ 

Arthur  Dimond,  most  recently  com¬ 
munications  services  manager.  Northern 
Energy  Corporation,  Boston,  and  earlier 
a  reporter  for  The  Patriot  Ledger,  Quin¬ 
cy,  Mass.,  joined  Nigberg  Public  Rela¬ 
tions  Corporation,  Framingham,  Mass., 
as  an  account  executive. 

«  ♦  * 

Paul  I.  Griffith,  Jr.,  advertising 
manager  for  the  Donrey  Media  Group’s 
Cleburne  (Texas)  Times-Review,  was 
appointed  general  manager,  replacing 
Dan  Smith,  who  becomes  publisher  of 
the  Mineola  (Texas)  Monitor  and  the  Lin- 
dale  (Texas)  News. 

«  *  ♦ 

Mike  DeDoncker,  night  city  editor  of 
the  Rockford  (111.)  Register  Star,  was 
named  city  editor,  and  Steve  Snider, 
assistant  city  editor,  was  named  features 
editor.  DeDoncker,  with  the  newspaper 
since  1%9,  moved  from  reporter  to  copy 
desk  staff  in  1977  and  became  chief  in 
1979.  Snider  joined  the  Register  Star  in 
1980  and  has  worked  as  reporter  and  copy 
editor. 

♦  *  * 

Carolyn  Hom  has  been  named  public 
relations  manager  for  the  Los  Angeles 
Times.  Hom  joined  the  Times  in  1977  as  a 
public  relations  writer  and  since  1979  has 
worked  as  nublic  relations  supervisor. 

*  *  * 

Jim  Chitwood  was  promoted  to  man¬ 
aging  editor  of  the  Destin  (Fla.)  Log,  a 
twice-weekly  newspaper  in  the  Florida 
Panhandle.  He  joined  the  Log  as  associ¬ 
ate  editor  last  year  after  serving  as  bureau 
chief  for  the  Pensacola  News-Journal. 


At  the  Wichita  Falls  (Texas)  Times  and 
Record  News,  Gary  Shorts  has  been 
named  general  manager  and  Charles 
Worth  Ward  is  the  new  editor.  The 
Times  and  Record  are  Harte-Hanks 
newspapers. 

Jack  Hathaway,  business  manager 
and  treasurer  of  the  newspapers,  was 
named  comptroller  of  the  Harte-Hanks 
Communications  Inc.  National  Group. 

Shorts  was  marketing  director  of  the 
Oakland  Press,  Pontiac,  Mich.,  and  is 
executive  vicepresident  of  Times 
Publishing  Co.  Ward,  executive  editor 
since  1979,  succeeds  the  late  Rhea 
Howard,  who  was  editor  for  33  years 
before  he  died  last  year.  Ward  continues 
as  vicepresident  of  the  company. 
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Editorial  appointments  and  pro¬ 
motions  at  the  Dallas  Times  Herald 
include: 


Drew  Marcks,  formerly  state  editor 
of  the  Baltimore  News  AmeWcarj,  joined 
the  Times  Herald  as  editor  of  of  the  new 
Mid-Cities  edition. 

Robin  Fowler,  formerly  assistant 
news  editor,  was  named  assistant  Mid- 
Cities  editor. 

Mike  Todd,  former  assistant  night  city 
editor,  was  named  deputy  government 
editor. 

Roy  Appleton,  a  former  copy  editor 
for  the  newspaper  currently  holding  a 
teaching  fellowship  at  the  University  of 
Missouri,  will  be  rejoining  the  paper  as 
assistant  metropolitan  editor. 

New  deputy  suburban  editor  is  Ardith 
Hilliard,  who  was  the  higher  education 
writer  for  the  St.  Petersburg  Times. 

*  *  * 

Scott  Fosdick,  former  drama  critic 
for  the  Daily  Herald,  suburban  Chicago, 
has  become  entertainment  editor  of  the 
Morristown  (N.J.)  Daily  Record. 


ROBERT  E.  PAGE  was  named  a 
vicepresident  of  News  America  Publishing 
Inc.,  and  president  of  Times  Newspapers 
of  Great  Britain,  Inc.  (USA).  The  appoint¬ 
ment  was  announced  in  New  York  by 
Rupert  Murdoch,  chairman  of  News 
America. 

Page's  assignments  at  News  America 
include  acquisitions,  new  business 
developntent,  personnel  development  and 
syndication  of  products.  He  also  has 
administrative  responsibility  for  U.S.  and 
Canadian  sales  operations  of  Times 
Newspapers  Limited,  as  well  as  the  U.S. 
Bureau  of  News  Limited  of  Australia  and 
Times  Newspapers. 

Page  joined  News  America  in  1981  as 
general  manager  of  the  San  Antonio 
Express-News  papers  following  a  20- 
year  career  at  United  Press  International 
where  he  served  as  vicepresident  and 
general  manager  for  six  years. 


Ralph  P.  Davidson,  chairman  of 
Time  Inc.,  was  named  to  head  the 
Information  Committee  of  the  Committee 
for  Economic  Development  (CED).  He 
will  help  to  oversee  activities  of  the  CED 
information  and  publications  division, 
which  promotes  public  dialogue  on  eco¬ 
nomic  and  social  problem  solving. 

Other  new  members  of  the  Information 
Committee  include  Walter  N.  Thayer, 
president,  Whitney  Communications 
Corporation;  Thomas  V.  H.  Vail,  presi¬ 
dent,  publisher  and  editor.  Plain  E)ealer 
Publishing  Company;  David  C.  Far¬ 
rell,  president.  May  Department  Stores 
Company,  and  Donald  V.  Seibert, 
chairman,  J.C.  Penney  Company,  Inc. 

(Continued  on  page  28) 
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Hefty  fees  paid  witnesses  Newspeople 
in  Penthouse  libel  trial 


(Continued  from  page  27) 


By  M.L.  Stein 

Expert  witness  fees  in  the  Penthouse 
libel  trial  ran  into  five  figures  for  some 
individuals,  a  defense  lawyer  in  the  case 
revealed. 

The  top  amount  of  about  $40,000  went 
to  Aladena  “Jimmy  the  Weasel”  Fratian- 
no,  an  admitted  former  hit  man,  whose 
services  as  a  Penthouse  witness  cost  $250 
an  hour,  according  to  Geoffrey  L.  Tho¬ 
mas,  head  of  the  Los  Angeles  group  of 
attorneys  in  the  S'A-month  trial  that  en¬ 
ded  May  13  with  a  verdict  in  favor  of  the 
magazine  (E&P,  May  22). 

In  a  speech  before  the  Orange  County, 
California,  Chapter  of  the  Society  of  Pro¬ 
fessional  Journalists,  Sigma  Delta  Chi,  in 
Tustin  (May  22),  Thomas  said  that  Feder¬ 
al  authorities,  who  are  keeping  Fratianno 
under  protective  custody,  told  the 
defense  team  the  one-time  mobster  was 
demanding  a  fee  of  $250  an  hour  as  a  trial 
witness. 

“We  had  to  take  him,”  Thomas  recal¬ 
led.  “And  even  at  that,  we  had  to  line  up 
behind  F.  Lee  Bailey  and  other  attorneys 
who  wanted  him  to  testify  in  cases  else¬ 
where.” 

Fratianno’s  fee,  Thomas  reported, 
included  giving  lengthy  depositions  and 
his  time  on  the  witness  stand  when  he 
testified  about  alledged  mob  figures  stay¬ 
ing  at  Rancho  La  Costa,  the  San  Diego 
County  resort  that  sued  Penthouse  for 
$522  million  over  a  1975  article  linking  it 
with  organized  crime. 

Thomas  revealed  that  another  witness, 
journalism  professor  Kenneth  S.  Devol, 
received  $33,000  from  the  La  Costa  legal 
team  headed  by  New  York  lawyer  Louis 
Nizer. 

Dr.  Devol,  former  chairman  of  the  jour¬ 
nalism  department  at  California  State 
University,  Northridge,  where  he 
teaches  communications  law, 
acknowledged  the  amount  but  noted  that 
it  included  his  work  as  a  full-time  consul¬ 
tant  for  Nizer  and  the  La  Costa  Corpora¬ 
tion  last  December  and  January  while  he 
was  on  sabbatical.  He  testified  for  La 
Costa  on  the  issue  of  prevailing  standards 
for  investigative  journalism  in  1975. 

Devol  received  $1,000  a  day  for  court 
time  and  $100  an  hour  for  consultation, 
sums  which  he  described  as  “standard” 
for  such  work. 

Penthouse  also  had  its  journalism  pro¬ 
fessor  as  an  expert  witness,  Thomas  said. 
He  was  Dale  R.  Spencer,  of  the  Univer¬ 
sity  of  Missouri,  who  got  about  $1 1 ,000. 

Spencer,  who  also  is  a  practicing 
lawyer,  said  much  of  his  fee  accrued  from 
the  nine  days  he  waited  in  Southern  Cali¬ 
fornia  to  be  called  as  a  witness. 

Others  who  drew  hefty  witness  fees. 


Thomas  said,  were  author  Ovid  Demaris, 
whose  testimony  for  Penthouse  earned 
him  approximately  $15,000,  and  Hank 
Messick,  freelance  investigative  writer 
and  former  Miami  Herald  reporter,  who 
drew  about  $10,000,  even  though  he  was 
not  permitted  to  testify.  The  trial  judge 
ruled  out  Messick’s  testimony  because  he 
had  been  a  source  for  the  Penthouse  arti¬ 
cle  written  by  Lowell  Bergman  and  Jeff 
Gerth,  who  were  paid  $1 .500  each  for  the 
story  plus  travel  expenses,  according  to 
Thomas. 

However,  one  of  Thomas’  associates 
later  pointed  out  that  Messick  spent  con¬ 
siderable  time  in  preparing  material  for 
the  defense. 

Thomas  indicated  witness  fees  for  his 
side  were  well  spent  but  noted  that  such 
costs  have  escalated  for  libel  trials  in  re¬ 
cent  years. 

Penthouse  publisher  Robert  Guccione 
has  estimated  he  spent  $6.5  million 
defending  himself  and  the  magazine.  Tho¬ 
mas  said  Penthouse's  libel  policy  totaled 
only  $2  million  in  protection. 

The  attorney  commented  that  he  was 
“pleasantly  surprised”  by  the  verdict. 
Also  surprising,  he  said,  was  that  the 
seven  women  jurors  in  the  case  had  been 
for  Penthouse  “from  the  beginning.” 

“Penthouse  has  been  wary  of  women 
jurors  in  the  past  but  in  this  trial  it  was 
their  salvation,”  he  added. 

Among  the  difficulties  in  trying  the 
case,  Thomas  recalled,  was  the  matter  of 
attempting  to  introduce  evidence  regard¬ 
ing  journalistic  ethics. 

“You  journalists  have  codes  of  ethics 
but  they’re  not  admissable  as  evidence  in 
court,”  he  explained.  “Your  codes  tell 
what  ought  to  be,  not  what  is.” 

A  libel  plaintiff,  Thomas  said,  must 
know  what  ethical  standards  are  “or  he 
does  not  have  a  case.  The  standards  of 
1975  are  not  the  standards  of  today.” 

Hortense  Myers  honored 

The  citation  from  Ball  State  Univer¬ 
sity,  Muncie,  Indiana,  recited  her 
achievements:  “First  woman  hired  by  the 
International  News  Service,  first  woman 
president  of  the  Indianapolis  chapter  of 
Sigma  Delta  Chi,  first  woman  president  of 
the  Indianapolis  Press  Club,  and  first 
woman  chosen  as  that  club’s  Newsman  of 
the  Year.” 

She  is  Hortense  Myers  to  whom  the 
university  gave  its  Indiana  Journalism 
Award.  The  longtime  UPI  reporter  and 
columnist  retired  after  39  years  of  wire 
service  work.  She  covered  everything 
from  basketball  to  presidential  press  con¬ 
ferences. 


Changes  of  assignment  announced  by 
the  Bridgewater  (N.J.)  Courier-News 
are: 

Peter  Laning,  formerly  news  editor, 
has  been  named  special  projects  editor. 
Among  his  responsibilities  is  supervision 
of  the  Living  section  each  day.  Laning 
reports  to  managing  editor  Gary  Hook 
in  his  new  position.  Before  joining  the 
Courier-News  four  years  ago  Laning  was 
managing  editor  of  the  Vineland  (N.J.) 
Times- Journal. 

Carol  Hunter,  formerly  night  editor, 
was  promoted  to  night  news  editor  with 
responsibilities  including  selection  and 
editing  of  news  for  page  one  in  the  news¬ 
stand  editions.  Hunter  was  with  the  San¬ 
ta  Fe  New  Mexican  before  joining  the 
Courier-News  as  a  copy  editor  in  1980. 

Joseph  Bakes,  formerly  assistant 
news  editor,  was  named  day  news  editor 
with  responsibilities  including  selection 
and  handling  of  page  one  news  for  home 
delivery  editions.  Bakes  joined  the 
Courier-News  in  1979  as  night  editor  and 
previously  was  with  the  Elizabeth  (N.J.) 
Daily  Journal. 

Bakes  and  Hunter  report  to  Ken  Paul¬ 
son,  assistant  managing  editor. 

* 

Richard  D.  Simmons  of  the  Washing¬ 
ton  Post  Company,  was  appointed  to  the 
Rockefeller  University  Council.  The  uni¬ 
versity,  located  in  New  York  City,  is  en¬ 
gaged  in  research  and  graduate  education 
in  the  biomedical  and  related  sciences. 

♦  ♦  * 

Nat  Hogan,  assistant  production 
director  for  the  Gannett  Westchester 
Rockland  Newspapers,  White  Plains, 
N.Y.,  was  named  assistant  production 
director/production  manager.  He  joined 
WRN  in  1963  as  a  compositor  and  held  a 
number  of  subsequent  positions. 

«  *  ♦ 

Robert  W.  Sibley  joined  the  Bridge- 
ton  (N.J.)  Evening  News  and  will  be 
responsible  for  contract  printing  through 
a  new  division  of  the  company  called 
BEN  Print.  Sibley  was  with  Today's  Sun¬ 
beam,  Salem,  N.J.,  15  years  in  editorial, 
advertising  and  production,  and  most  re¬ 
cently  was  vicepresident  for  marketing. 


President’s  Commission 


Newspaper  folk  named  to  the  Pre¬ 
sident’s  Commission  on  Drunken  Driving 
are  Joe  M.  Dealey,  chairman  of  the  board 
of  A.  H.  Belo  Corp.  and  publisher  of  the 
Dallas  Morning  News,  and  syndicated 
advice  columnist  Ann  Landers. 

The  26-member  panel  will  study  the 
increasing  number  of  alcohol-related 
fatalities  on  U.S.  highways.  Chairman  is 
John  Volpe,  former  Massachusetts  gov¬ 
ernor  and  ambassador  to  Italy. 
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straight  talk 

(Continued  from  page  16^ 


videotex  and  teletext  services  were  just 
too  far  off  with  paybacks  that  were  too 
uncertain  to  warrant  our  participation,” 
he  said.  “We  needed  to  identify  a  service 
or  set  of  services  which  we  could  provide 
which  had  immediate  revenue  potential.” 

He  said  a  market  that  suggested  itself 
was  that  of  teleshopping.  Another  related 
market  was  that  of  providing  information 
to  tourists  and  travellers. 

“We  concluded  that  these  publics 
would  likely  have  a  strong  interest  in 
accessing  tailored  data  bases  while  in 
high  traffic  locations  such  as  shopping 
malls  and  hotel  lobbies,  and  we  set  about 
to  investigate  this  potential  market  and  to 
develop  a  system  which  could  pay  for 
itself  through  advertising,”  he  said. 

Touchscreen  device 

The  videopress  system,  he  explained  is 
an  out-of-home  medium  directed  at  a  tar¬ 
get  audience  rather  than  a  mass  audience. 

It  utilizes  two  distinct  systems;  one  pas¬ 
sive  large  45  inch  rear  screen  videoboards 
which  display  a  cycle  of  10  second  ad 
messages  which  repeat  every  six 
minutes;  and  the  other  an  interactive,  a 
touchscreen  terminal  which  operates  wit¬ 
hout  a  key  pad  and  make  using  interactive 
system  easy  and  non-threatening. 

The  videopress  system  is  in  operation 
in  a  London  shopping  mall.  According  to 
Green,  the  touchscreens  are  averaging 
over  400  adult  users  per  day. 

“There  is  little  question  in  our  minds 
that  the  success  of  this  operation  is  based 
on  the  elimination  of  the  need  for  the  key 
pad  to  operate  the  system,”  he  said. 

Green  said  videopress  has  application 
in  enclosed  malls,  hotel  lobbies  and 
mixed  office  complexes,  and  for  closed 
user  groups  such  as  banks,  supermarkets 
and  chain  stores. 

Their  partner  in  videopress  is  Cab- 
leshare,  Inc.  which  developed  the  touch¬ 
screen  technology  and  the  supoort  soft¬ 
ware. 

Green  said  the  Free  Press  is  “actively 
working”  with  other  newspapers  as  busi¬ 
ness  partners  and  licensees  of  the  video¬ 
press  technology,  to  develop  other  mar¬ 
kets  in  Canada.  He  said  a  videopress  net¬ 
work  is  being  developed  in  the  greater 
Toronto  market  with  the  Toronto  Sun  as 
the  licensee. 

Green  said  he  went  to  the  International 
Conference  of  Shopping  Centers  is  Las 
Vegas  prior  to  coming  to  the  INCFO 
meeting  where  it  displayed  videopress. 
“Our  preliminary  discussion  with  two 
major  shopping  center  developers  and 
owners  in  the  United  States  suggested 
that  there  would  be  very  keen  interest  on 
the  part  of  these  developers  in  securing 
videopress  operation  for  their  shopping 
malls,”  Green  said. 
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Improved  economy 

Retail  business  and  newspaper  ad  lin¬ 
age  should  show  improvement  for  this 
Fall  and  Winter,  and  1983  and  1984 
should  be  good  for  business  and  advertis¬ 
ing,  according  to  James  Snodgress, 
vicepresident,  advertising  of  the 
Bloomington/Bedford  (Ind.)  Herald- 
Times,  Inc.,  a  Schurz  newspaper. 

Snodgress  said  the  improvement  would 
be  a  result  of  Reagan's  tax  cuts  and  little 
inflation  which  will  spur  retail  sales  and, 
in  turn,  industrial  production. 

Snodgress  warned  that  newspapers 
must  “temper  rate  and  price  increases 
that  are  beyond  the  inflation  rate  and 
circulation  growth.” 


ROP  ad  rates 

He  said  ad  rates  must  be  “defensible.” 
He  said  he  conducted  a  survey  of  a  rea¬ 
sonable  cross-section  of  Indiana  ad  man¬ 
agers  to  ask  if  they  felt  growing  ROP  rates 
were  discouraging  linage  use  in  newspa¬ 
pers  by  advertisers.  Snodgress  said  74% 
replied  yes. 

He  said  71%  of  the  respondents, 
including  69%  of  papers  under  40,000, 
said  they  had  competition  by  shoppers, 
alternate  delivery,  baggies  or  marriage 
mail. 

“In  smaller  markets,  such  competition 
is  usually  the  result  of  uncompetitive 
ROP  and  preprint  rates,  insufficient 
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A  HALF  A  MILLION  LINE  GAIN  IN 
SIX  MONTHS  IS  SOMETHING 
TO  BRAG  ABOUT! 


THE  TRENTON  TIMES 
THE  TRENTONIAN 

01  total  r.o.p. 

— iJOiJfO  I  J  ad  lines 


From  a  good  evening  newspaper  to  a  GREAT 
morning  newspaper  .  .  .  improved  local  news 
coverage  .  .  .  more  emphasis  on  community 
news  .  .  .  and,  more  and  more  awards. 

It’s  all  happened  since  The  Trenton  Times 
became  a  part  of  Allbritton  Communications 
Company  on  November  1,  1981. 

But  we’re  paving  the  way  with  more  than 
award-winning  news  coverage.  The  daily  and 
Sunday  Times  is  LEADING  the  way  in  ad 
market  share  in  ALL  categories.  The  lead  keeps 
growing  every  day.  And  we’re  proud! 

We  know  it’s  not  nice  to  brag,  but  we  think 
it’s  about  time  we  did. 


*  Sioc9  The  Times  W0s  piHthosed  by 
AMbhtton  m  Nov.,  t9$t.  €n  measured  by 
The  Times  Business  Offke. 


Clje  t^rcnton 

^  NOW  PUBLISHED  MORNINGS 

A  substdiorv  of  Allbritton  Communkotions  Compony  Roprosentod  notionoNy  by:  Sowyor  •  Forpuson  •  WoRttr  Co.,  Inc. 
SOU  P«ry  Strtct,  TmitM,  N.J.  0I60S  (409)  394^33 
Molt  rocont  winner  of  tbt  NJ.f.A  Ovorol  Eictlenco  in  Advortning  Award. 


29 


T  iT  J 

jH 

Wwl 

Our  name  change  from  M.A.N-WOOD  INDUSTRIES, 
INC.  to  M.A.N.-ROLAND  USA,  INC.ffe  the  latest  and 
perhaps  most  symbolic  step  in  the  development  and 
restructuring  of  one  of  America’s  oldest  and  most 
prestigious  suppliers  of  newspaper  presses.  The 
change  coordinates  the  name  of  the  US  operations 
with  that  of  our  counterpart  in  Europe,  M.A.N.- 
ROLAND,  which  was  formed  two  years  ago  by  M.A.N.  ^ , 
to  consolidate  its  European  printing  press  operations.  ^ 
In  addition,  the  WCiOD-HOE  Division  has  become 
the  Newspaper  Press  Division  of  M.A.N.-ROLAND, 
USA,  INC.  Recognizing  our  continuing  commitment 
to  the  newspaper  industry,  it  is  our  resolution  to 
become  an  industry  leader,  developing  the  reliable 
technology  of  the  Newspaper  Press  Division  to  its  ulti¬ 
mate,  based  on  the  broad  technology  of  M.A.N?  - 
ROLAND,  one  of  the  world’s  largest  manufacturers  ^ 

of  printing  equipment. 
For  more  on  these  significant  new  developments, 
contact  your  local  representative  or  M.A.N.-Roland 
USA,  Inc.,  Newspaper  Press  Division ,  333  Cedar 
Avenue,  Middlesex,  NJ  08846. 
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WOOD-HOE  DIVISION 


EQUIPMENT  NEWS  SECTION 


SCHEAAATIC  shows  design  of  Goss 
Headliner  double-width  web  offset  press. 

per  hour,  straight  run. 

The  Headliner  Offset  press  can  be  floor 
mounted  or  mounted  on  substructure. 
It’s  also  available  with  either  under-floor 
or  above-floor  drive  systems. 

As  a  new  press  for  the  publisher 
upgrading  from  more  limited  equipment, 
or  adding  production  capacity,  it  is 
offered  with  the  proven  Goss  Reels- 
Tensions-Pasters  with  solid  state  digital 
controls  and  the  Goss  2:1  multi-web- 
width  folder.  The  newly  designated  Re¬ 
gent  folder  has  capacity  of  72  pages  (9 
webs)  on  straight  run  or  112  pages  (7 
webs)  collect. 

The  name  of  the  press  is  especially  sig¬ 
nificant  since  the  Headliner  Offset  unit 
has  been  designed  as  a  compact  package 
which  can  be  installed  in  the  same  space 
occupied  by  most  letterpress  units,  on  the 
same  substructure. 

Publishers  who  prefer  to  use  existing 
compatible  reelstands,  folders  and  other 
equipment,  in  converting  from  letterpress 
to  offset  printing,  may  do  so  with  the 
Headliner  Offset.  Compared  to  the  cost 
of  new  equipment,  the  savings  can  be  sig¬ 
nificant  depending  on  the  age  and  condi¬ 
tion  of  the  equipment  and  whether  or  not 
a  change  in  cutoff  or  web  width  is  sought 
along  with  the  conversion  itself. 

Concern  for  saving  increasingly  costly 
news'^rint  has  been  addressed  through 
the  o  ering  of  shorter  cutoffs.  There  are 
indications  that  the  22”  cutoff  may  even¬ 
tually  replace  the  22-y4”  as  the  “stan¬ 
dard”  newspaper  length.  A  major  news¬ 
print  user,  the  Chicago  Tribune,  in  the 
process  of  installing  90  Metroliner  units  is 
changing  from  23-9/16”  cutoff  to  22”  for 
more  than  six  percent  saving  in  newsprint 
use. 

The  Headliner  Offset  has  the  additional 
advantage,  with  the  Regent  folder,  of 
faster  web  width  changes  for  producing 
varied  sized  products.  This  feature  is 
especially  useful  for  the  plant  producing 
several  newspapers  or  newspapers  plus 
supplements  and  inserts  —  work  further 
facilitated  by  the  available  quarter  folder. 

The  burgeoning  interest  in  color  for 
both  advertising  and  editorial  use  is  ca- 
(Continued  on  page  35) 
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Rockwell  Goss  unveils  Headliner 
double-width  web  offset  press 


A  new  press  with  a  familiar  name  has 
been  launched  by  the  Graphic  Systems 
Division  of  Rockwell  International 
Corporation. 

The  Goss  Headliner  Offset  double¬ 
width  press  revives  the  name  of  the  famed 
Headliner  series  of  letterpresses. 

The  press  was  developed,  said  Les 
Kraft,  vicepresident  of  marketing  for 
Goss  Products,  in  response  to  worldwide 
demand  for  a  press  with  greater  page 
capacity  and  product  flexibility  than 
available  single-width  models  but  for 


operating  conditions  that  do  not  demand 
all  the  speed  and  sophistication  of  the 
offset  presses  sought  by  the  large  metro¬ 
politan  newspapers. 

The  basic  specifications  of  the  Headlin¬ 
er  Offset  give  some  clues  to  the  way  the 
manufacturer  views  developments  in 
newspaper  production.  The  specs  include 
cutoffs  of  21-'/2”,  22”,  22-y4”  and  23-9/ 
16”.  Web  widths  range  from  50”  to  68”. 
Non-printing  gap  is  one  inch,  with  an 
optional  narrow  Vs-inch  gap  available. 
Rated  speed  of  the  press  is  60,000  papers 


GOSS  HEADLINER  offset  press  (double-width)  that  has  been  designed  as  a 
compact  package  which  can  be  installed  in  the  same  space  occupied  by  most 
letterpress  units,  on  the  same  substructure. 
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“Color  inks  for  oiSPi 
a  million  copp|  a  < 
without  handling?a  dro 


—Don  Garvintes,  Vice  President,  Production 
Army  Times  Publishing  Company 


When  you  average  a  million  copies  a  day,  virtually 
all  with  process  color,  it  doesn't  make  sense  to  have 
your  crew  messing  around  with  canisters.  That's  why 
our  closed  system  with  ink  being  pumped  directly  from 
the  ink  room  to  the  injectors  on  the  press  makes  such 
a  big  difference.  It  was  engineered  by  U.S.  Printing 
Ink  and  is  supported  by  their  Interchangeable  Color 
Module  (ICM)  bulk  delivery  system  which  is  the  only 
system  of  its  kind." 

We  are  happy  that  Don  Garyantes  is  pleased  with 
our  ICM  System  Our  unique  ICM  s  are  specially 
designed  tanks  carried  by  a  specially  designed 
trailer.  Ink  is  pumped  from  the  trailer 
directly  to  the  ink  room  of  the  printing  . . .  s-.,  ^ 

plant.  No  handlingllhe  trailer  can 


carry  eight  400-gallon  ICM's  delivering  up  to  3200 
gallons  of  web  offset  color  ink  at  a  time.  Any  combina¬ 
tion  of  up  to  8  colors  can  be  delivered  at  a  time. 
There's  no  contamination  so  colors  stay  true  from  one 
delivery  to  the  next.  Combined  with  our  tank  trailer 
fleet  for  delivery  of  web  offset  black  and  letterpress 
inks,  we  offer  the  most  complete  bulk  delivery  system 
in  the  world. 


US. 

Printing 

MEast  Ruther 
Washington 


I-I-iIt  East  Rutherford,  NJ; 

ULIJV  Washington,  DC;  Cincinnati.  OH; 
San  Francisco,  CA;  Los  Angeles.  CA, 
Jacksonville,  FL;  Dallas,  TX 


Edward  w.  Esaow  receives  4th  annual 
Isaiah  Thomas  Award  from  R.I.T. 


Edward  W.  Estlow,  president  of  the 
E.W.  Scripps  Company  received  the 
fourth  annual  Isaiah  Thomas  Award  from 
Rochester(N.Y.)  Institute  of  Technology 
(RIT)  in  ceremonies  May  12. 

The  Isaiah  Thomas  Award  is  presented 
annually  by  RIT's  School  of  Printing  to  a 
leader  in  the  newspaper  industry  who  has 
made  significant  contributions  to  the  pro¬ 
fession. 

Estlow’s  award  was  in  two  parts.  The 
first  was  a  certificate  hand  calligraphed 
by  Alfred  F.  Horton  of  the  School  of 
Printing  faculty.  Dr.  Mark  Guldin,  dean 
of  RIT's  College  of  Graphic  Arts  and  Pho¬ 
tography,  presented  the  certificate  to 
Estlow.  RIT  president.  Dr.  M.  Richard 
Rose,  presented  Estlow  with  the  second 
part  of  the  award,  a  hand-crafted  silver 
chalice  created  by  Hans  Christensen, 
RIT’s  Charlotte  Fredericks  Mowris  Pro¬ 
fessor  of  Contemporary  Crafts. 

Dr.  Robert  G.  Hacker,  the  Paul  and 
Louise  Miller  Professor  of  Newspaper 
Management,  welcomed  guests  to  the 
dinner  and  Marcus  McCorison,  director 
of  the  American  Antiquarian  Society, 
gave  an  Isaiah  Thomas  perspective. 

In  accepting  his  award  Estlow  said 
newspaper  industry  management  faces 
challenges  from  “change  in  technology, 
change  in  government  regulations  and 
change  in  consumer  tastes." 

But,  Estlow  said,  the  greatest  chal¬ 
lenge  facing  newspaper  management 
today  is  in  readying  itself  for  opportuni¬ 
ties  to  tap  new  markets  which  the 
information  revolution  will  offer. 

Estlow,  who  has  served  as  E.W. 
Scripps  president  since  1976,  began  his 
newspaper  career  more  than  30  years  ago 
as  publisher  of  The  Lovington  (N.M.) 
Press,  a  weekly  paper  for  which  he  sold 
and  wrote  advertisements,  wrote  articles, 
did  layout  and  worked  in  production.  In 
1952  Estlow  took  a  position  as  advertising 
salesman  for  The  Rocky  Mountain 
(Colo.)  News,  the  start  of  his  career  with 
E.W.  Scripps. 

From  1972  to  1976,  Estlow  was 
vicepresident  of  E.W.  Scripps  Company 
and  from  1970  to  1972  was  assistant 
general  business  manager  and  general 
business  manager  of  Scripps-Howard. 

As  a  business  manager,  Estlow  was 
confronted  with  a  variety  of  challenges: 
stabilizing  revenue,  employee  loyalty  and 
inadequate  presses.  He  met  those  chal¬ 
lenges:  he  took  time  to  get  to  know  the 
men  and  women  employed  by  the  paper, 
and  he  paved  the  way  for  the  new  tech¬ 
nologies  coming  into  the  newspaper 
industry. 

The  presentation  of  the  Isaiah  Thomas 
Award  to  Estlow  was  the  culmination  of  a 
day  of  activities  commemorating  Isaiah 
Thomas  and  the  newspaper  industry. 
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Edward  W.  Estlow 

During  the  afternoon,  a  panel  of  news¬ 
paper  executives  discussed  new  pro¬ 
cesses  and  technologies  affecting  the 
newspaper  industry.  Ralph  Eary,  nation¬ 
al  production  director  for  Scripps- 
Howard  led  the  seminar.  Participants 
included  Kathleen  Criner,  ANPA,  who 
discussed  telecommunications  in  the 
newspaper/communications  industry; 
William  Lee,  Scripps-Howard,  who  dis¬ 
cussed  computerized  circulation  sys¬ 
tems,  and  Ed  Baron,  Gannett  COi,  Inc., 
who  talked  about  full-page  pagination. 

The  effect  of  telecommunications  on 
newspapers  will  become  most  apparent 
as  younger  readers,  who  are  more  used  to 
reading  from  video  terminals,  begin  to 
favor  this  method  of  communications 
over  traditional  newspapers,  said  Criner, 
director  of  Telecommunications  Affairs 
for  the  American  Newspaper  Publishers 
Association.  Criner  predicted  that  the 
most  substantial  changes  involving  tele¬ 
communications  would  come  at  the  end 
of  this  decade  and  at  the  beginning  of  the 
next. 

The  increased  use  of  telecommunica¬ 
tions,  she  said,  would  dissolve  the  tradi¬ 
tional  geographic  boundaries  of  newspa¬ 
pers  and  would  encourage  many  more 
companies  to  enter  the  communications 
business. 

Lee,  director  of  data  processing  for 
Scripps-Howard,  said  that  the  survival  of 
newspapers  ultimately  will  depend  on 
improvements  in  circulation  and  distribu¬ 
tion  systems.  During  the  past  decade, 
technological  advances  in  newspaper 
publishing  came  at  the  pre-press  stages. 
Lee  pointed  out  the  need  to  fine-tune 
circulation  systems  so  that  the  right  edi¬ 
tion  gets  to  the  right  subscriber. 

Full-page  paginaion  systems  offer  sub¬ 
stantial  savings,  said  Baron,  production 


systems  analyst  for  Gannett  Co.,  Inc. 
Baron  said  the  savings  were  evident 
whether  the  system  could  produce 
graphics  or  not.  He  noted  that  pre-press 
systems,  which  were  revolutionary  only  a 
few  years  ago,  are  now  becoming  obso¬ 
lete  and  that  nationwide  more  than  3,000 
newspaper  pages  each  week  are  pro¬ 
duced  through  pagination.  Local  labor 
situations  in  some  areas,  however,  have 
created  pockets  of  resistance  to  pagina¬ 
tion  systems. 

Isaiah  Thomas,  one  of  America’s  great 
patriot  printers,  established  The  Massa¬ 
chusetts  Spy  in  1770.  After  the  Revolu¬ 
tionary  War,  Thomas  continued  his 
career  as  a  publisher  and  was  considered 
the  leading  publisher  of  his  day  employ¬ 
ing  150  people  in  his  main  office  in 
Worcester,  Mass.,  and  operating  eight 
branch  offices.  He  also  owned  a  paper 
mill  and  a  bindery,  and  established  the 
American  Antiquarian  Society  in  1812.  In 
1810  he  wrote  The  History  of  Printing  in 
America,  which  is  still  in  print. 

Previous  recipients  of  RIT’s  Isaiah 
Thomas  Award  are  Ronald  A.  White, 
president.  Graphic  Systems  Divisions, 
Rockwell  International;  Robert  G.  Mar- 
but,  president  and  chief  executive  officer, 
Harte-Hanks  Communications,  Inc.,  and 
Allen  H.  Neuharth,  president  and  chair¬ 
man,  Gannett  Co.  Inc. 

The  son  of  a  Methodist  minister, 
Estlow  was  born  in  Snyder,  Colo.,  in 
1920.  The  family  moved  every  two  years 
to  various  small  towns  within  the  state, 
and  when  Estlow  was  in  high  school  his 
family  moved  to  Collingswood,  N.J.,  to 
care  for  his  ailing  grandfather. 

A  member  of  his  high  school  football 
team  and  an  outstanding  high  hurdler, 
Estlow  received  a  number  of  college 
scholarship  offers.  He  selected  the  Uni¬ 
versity  of  Denver,  from  which  he 
received  his  AB  degree  in  1942. 

Service  with  the  Army  Air  Corps, 
which  sent  him  to  Officer  Candidate 
School,  occurred  between  college  and 
Estlow’s  entrance  into  the  University  of 
Denver  Law  School. 

Estlow  and  his  wife  Charlotte  have 
lived  in  Cincinnati  since  1977,  when 
Scripps’  headquarters  were  consolidated 
there.  They  have  four  daughters  and  nine 
grandchildren.  In  Cincinnati,  Estlow  is  a 
member  of  the  Chamber  of  Commerce 
and  has  been  active  with  the  United 
Appeal.  He  is  also  director  and  chairman 
of  the  Newspaper  Advertising  Bureau 
and  a  member  of  the  board  of  trustees  of 
the  University  of  Denver.  He  received 
the  Evans  Award  in  1976. 

E.W.  Scripps  Co.,  a  privately  held 
business,  operates  a  wide  range  of  com¬ 
munications  companies  throughout 
North  America.  In  addition,  it  is  the 
parent  company  of  United  Press 
International  and  United  Media  Enter¬ 
prises  which  operates  United  Feature 
Syndicate,  Inc.  and  Newspapers  Enter¬ 
prise  Association. 
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Rockwell 
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tered  to  by  the  three  different  color  print¬ 
ing  arrangements  available  with  the 
Headliner  Offset.  These  include  a  com¬ 
bination  of  a  unit  and  half  deck,  with  full 
reversibility,  for  a  variety  of  true  offset 
color  leads  for  spot  or  process  color. 

A  color  couple  can  be  used  for  spot 
color  or  process  color  on  either  side  of  the 
web. 

A  color  cylinder  is  also  offered  for  cer¬ 
tain  spot  color  applications. 

These  optional  color  arrangements,  in 
combination  with  angle  bars,  bay  window 
rollers  and  under-folder  leads,  offer  wide 
flexibility  in  color  positions. 

The  manufacturer  offers  a  basic  model 
and  an  exceptionally  large  assortment  of 
options.  The  “basic  black”  version  is 
available  with  fountain-fed  inking  sys¬ 
tems  and  full  manual  control.  The 
optional  features  enable  the  purchaser  to 
upgrade  the  press  to  the  highly  automated 

Front-end  system 
donated  to  Ohio 
journalism  school 

More  than  a  quarter-of-a-million  <Jol- 
lars  worth  of  computerized  typesetting 
equipment,  including  20  video  display 
terminals,  has  been  given  to  the  Bowling 
Green  State  University  School  of  Jour¬ 
nalism  in  Ohio  by  a  local  newspaper  pub¬ 
lisher. 

R.  Victor  Dix,  publisher  of  the  Wooster 
Record,  made  the  donation,  valued  at 
$340,978,  which  will  allow  Bowling 
Green  journalism  students  to  train  on 
state-of-the-art  equipment,  according  to 
Dr.  John  Huffman,  acting  director  of 
School  of  Journalism. 

With  the  exception  of  a  printer,  the 
school  now  has  a  complete  front-end 
computerized  typesetting  system. 

Less  than  five  years  old,  the  equipment 
was  in  use  until  this  month  at  the  daily 
Record,  and  includes:  four  Hendrix  6400 
video  display  terminals  and  a  6200  com¬ 
puter  controller;  16  Hendrix  6400  video 
display  terminals  and  a  6400  controller; 
an  optical  character  reader  system;  and  a 
compatible  UPI  wire  service  system, 
among  other  items. 

James  Hodge,  director  of  development 
at  Bowling  Green,  said  the  donation  is 
among  the  largest  gift-in-kind  contribu¬ 
tions  ever  given  to  the  university.  He 
noted  that  such  gifts  enable  funds  ear¬ 
marked  for  replacement  of  equipment  to 
be  used  for  other  purposes. 

The  school,  which  has  560  students 
majoring  in  journalism,  is  scheduled  to 
move  to  West  Hall  following  renovation 
of  that  building. 
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Goss  Press  Control  Systems  available 
with  the  Metroliner.  As  Kraft  puts  it: 
“It’s  as  affordable  as  you  make  it.” 

According  to  Ted  Chodorowski,  Goss 
director  of  research  and  engineering,  the 
firm’s  CAD/CAM  (Computer  Aided 
Design/Computer  Aided  Manufacturing) 
system  has  been  used  in  designing  this 
new  web  offset  press.  He  points  out  that 
this  system  offers  unusual  freedom  to  the 
designer  in  seeking  the  optimum  solu¬ 
tions  to  design  problems. 

Chodorowski  emphasizes  that  the 
objective  for  the  design  team  was  to 
achieve  a  functional  design  which  would 
give  the  buyer  a  good  price  to  perform¬ 
ance  ratio.  The  resulting  Headliner  Offset 
unit  is  compact  and  uncomplicated.  Since 
many  of  the  basic  features  have  been 
pressroom  proven  in  concept  in  other 


Goss  double-width  presses  over  the  last 
15  years. 

The  Goss  engineers  have  taken  care  to 
provide  a  good  looking  unit.  Use  of  the 
CAD/CAM  system  aided  in  addressing 
human  engineering  needs  in  the  design 
process  to  provide  a  machine  which 
should  be  easy  to  operate.  Also  consid¬ 
ered  were  the  means  for  keeping  noise 
levels  down,  as  well  as  provisions  for 
sound  enclosures.  Cleanup  chores 
received  attention,  with  measures  taken 
to  minimize  ink  spillage,  for  example. 

The  first  Headliner  Offset  units  are 
scheduled  to  leave  the  factory  in  late 

1983,  to  be  installed  at  the  Gainesville 
(Fla.)  Sun.  The  Greenville  (S.C.)  News- 
Piedmont  will  be  receiving  four  units  as 
replacements  for  letterpress  units  in  early 

1984. 


THEBRAINS 

BEHIND 

AMERKKS 

_ 

PRODUCnVE 

CAMERAS 


The  Chemco  Exposure  Computer 
will  greatly  increase  negative 
production  of  any  sheet-film  or  roll- 
film  camera.  It  automatically  scales 
copy,  sets  focus  for  up  to  4  lenses, 
permits  simultaneous  main  and 
flash  exposures  assuring  uniformly 
high  quality  line  and  halftone 
negatives.  It  stores  16  halftone  and 
8  line  production  programs  for 
instant  retrieval.  While  it  monitors 
one  exposure  you  can  set  up 
the  next.  The  CEC  uses  plain 
language  to  guide  the  operator 
to  faster,  better  negatives.  Pick 
our  brains — call  Chemco  for 
full  information. 


emco 

photoproducts  co. 

Division  of  Powers  Chemco.  Inc. 
Charles  Street,  Glen  Cove,  N.Y.  1 1542 
Telephone  (516) 676-4000 


SEE  IT  AT  ANPARI, 
BOOTH  557 
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In  1981,  The  Cleveland 
Press  ranked  second  only 

to  the  New  York  times 
in  advertising  gains 

out  of  aii  U.S.  daiiies. 


Last  year,  The  Cleveland  Press  reg¬ 
istered  total  advertising  gains  of 
4,510,913  lines.  Only  The  New  York 
Times  enjoyed  a  larger  increase  among 
the  nation’s  1 ,745  daily  newspapers. 

In  the  same  period,  Cleveland’s 
morning  paper  reported  a  loss  of 
1,914,880  lines.  Now  you  know  which 
newspaper  to  buy  when  you’re  buying 
The  Cleveland  market. 


REPORT  OF 


NEWSPAPER  AOVERTISING  LINAGE 
FOR  1981 

An  exclusive  annual  E&P  linage  section 

1981  Total  Advertising  Linage  in  1,001  Newspapers  (608  Cities) 


Source  Cities  Papers  Retail  General  Automotive  Financial  Classified  Totals 

Media  Records .  71  199  2.919,792.000  435.736.000  72.520.000  132.195.000  1.463.435.000  4.957.156.000 

Editor  6  Publisher .  537  802  6.332.056.242  636.223.375  106.966.613  131.964.501  2.206.290.730  9.422.445.403 

Orand  Total .  608  1001  9.151.650.242  1.073.959.375  179.506.613  264.179.501  3.671.733.730  14.379.601.403 


1981  Newspaper  Linage,  measured  by  Media  Records,  Inc. 

Retail  General  Antoniotne  Financial  Classifiad  Telal  >deirtiTin| 
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1.247.000 

1.S4B.000 

2.BB0 

113.000 

110.000 

4.1SS.000 

12.390J0O 

1649610 

p  Bexon  Journal 

(S)  C-B 

7.G63.000 

1.247.000 

1.620.B00 

2.B00 

12S.B00 

14S.000 

4.1S$.000 

13.720600 

1649600 

ATLANTA.  GA. 

Id  ConstituUon 

(m)  M-B 

16.726.006 

S.SS7.B00 

3.BS3.BB0 

67.000 

SS2.80B 

10.000 

1.200.000 

G6.000 

12.729.000 

30.000 

34.73$600 

5.741066 

td  Journal.. 

(e)  M-B 

17.6SB.000 

S.6S2.000 

2.SS1.000 

67.000 

SS4.B00 

10.000 

1.14S.000 

66.000 

12.049.000 

30.000 

3S.611.000 

S6T76N 

Journal  G  Constitution . 

(S)  M-B 

I0.47B.BOO 

3.7S4.B00 

2.S13.000 

141.000 

313.000 

1S.000 

4S4.000 

20.000 

0.349J00 

21132610 

3644600 

Journal  G  Constitution . 

(s)  M-B 

2.BB3.BOO 

16B.S00 

27.000 

36.000 

3.016.000 

6.147600 

BALTIMORE.  MO. 

p  News-Amencan . 

(S)  M-S 

4.S6S.B00 

1.B12.S00 

1.B17.000 

34.B0B 

S4.B00 

S4.000 

969.000 

6679.000 

1.046600 

p  News-Amencan . 

IS)  C-B 

4.1SS.OOO 

1.B12.B00 

SSS.000 

34.000 

S1.BB0 

W.000 

S6S.000 

6J74600 

1646600 

News-Amencan . 

(e)  M-B 

B.0S0.000 

1.171.000 

1.3SO.OOO 

S.BO0 

310.000 

1S3.000 

2.1S4.000 

12J91000 

1.176600 

Ntws-AfMncsn . 

(e)  C-B 

7.271.000 

1.171.B0B 

1.23S.B00 

S.B00 

276.B00 

172.000 

2.1S4.000 

11.304600 

1.176600 

Sun 

(m)  M-S 

12.417.000 

6S0.000 

2.2S3.BOO 

21.000 

B36.B00 

247.000 

670.000 

44.000 

9.934.000 

24.000 

22.362.000 

1627600 

Sun 

(m)  C-B 

11.103.000 

623.000 

2.03S.000 

1S.000 

743.000 

220.000 

SS6.S00 

3S.000 

S.S34.000 

24.000 

20.627.000 

926600 

Sun 

(a)  M-S 

13.7S7.000 

713.000 

2.2SO.BOO 

21. BOO 

806.000 

240.000 

S02.000 

44.000 

S.74S.00S 

21J00 

23671.000 

1640600 

Sun 

(e)  C-B 

12.SBO.OOO 

64S.OOO 

2.047.000 

1S.OOO 

717.000 

220.000 

446.000 

3S.000 

S.74S.000 

21.000 

21.706.000 

946600 

Sun 

(S)  M-B 

1S.216.000 

1.BS7.000 

2.1SS.000 

67.000 

6SB.000 

174.000 

3S3.000 

71.000 

7.27S.OOO 

102.000 

25.797.000 

2615600 

Sun . 

. (S)  C-B 

14.1B0.000 

1.7B2.000 

2.0GB.B0O 

60.000 

623.000 

1SS.000 

3S1.000 

63.000 

7J7S.OOO 

102.000 

24.S24.000 

1166600 

BERGEN  COUNTY.  NJ. 

td  Record . 

. (e)  M-S 

16.BOO.OOO 

4.SS1.000 

2.S47.000 

130.000 

S37.0B0 

17.000 

1.206.000 

320.000 

7.006.000 

29.719600 

S.129600 

MRxord. 

(e)  C-B 

1S.B11.000 

4.3B2.000 

2.621. BOO 

121.000 

477.000 

1S.000 

1.144.00 

204.000 

7.006.000 

27.390.000 

4.003600 

p  Rocord . 

(S)  M-9 

13.022.000 

4.SB4.000 

2.32S.OOO 

34.000 

02.000 

664.000 

4.S71.000 

21.140.000 

4.610.000 

p  Record . 

(S)  C-B 

11.S47.000 

4.SB4.000 

2.20B.B00 

34.000 

04.000 

610.000 

4.971.000 

19.062.000 

4610600 

BOCA  RATON.  FU 

tdNews . 

. (e)  M-B 

S.6SS.600 

S2.000 

S7B.0B0 

16.000 

S31.000 

S.S00 

3.230.000 

10.120.000 

101.000 

•News . . 

. (S)  M-B 

3.23S.0B0 

S14.B00 

24.000 

3S1.006 

2.424.000 

7.011.000 

TBOSTON.  MASS. 

Herald  American _ 

_ (m)  MT7GS 

3.G42.B00 

1.201.000 

2.027.000 

1B.000 

300.000 

266.000 

1.000 

2.416.000 

9.361.000 

1620600 

Herald  American . 

. (m)  C-B 

3.42S.0B0 

1.1SS.OOO 

1.B6S.OOO 

17.000 

270.000 

246.000 

1J00 

2.416.000 

0.964.000 

1.105600 

Herald  American . . 

. (S)  unGB 

3.12B.OOO 

2.S71.000 

SSS.000 

37.000 

60.000 

43.000 

4.000 

1.479.000 

S.623.000 

1611000 

Herald  American . . 

. . (S)  C4 

3.033.000 

2.SGO.OOO 

S6B.000 

37.000 

6S.OOO 

41.000 

4.000 

1.479.000 

S.495.0N 

2.601600 

Glota 

. (d)  M-B 

12.73S.8B0 

1.S7S.OOO 

4.027.000 

104.B00 

S7S.0O0 

1.061.000 

12.3S4.000 

31.076.000 

1.603600 

Glebe . . 

. (d)  C-S 

11.311.000 

1.S20.000 

3.S76.BOO 

104.000 

S1 1.000 

S43.S00 

12.3S4.000 

29.01S.000 

1.624600 

p  Globe . 

. (S)  M-S 

12.7S7.000 

2.S06.000 

3.704.B00 

46.000 

214.000 

S.OOO 

2S6.000 

4.000 

19.620.000 

32.001.000 

2.961.000 

p  Globe . 

. (S)  C-B 

12.002.000 

2.SB6.B00 

3.463.000 

46.000 

1S2.000 

S.000 

266.000 

4.0N 

1S.620.000 

31.991600 

2.961.000 

TBOULOER.  COLO. 

Camera . 

. (m)  M-B 

12.01  S.B00 

71.000 

B2S.OOO 

237.000 

SS3.000 

1.000 

0.907.000 

22.703.000 

71000 

Camara _ 

- (S)  M-B 

S.S6S.OOO 

6.000 

27S.000 

22.000 

S.000 

173.000 

2.232.000 

0.299.000 

11,000 

BRADENTON.  FLJL 

Herald . 

. (e)  M-B 

10.B22.B6B 

326.000 

7S2.000 

64.000 

S47.000 

3.209.000 

19.790.000 

326.000 

•Herald . . 

. . (S)  M-B 

S.737.000 

132.B00 

1.OOB.0OO 

46.000 

320.000 

1.204.000 

0.341.000 

132600 

PLEASE  NOTE:  Footnotes  for  above  figures,  and  the  reporting  method  used  by  Media  Records  (6  to  8  column,  8  to  6 
column,  9  and  10  column  page  formats)  are  listed  and  explained  on  page  42. 
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1 


mspAPa 


Rftjil  fitttrsi 

Fi<  to  Put  Him  FiM  to  tot  to 


AdtoiMtne 

Fdi  to  Put  to 


FnMeiil  ClassitM 

FK  to  Piit  to  FI*  to  fait  to 


Tom  Uooitnmi 
Full  to  totto 


TWFFMJ.  I.T. 


. (■)  mti 

4.79I.III 

4.019,101 

335.000 

329.000 

Coiritr  liprast . 

mi 

C4 

(S)  MUi 

0.904.111 

0.79S.I0I 

U12.I00 

1.211,001 

p  tortw  liprtn . 

l» 

C-0 

la)  mti 

10,903.010 

10.193.000 

032.000 

594.000 

ipn.  . 

lol 

C4 

IS)  mti 

2.017.101 

2.712.000 

700.000 

700.101 

inn. . 

. ISI 

C4 

ciiina.iu. 

Coortortoit . 

. lol 

10,319.111 

904.000 

torivtod 

lol 

C-0 

13.121  Jll 

974.000 

*  . 

ISI 

M-t 

4.402.III 

229,000 

*  Cfgritf-ftft 

(SI 

C-0 

S.329.900 

229.000 

CMMUnt  I.C. 

inn. . 

- lol 

H-O 

7.099,011 

1.101,110 

too. . . 

. . . (ol 

C-0 

9.330000 

1.102.000 

toontr 

- mi 

H-O 

11.030.000 

3,799,011 

Mstntr.. 

. mi 

C-0 

13.903.000 

4.240.100 

p8ksinor . 

. . (S) 

M4 

4,702.111 

1.029.III 

pikionor . . . 

. (SI 

C-0 

0.143.000 

1.079,010 

CNICAU.  U. 

Tritoo . . 

. -mi 

M-9 

22094.000 

17.011,111 

Tritai . 

. <■) 

C-0 

20,010.901 

17,0N.00I 

Tritoo.. 

(SI 

M-9 

11.903.000 

0.232.III 

Tritoo.. 

(SI 

C-0 

11,031,011 

7.730.000 

toTtot 

(■) 

M-Tt 

17.110.011 

4.000.000 

pto-Ttot 

(SI 

M-TO 

5.900.000 

5.572.III 

CHKMMTI.  OHIO 

[opolror . 

. mi 

M-9 

20.319.000 

103,010 

Eopoiror . . 

- mi 

C4 

10.450.000 

103.000 

Eoponr _ 

- (SI 

M-9 

14.319.000 

543.000 

[oQolfor . . 

. . (SI 

C-0 

13.343.000 

543.000 

M . . 

- . - . (ol 

M-9 

11.900.001 

203.101 

fm 

. . — (ol 

C-0 

10.034.901 

270,111 

TCmOMO.  OHIO 

PWo  Ooalor . 

. (■) 

M-9 

29.131,111 

4.032.III 

Plwi  iuin 

(ail 

C-0 

19.130.101 

3.000,101 

PWo  OoiW . 

(SI 

M-9 

1U24.I0I 

1.175.000 

PWo  Ooalor . 

(SI 

C-0 

11,520,011 

1.124.900 

Pron 

(ol 

M-9 

12.749.000 

3J73.III 

Pron 

(ol 

C-9 

11.499.900 

3,049.900 

Preii 

(SI 

M-9 

1.712.900 

419.900 

Proto _ 

- . (S) 

C-0 

1.549.900 

419.900 

iCOUMOUS.  OA. 

Eopoirtr _ 

- (Hi 

M-l 

9.503.000 

1.454.000 

p  lo^-Eipoiror _ 

(SI 

M-9 

5.039.000 

173,111 

COUMOUS.  OHIO 

OitpUcA . 

(ol 

M-9 

17,900.900 

1.550,000 

OilpaicA 

(ol 

C-0 

10.275.111 

1.522.000 

OlipaicA 

(SI 

M-9 

9.770.000 

1.700,111 

OiipalcA 

(SI 

C-0 

0,900.110 

1.700.000 

CKbao-lotnW . 

(■1 

M-9 

7.700.000 

4.900 

CRIiao-Jotnal . 

(■1 

C-l 

0.070.001 

4.000 

0AUAS.TaA$ 

Hon . 

. (•! 

M-9 

29,927.010 

3.122.000 

Hon 

(a) 

C-9 

20.724.000 

2.997,000 

Hon 

(SI 

M-9 

13.105.000 

2.470,910 

Hon 

(SI 

C-9 

12.134,011 

2.410,011 

TWos-HraM . 

(ol 

M-9 

20,107,000 

1.900.000 

TWot-HaraM _ 

- (ol 

C-0 

25.329,000 

1.704,000 

TWos^HoraM _ 

- (SI 

M-9 

14.499,000 

1.451.000 

TWot  HoraW _ 

- (SI 

C-0 

13.304.000 

1.491.000 

OATTOH,  OHIO 

loomal  HoraM _ 

. (ail 

M-9 

11.009.000 

151,000 

laanalHoraM . 

. (a) 

C-9 

9.990,010 

770.000 

Han . 

(ol 

M-9 

11.043.000 

4.I14.II0 

Hon 

(ol 

C-l 

11.537.000 

3.795.000 

pHon 

(SI 

M-9 

7.201,010 

40.000 

plan 

(SI 

C-l 

0.700.000 

40.000 

OCRVn.  COLO. 

Rockf  W  Han . 

dal 

M-TO 

29,323,000 

p  Radqr  Ml  Hon . 

(SI 

M-TO 

7.779,901 

(ol 

M-9 

21.474.900 

1.299.900 

PtH 

(ol 

C-0 

19.493.900 

1.195.010 

M 

(SI 

M-9 

13,792.100 

Pwt . 

. (S) 

C-O 

13.124.000 

OETHOIT.  MICH. 

Froo  Pratt . 

. (a) 

M-9 

15.220.000 

5.205.000 

Froo  Prtit . 

(a) 

C-O 

13.535,010 

4.904.000 

p  Froo  Pratt . 

(SI 

M-9 

4.030,000 

2.029.000 

p  Froo  Putt . 

(SI 

C-O 

4.197.000 

2.000.000 

Hon 

(0) 

M-9 

19,900.000 

1,104,000 

Hon 

(ol 

C-0 

10.949.000 

5.072.010 

Hon 

(SI 

M-9 

9.303.000 

4,192.000 

Hon 

(SI 

C-l 

9.931.110 

4.907.000 

1.040.000 

21.000 

720.000 

24.000 

705.900 

1.592.000 

21.000 

713J00 

23.000 

737.000 

2.341.III 

400.000 

190.000 

2.319.101 

402,000 

190.000 

2,497.010 

7.000 

1.207.000 

3.900 

1.935.100 

2,304.101 

0.III 

1J27.000 

3.000 

901.010 

754,011 

24.000 

201.900 

1I7.III 

739.000 

24.000 

190.000 

99.000 

1,320.111 

271.000 

052.101 

1.752.000 

302,000 

1.135.III 

1.319.101 

53,010 

224.000 

1.394.000 

02.000 

297.000 

1.017,000 

212.900 

509.000 

2.149.000 

292,900 

977.000 

1,579,100 

01,111 

172.900 

52.000 

442.000 

2.1I2.II0 

79.000 

229.000 

97.000 

599.000 

1.070.000 

32.000 

00.900 

10.000 

223.000 

2.057.000 

40.000 

95,000 

12.000 

294,000 

0.201,011 

599,000 

727.000 

930.000 

1.442,000 

5,507.111 

500.000 

040.900 

929.000 

1.292.010 

5.145.000 

019.000 

201.000 

40,000 

490.000 

4.71I.II0 

500.000 

190.000 

37.000 

437.000 

2.900.000 

150.000 

339.000 

17.000 

423.900 

1.557.000 

705.000 

95,000 

2.000 

193.000 

2.500.000 

445.000 

1.549.000 

2.295.000 

390,000 

1,374.900 

1,745.011 

54.000 

110.000 

407.000 

1.000.100 

54.000 

99.900 

392.000 

2.320.110 

2.000 

242.900 

2.000 

439.000 

2,177.000 

2.000 

215.000 

2.000 

399.000 

3.350.000 

31,010 

509,900 

243.000 

1.443.000 

2.909,000 

20.100 

452.900 

219.000 

1.293.900 

2.201  .III 

33,010 

190,000 

30.000 

377.000 

2.079,111 

32.000 

95.000 

29.000 

339.000 

2.559.000 

27.000 

401.000 

5,000 

939.000 

2.279.000 

25.000 

350.000 

4.000 

599.000 

230.000 

2.000 

14.000 

97,000 

214.000 

2.900 

13.900 

90.000 

1.112.000 

22,010 

91.000 

204,100 

1. 000.000 

39.010 

117.000 

2.311,910 

9.000 

510.000 

1,000 

592.000 

2,054.000 

7,000 

454,000 

517.000 

1.032.000 

00.000 

190.000 

431.000 

1.504.000 

00.000 

171.000 

394.000 

2.275.000 

590.000 

732.900 

2.020.000 

515.900 

950.000 

3.712,000 

71,000 

157.000 

1.139.000 

3.310.000 

01.000 

594,000 

1.011.000 

2.191,000 

372.000 

119,100 

1.000 

904.000 

2.020,000 

371,110 

106.000 

1.000 

545.000 

3.a3.0l0 

21,011 

S14.II0 

924.000 

3.090.000 

20.000 

549,000 

921.000 

2,230.000 

290,000 

191.100 

5.000 

417,000 

2,109.110 

290.900 

91,900 

5.000 

379.000 

1.702.000 

7,011 

229,000 

3.000 

922.000 

1.507.000 

0.000 

201.000 

2.000 

553.900 

1.720.000 

50.000 

229,000 

22.000 

599.100 

1.529.000 

47.000 

202.000 

19,000 

522.900 

1.571.000 

101,000 

311,000 

1.530.000 

92,900 

277.000 

2,005,000 

994.000 

1.295.000 

1.035,000 

92,000 

250,000 

3,455.000 

55.000 

951.000 

7.000 

1.333,101 

3.174,010 

49,000 

579.000 

7.000 

1.115,000 

2.710.000 

133.000 

502,000 

2.033.000 

121.900 

451.000 

2,793.000 

109,000 

510.000 

11.000 

459,000 

2.459,000 

97.000 

453,000 

10.000 

409.000 

1,111,000 

299.000 

109.000 

2.000 

239.000 

1.729.000 

299.900 

99.000 

2.000 

212.000 

2.713.000 

109.000 

531.000 

13,011 

359.000 

2.412.000 

95,000 

472.000 

12.000 

319.100 

1.911,000 

309.900 

179.900 

19.000 

290,000 

1.999.000 

303.000 

157.000 

17.000 

290.000 

5.000 

2.947.000 

10,749.901 

395.000 

5.III 

2.947,900 

10.499.900 

377.000 

929.000 

12.925.100 

1.212.III 

129,000 

12.902.000 

1.211.000 

2.000 

9.314.000 

2,000 

29.293.000 

949.000^ 

2,111 

9,314.001 

2.900 

27.349.000 

909.900 

3.900 

1.291.900 

5.199.900 

797.000 

3.900 

1.291.000 

5.929.000 

797.000 

9.349.900 

119.000 

21.979.101 

1.993.000 

1,349.110 

119.900 

25,299.100 

1.093.III 

2.433.900 

9.499.101 

229.000 

2.433,010 

9.523.000 

229.000 

9.299.000 

17,799.000 

1.191,900 

9.299.000 

20.903.000 

1.192.000 

93.900 

9.199.000 

73.900 

21.112.000 

4.079.000 

119,911 

1.199.000 

73.900 

25,115,010 

4.597.000 

29.900 

4.435.900 

112.900 

11.395,000 

2.I13.I0I 

31,900 

4.435.000 

112.900 

13,025.000 

2.079.101 

1.439.900 

9,512,110 

11,977.000 

40.599.000 

32.242,000 

1.429,110 

9.512.000 

11.977.100 

37.397.000 

31,703.001 

207.000 

10.909.000 

1,194.000 

27.425.000 

10.293.000 

190.000 

10.009,000 

1,194.000 

25.995.000 

9.702,000 

279.000 

7.341.000 

2.522.000 

29.411,000 

7.042,900 

95.000 

2.099.001 

9.919.000 

9,374.010 

7.000 

11.919.010 

37.124.000 

170,000 

7.000 

11.919.000 

34.795,000 

170.000 

5.592.000 

22.193.900 

597.000 

5.592.900 

21,074.000 

597.000 

9.000 

2.099.000 

9.000 

17.025.000 

301.000 

7.000 

2.099.000 

9.000 

15.725,900 

297.000 

99.010 

10.099.000 

7,000 

39.532.000 

4.403.000 
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. (S)  M-a 

16.104.110 

7.526.000 

4.942.000 

517.000 

180.000 

42.000 

620.000 

247.000 

14.056.000 

9.201.000 

37.432.000 

17.544.000 

.  .(a)  M4 

6.090.000 

2.030.000 

2.151.000 

121.000 

351.000 

39.000 

232.000 

19.000 

3.034.000 

118.000 

11.970.000 

2,327.000 

HtraM-Euaiawr. 

_.(S)  H.R 

1.667.000 

96.000 

994.000 

196.000 

110.000 

10.000 

27.000 

1.800 

1.190.000 

3.997.000 

303.000 

WUCON.  SA. 

..  .(n)  M-8 

1.113.000 

1.763.000 

1.275.000 

10.000 

160.000 

32.000 

215.000 

32.000 

2.975.000 

79.000 

12.024.000 

1.916.000 

a  Tetafraali  1  Naan  .  - 

. (S)  11-8 

4.957.000 

563.000 

1.036.000 

9.000 

75.000 

9.000 

224.000 

31.000 

1.010.000 

7.314.000 

612.000 

MMCHESTER.  N.H. 

. (d)  M-l 

7.646.000 

2.241.000 

1.775.000 

10.000 

230.000 

413.000 

2.000 

5.057.000 

15.505.000 

2.253.000 

aNa«  HaaiadyEe  N«ws . 

. (S)  M-l 

4.179.000 

1.242.000 

1.145.000 

255.000 

153.000 

2.324.000 

1.066.000 

1.242.000 

MEMPHIS.  TENN 

. (n)  M-9 

17.653.000 

3.000.000 

1.940.000 

30.000 

247.000 

6.000 

465.000 

51.000 

7.001.000 

14.000 

27.480.000 

3,101.000 

. (ai)  C-t 

15.870.000 

2.104.000 

1.724.000 

27.000 

219.000 

5.000 

414.000 

46.000 

7.081.000 

14.000 

25.402.000 

2.096.000 

. IS)  M-S 

1.719.000 

1.125.000 

1.391.000 

64.000 

399.000 

3.800.000 

14.469.000 

1.125.000 

. (S)  C4 

8.022.000 

1.125.000 

1.340.000 

51.000 

355.000 

3.800.000 

13,594,000 

1.125.000 

.  ...(e)  M-9 

10.195.000 

2.537.000 

2.126.000 

30.000 

244.000 

5.000 

390.000 

49.000 

7.058.000 

15.000 

20.114.000 

2.636.000 

Prass  Sciaiitar -  - 

. (a)  C-l 

9.160.000 

2.344.000 

1.118.000 

27.000 

217.000 

5.000 

347.000 

43.000 

7.058.000 

15.000 

10.771.000 

2.434.000 

HIAMI,  FIA. 

(m)  M-6 

20.576.000 

9.216.000 

2.634.000 

531.000 

957.000 

217.000 

1.290.000 

611.000 

11.994.000 

3.692.000 

37.635.000 

14,384.000 

(m)  C-9 

26.760.000 

11.429.000 

3.511.000 

701.000 

1.275.000 

215.000 

1.720.000 

170.000 

11.994.000 

3.692.000 

45.444.000 

17,017.000 

(S)  M-6 

9.157.000 

6.095.000 

2.011.000 

457.000 

109.000 

44.000 

577.000 

591.000 

11.213.000 

1.330.000 

23.942.000 

1.575,000 

(S)  c-l 

12.004.000 

7.495.000 

2.436.0C0 

541.000 

139.000 

57.000 

766.000 

755.000 

11.203.000 

1.330.000 

26.656.000 

10.236.000 

(e)  M-6 

4.119.000 

10.000 

2.011.000 

1.000 

413.000 

625.000 

4.000 

12.151.000 

20.166.000 

15.000 

. It)  c-l 

6.346.000 

107.000 

2.769.000 

2.000 

550.000 

133.000 

5.000 

12.151.000 

22.726.000 

114.000 

MINNEAPOLIS.  MINN 

. (ai)  M-6 

7.157.000 

993.000 

1.960.000 

6.000 

316.000 

12.000 

620.000 

25.000 

7.718.000 

17.961.000 

1.036.000 

(m)  C-l 

9.504.000 

1.122.000 

2.610.000 

8.000 

515.000 

15.000 

137.000 

34.000 

7.788.000 

21.296.000 

1.179.000 

IS)  M-S 

6.624.000 

4.645.000 

2.023.000 

i22.ino 

92.000 

1.000 

207.000 

11.000 

10.524.000 

19.500.000 

4.706.000 

IS)  C-l 

8.299.000 

4.610.000 

2.341.000 

135.000 

111.000 

9.000 

276.000 

12.000 

10.524.000 

21.581.000 

4.136.000 

(a)  M-6 

1.428.000 

2.601.000 

1.144.000 

57.000 

351.000 

52.000 

507.000 

202.000 

7.713.000 

122.000 

11.086.000 

3.034.000 

fdStar .  - 

(a)  C-l 

10.108.000 

2.901.000 

2.458.000 

68.000 

468.000 

61.000 

676.000 

242.000 

7.713.000 

122.000 

22.166.000 

3.481.000 

(s)  M-S 

1.936.000 

56.000 

17.000 

7.000 

1.916.000 

4.049.000 

TriNane _ 

_ _ Is)  C-l 

2.575.000 

75.000 

23.000 

10.000 

1.916.000 

4.716.000 

tNASHVlUi.  TENN 

(a)  M-6M 

12.313.000 

2.479.000 

1.167.000 

5.000 

720.000 

10.000 

422.000 

1.000 

5.500.000 

20.971.000 

2.495.000 

(a)  C-l 

13.311.000 

2.514.000 

1.985.000 

5.000 

785.000 

8.000 

461.000 

1.000 

5.500.000 

22.260.000 

2.521.000 

(ai)  M-6t9 

12.741.000 

2.494.000 

1.874.000 

4.000 

723.000 

10.000 

424.000 

1.000 

5.547.000 

21.510.000 

2.509.000 

(la)  C-l 

13.107.000 

2.529.000 

1.991.000 

5.000 

780.000 

8.000 

464.000 

1.000 

5.547.000 

22.791.000 

2.543.000 

(S)  M-6t9 

7.053.000 

2.120.000 

1.803.000 

12.000 

246.000 

5.000 

223.000 

3.569.000 

12.916.000 

2.137.000 

p  Tennessean . 

. IS)  C-l 

7.517.000 

2.123.000 

1.139.000 

11.000 

257.000 

5.000 

243.000 

3.569.000 

13.517.000 

2,139.000 

TNEW  YORK.  N  T. 

. (ai)  M-9 

16.314.000 

1.939.000 

1.296.000 

162.000 

1.137.000 

4.411.000 

21.000 

8.265.000 

663.000 

38.773.000 

2.794.000 

14.564.000 

1.723.000 

7.374.000 

144.000 

1.011.000 

3.921.000 

25.000 

8.265.000 

663.000 

35.415.000 

2.557.000 

(9)  M-9 

13.315.000 

12.981.000 

10.042.000 

2.021.000 

1.014.000 

617.000 

1.117.000 

918.000 

13.613.000 

977.000 

39.221.000 

17.507.000 

IS)  C-l 

11.917.000 

11.976.000 

9.372.000 

1.943.000 

921.000 

611.000 

999.000 

124.000 

13.613.000 

977.000 

36.942.000 

16.334.000 

(ai)  M-T6 

9.479.000 

9.197.000 

2.670.000 

1.107.000 

800.000 

889.000 

937.000 

912.000 

1.955.000 

2.260.000 

15.901.000 

15.972.000 

($)  M-T6 

5.473.000 

14.137.000 

1.513.000 

771.000 

221.000 

46.000 

37.000 

176.000 

618.000 

706.000 

7.934.000 

15.843.000 

Pul 

(a)M-T»n  5.449.000 

2.196.000 

1.047.000 

742.000 

995.000 

10.566.000 

Pat) 

(a)  C-l 

5.142.000 

2.061.000 

918.000 

696.000 

995.000 

10.039.000 

NEWARK.  NJ. 

(m)  M-9 

21.050.000 

1.511.000 

3.304.000 

20.000 

566.000 

3.000 

1.332.000 

368.000 

11.496.000 

1.000 

30.514.000 

1.914.000 

(ai)  C-l 

11.714.000 

1.350.000 

2.937.000 

18.000 

503.000 

3.000 

1.1M.0O0 

327.000 

11.496.000 

1.000 

35.600.000 

1,703.000 

IS)  M-9 

16.129.000 

2.420.000 

2.626.000 

61.000 

119.000 

16.000 

746.000 

8.469.000 

28.822.000 

2.504.000 

a  Slat  ledte 

IS)  C-l 

15.391.000 

2.420.000 

2.464.000 

68.000 

108.000 

16.000 

663.000 

1.469.000 

27.121.000 

2.504.000 

. la)  M-l 

12.630.000 

3.335.000 

2.743.000 

19.000 

566.000 

59.000 

611.000 

46.000 

6.639.000 

23.411.000 

3,459.000 

a7rikyna . 

. IS)  M-l 

7.083.000 

536.000 

1.741.000 

126.000 

119.000 

3.647.000 

12.732.000 

536,000 

ORANGE  COUNTY.  CALIF. 

. Id)  M-8 

27.054.000 

1.491.000 

3.089.000 

49.000 

666.000 

1.124.000 

29.450.000 

61.656.000 

1.540.000 

*  Ratistar . 

. IS)  M-l 

11.630.000 

209.000 

2.110.000 

29.000 

101.000 

5.000 

193.000 

10,111.000 

24.224.000 

243.000 

PASADENA.  CAUF 

. Id)  M-8 

5.910.000 

1.755.000 

1.133.000 

23.000 

306.000 

321.000 

7.000 

5.536.000 

17,000 

13.751.000 

1.013.000 

a  Star-Naan . 

. IS)  M-l 

2.099.000 

15.000 

111.000 

21.000 

49.000 

49.000 

2.414.000 

5.499.000 

106.000 

PASSAIC.  NJ. 

. la)  M-9 

6.590.000 

1.439.000 

1.429.000 

123.000 

206.000 

491.000 

160.000 

3.666.000 

12.671.000 

1,727.000 

la)  C-l 

5.975.000 

1.303.000 

1.269.000 

109.000 

183.000 

443.000 

142.000 

3.666.000 

11.125.000 

1,559.000 

*  HaraM  Naan 

IS)  M-9 

3.742.000 

2.721.000 

1.001.000 

51.000 

67.000 

1.143.000 

6.014.000 

2.720.000 

*  HaraU  Naan 

IS)  C-l 

3.514.000 

2.721.000 

912.000 

47.000 

60.000 

1,143.000 

5.756.000 

2.720.000 

PATERSON.  NJ. 

. Id)  M-9 

6.777.000 

731.000 

1.075.000 

205.000 

501.000 

2.611.000 

11.532.000 

731.000 

Naan . . 

. Id)  C-l 

6.010.000 

731.000 

956.000 

182.000 

445.000 

2.611.000 

10.637.000 

731.000 

PEORIA.  ILL 

. Id)  M-l 

12.142.000 

1.611.000 

1.672.000 

13.000 

119.000 

5.000 

517.000 

4.563.000 

19.290.000 

1.706.000 

aJoymal  Star . . 

. IS)  M-l 

6.231.000 

675.000 

1.475.000 

12.000 

13.000 

65.000 

1.714.000 

9.642.000 

607,000 

PMILAOELPHIA.  PA. 

. la)  M-6 

7.732.000 

3.912.000 

1.875.000 

142.000 

405.000 

426.000 

71.000 

3.471.000 

1,191.000 

14.135.000 

6.094.000 

la)  C-l 

9.923.000 

4.761.000 

2.500.000 

184.000 

540.000 

568.000 

95.000 

3.471.000 

1.191.000 

17.220.000 

6.939.000 

IS)  M-6 

2.542.000 

2.132.000 

1.437.000 

303.000 

16.000 

35.000 

23.000 

1.398.000 

733.000 

5.502,000 

3.191.000 

a  OaNatia 

IS)  C-l 

3.252.000 

3.074.000 

1.624.000 

317.000 

108.000 

46.000 

29.000 

1.391.000 

733.000 

6.432.000 

4,153.000 
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KWSPAKH  CrtMHis 

linnirr . . (m)  M-( 

Nuirtf - (M)  c-l 

l»Hiw . (S)  M-t 

la«iirtr - (S)  C^ 

. (!)  II-T5 

. . (I)  C-TI 

PITTSBURSH.  m 

P»Jt-S*Mtti . (n)  M-9 

Pnt  CaiMt  (m)  C-l 

Prns  (•)  H-l 

PrtM  (e)  C-l 

I  Pms  (S)  M-l 

P  PrtM  (S)  C-l 

tPMVIBENCE.  R.I. 

Wh«i . (e)  ll-l 

MMIl . (e)  C-l 

lOBflUl - (■)  H-s 

lonnial - (m)  C-l 

Mwnul . (S)  M-9 

lopnul . . (S)  C-l 

ROCHESTER  N  T. 

OwMcnt  I  ChroMcIi . («)  M-9 

Dpiiwcrat  I  Chroncl* . («)  C-l 

OpiMcrat  I  ChrMNcle . ($)  M-9 

Dtmocrat  I  Chromcle . ($)  C-l 

tdrmws  UniN  («)  M-9 

Mrimat  Umm  («)  C-l 

SAN  ANTONIO.  TEXAS 

MEijrejs . (■)  M-9 

tdEipress . M  C-l 

*  Eipress-Naws  (S)  M-9 

*  Eipreu-N«n  (S)  C-l 

Ei^sj-News  (s)  M-9 

Eqriss-Nmrs  (s)  C-l 

MNms .  (•)  M-9 

MRP«$ .  (t)  C-l 

MU|M .  (I)  M-9 

•dliflN .  (e)  C-l 

pUlht .  (S)  M-9 

pUfM .  (S)  C-l 

U|IN .  (s)  M-9 

UlRt . (s)  C-l 

SAN  OIEGO.  CAUF 

Umm  (m)  M-l 

p  Umm  (S)  M  S 

TrilMt  (•)  M-l 

SAN  FRANCISCO.  CAUF. 

Chnmiclp . (m)  M-l 

Eumiinr . (a)  M-l 

EumiMr  I  ChiMicle . (S)  M-l 

tSAN  lOSE.  CAUF. 

Marcwr . (m)  M-l 

Nawj . (a)  M-l 

9  Marcaty-Nawj . (S)  M-l 

SHREVEPORT.  lA. 

Joanul . (a)  M-9 

kwnul  (a)  C-l 

Thm]  (m)  M-9 

ThMi  (m)  C-l 

p  rmai  (S)  M-9 

p  rma]  (S)  C-l 


tST.  PAUL  MINN. 

M-6 

PiMwar  Pi  ass 

(ai) 

c-l 

(S) 

M-6 

p  PkHwar  Prass 

(S) 

c-l 

Mspatck... 

(a) 

M-6 

Mtpatck . (a)  C-B 


ST.  PETERSBUR6.  FIA. 

. (•) 

M-8 

M-8 

p  Tkaas . 

. (S) 

M-l 

STATE  COUilE.  PA 

. (I) 

M-6 

Caatra  fiaias . 

. (a) 

c-l 

SYRACUSE.  N.  T. 

HaraM  loaraal . 

(a) 

M-9 

HaraM  laanMl _ 

(a) 

C-l 

($) 

M-9 

_ (S) 

C-8 

M-9 

Past-Staadard . 

. da) 

c-l 

TAUANASSEE.  FIA. 

OaMacfiT . (la)  M-t 

iMtaeial _  (ai)  C-l 

p  laaiacrU _  (S)  M-t 

pOaawcrat _  (S)  C-l 


Ratail 

full  Rua  Part  Rm 


9.2t3.lll  2.3I9.0II 

12.112.011  2.5II.IIO 

10.112.000  S.012.000 

13.441.000  S.37t.000 

4.t3l.000  200.000 

S.SC3.MI  200.000 


I.1SS.I0I  4.573.010 

5.522.100  4.177.000 

15.121.000  5.111.000 

13.579.000  4.CI7.000 

14.177.000  391.000 

13.132.000  391.10 


Gaaarai 

FaN  Rua  Part  Rm 


2.547.000  91.000 

3.313.111  131.000 

2.603.000  111.100 

3.017.000  203.000 

950.000 
1.141.100 


AutaawtKn 

FaN  Rm  Part  Rub 


541.000  33.000 

722.100  44.001 

111.000  43.000 

133.100  54.000 
737.000 

IMIOO 


Fiaaacjjl 

FuU  Rub  Part  Rm 


Ut.000  55.000 

8U.I00  73.110 

210.000  7t.MI 

274.100  93.110 

t5.lll 
71.111 


Clauifiad 

FuN  Rm  Pan  Rm 


11.132.000  1.000 

11.132.110  1.RI0 
I.I2I.III 
I.02I.III 

4.115.110 

4.115.111 


2.215.000  I9t.000  37t.ll0 

I.StS.HO  179.100  334.000 

2.319.110  191.000  94f.ll0 

2.111.110  110.110  307.100 

2.ltl.000  2.000  79.110 

2.177.110  2.101  73.110 


11.592.000  S.317.000  2.111.000  120.000  560.000 

9.I21.0II  5.917.000  1.177.000  113.161  491.000 

11.355.010  3.190.000  2.242.110  II.NI  911.000 

9.391.000  3.504.100  1.994.000  55.000  793.100 

11.9lt.l00  2.279.000  2.152.000  19.000  753.100 

11.161.000  2.271.000  2.029.000  19.100  671.000 


11.510.110  1.365.900  1.943.100  11.000  965.100 

10.313.000  1.342.010  1.640.000  lO.MO  769.100 

7.939.000  2.001.000  1.533.100  137.000 

7.237.000  2.009.000  1.477.000  124.100 

10.614.010  1.191.000  1.724.000  6.000  711.100 

9.552.100  1.167.000  1.534.000  5.000  700.000 


11.000 

954.000 

391.000 

3.135.III 

1.726.111 

10.900 

759.111 

345.110 

3.135.III 

1.726.III 

11.000 

II9.II0 

390.100 

5.I44.III 

1.723.IIO 

11.091 

719.111 

347.101 

5.I44.III 

1. 723.111 

33I.III 

5.I16.III 

294.101 

5.916.101 

225.000 

141. IH 

376.111 

5.472.III 

1.III 

2I0.III 

74I.III 

335.111 

5.472.III 

1.III 

225.111 

905.101 

394.100 

4.545.III 

1.III 

210.010 

114,100 

351.000 

4.545.11 

1.101 

565.111 

2.111 

2.73I.III 

517.110 

2.III 

2.73I.III 

6.110 

934.110 

1.110 

5.325.110 

6.000 

931.000 

1.000 

5.325.000 

366.000 

2.991.III 

327.000 

2.991.III 

6.000 

SIMM 

1.110 

3.963.101 

1.000 

6.000 

911.100 

1.III 

3.I63.II0 

1.III 

11.926.010 

3.194.000 

16.905.100 

3.114.000 

1.711.000 

1.695.000 

7.171.111 

1.615.000 

3.311.000 

19.100 

2.933.000 

19.900 

15.771.000 

2.919.000 

14.046.000 

2.919.000 

19.175.000 

3.725.110 

17.061.000 

3.725.000 

10.050.000 

1.664.000 

9.096.000 

1.664.000 

2.121.000 

2.514.100 

22.150.100 

3.009.000 

11.403.000 

530.000 

26.092.000 

3.247.000 

11.577.000 

1.266.000 

11.614.010 

1.173.000 

1.245.000 

3.396.000 

21.710.000 

3.114.100 

23.065.000 

3.611.000 

14.657.000 

109.000 

1.617.000 

950.000 

7.141.000 

950.000 

16.611.100 

1.293.000 

15.011.000 

1.293.000 

1.261.000 

65.000 

7.675.000 

65.000 

4.631.000 

6.174.000 

9.561.000 

10.923.000 

1.351.000 

1.992.000 

10.676.100 

2.509.000 

9.611.000 

451.000 

19.512.100 

10.443.000 

11.591.100 

4.693.000 

11.175.000 

54.000 

13.616.101 

54.000 

12.I90.I00 

711.000 

11.757.000 

632.010 

7.615.000 

296.000 

7.120.000 

293.000 

6.931.100 

1.364.000 

6.161.001 

1.194.100 

11.327.000 

1.761.000 

14.196.000 

1.761.000 

5.594.000 

379.000 

6.611.000 

371.100 

2.210.000  5.000 

1.964.000  5.000 

1.615.000  52.100 

1.577.000  52.110 

77.000 
69.000 

2.092.000  5.000 

1.155.000  5.000 

2.126.000  9.000 

1.901.000  9.000 

1.546.000  42.060 

1.419.000  42.000 

49.000 
44.000 


2.929.000  32.110 

2.243.000 

3.199.000  33.006 


3.592.000  231.000 

3.377.000  246.000 

2.724.000  5.000 


3.736.000  26.000 

3.579.000  23.000 

2.946.000 


1.391.000 

1.241.000 

1.493.000  3.010 

1.329.000  3.000 

1.514.000 
1.491.000 


1.719.000 

2.292.000 

1.924.000 

2.121.000 

1.734.000  36.000 

2.309.000  41.000 


2.935.000 

2.535.000  56.000 

2.29I.IIO  51.000 


715.000 

946.000 

1.993.000  10.000 

1.772.100  9.100 

1.711.100  44.000 

1.652.000  44.000 

2.167.000  51.000 

1.139.000  44.000 


969.000 

1.157.000 

1.233.000 

1.290.000 


161.100 

143.000 

59.000 

55.011 

9.060 

9.000 

160.000 

142.000 

162.101 

144.100 

70.100 

66.000 

10.900 

9.000 


749.000  25.000 

173.000 

714.000  25.000 


675.110  62.000 

665.000  61.000 

132.000 


1.604.000  9.000 

1.093.000  9.000 

277.000 


195.000 

165.000 

194.000 

172.100 

92.000 

76.000 


267.000 

357.000 

92.000 

102.000 

271.000  29.000 

361.000  36.000 


302.000 

310.000  36.000 

61.000  24.006 


196.000 

255.000 

904.000  75.010 

913.000  66.000 

543.000 
415.000 

1.062.000  92.000 

944.000  72.010 


64.000 

96.000 

39.000 

43.100 


452.006 

412.000 

301.900 

275.900 
23.000 
21.000 

433.000 

315.000 

427.000 

379.101 

291.000 

256.000 

10.000 

9.000 


1.516.000 

07.000 

317.000 

1.531.000 

97.000 

1.121.000 

19.000 

1.031.000 

21.000 

216.001 

1.319.110 

76.190 

1.275.100 

71.000 

247.000 

431.000 

314.000 

494.000 

439.000 

2U.000 

259.000 

574.000 

766.000 

112.000 

243.000 

529.000 

66.010 

7IS.NI 

07.100 

795.000 

4.000 

1.334.000 

703.000 

631.000 

291.000 

544.800 

726.111 

HI.OH 

60.000 

711.111 

245.010 

53.000 

211.000 

907.000 

101.000 

106.000 

90.000 

300.000 

6.000 

411.000 

120.000 

167.001 

6.000 

10.214.100 

10.214.000 

6.191.101 

6.09I.II0 

4.211.000 

4.201.900 

11.092.101 

11.092.101 

I.4I6.0I0 

9.416.009 

4.419.110 

4.419.100 

3.251.100 

3.251.110 


14.179.110 

5.669.001 

14.159.010 


11.546.011 

11.472.000 

t.294.N0 


26.922.000 

21.620.000 

9.993.011 


7.313.000 

7.313.101 
7.595.000 
7.595.000 

2.513.101 
2.513.010 


5.422.100 

5.422.010 

4.405.000 

4.405.000 

6.906.900 

6.9I6.II0 


11.691.000 

11.711.000  3.735.000 
3.542.III  136.000 


3.110.000 

3.110.111 

3.150.100 

3.050.IIO 

2.339.001 

2.339.111 
3.161.010 
3.061.066 


4.415.010 

4.415.000 

1.517.110 

1.517.000 


Fatal  ANnrtijnf 
FaN  Rm  PanRM 


23.395.001  2.491.100 

27.553.100  2.I39.II0 

21.565.111  5.391.100 

24.9M.I00  5.727.110 

11.175.101  2II.I0I 

12.151J00  2II.III 


13.235.000  6.922.000 

12.219.101  6.365.111 

24.194.100  7.515.III 

22.916.101  6.949.110 

23272.101  410.100 

22.I94.IM  4I0.III 


19.754.101  7.161.100 

10.394.100  6.597.100 

19.917.101  4.6I4.III 

1I.513J00  4.144JII 

1I.1I3J00  2299.111 

17.121.111  2.299.000 


21.155.100  1.313.000 

19255.101  1.359.110 

12.194.110  2.00I.I0I 

12.115.110  2.00I.III 

11.032.111  I.IHHI 

16.591.101  1.IM.I0I 


32.114.000  3.109.000 

29.749.000  3.1I9.III 

16.I1I.III  1.737.III 

15.9IS.IM  1.737.IM 

7.639.001  19.100 

7261.101  19.100 

21.710.100  2.994.III 

26.672.101  2.994.III 

30214.110  3.734.III 

27.979.101  3.734.000 

16.461.100  1.716.110 

15.421.110  1.716.111 
6.176.111 

5.I55.IIO 


42.371.110  3.153.III 

19.741.110  530.111 

45.717.000  3.392.110 


2I.60I.III  1.515.100 

21.231.100  1.511  .HI 

17.624.110  3.401.III 


62.296.110  3.945.III 

50.691.111  3.732.III 

2t.l29.IOI  1M.I00 


11.661.101  950.000 

17.674.110  950.101 

26.515.101  1. 296.111 

24.664.110  1.296.110 

12.663.100  65.010 

12.019.100  65.111 


12.650.000 

15.MI.I00 

16.165 

17.115.101 

17.136.100  2.116.III 

21 .112.111  2.6I4.I0I 


25.516.110  456.101 

35.574.111  14.919.111 

11.149.111  5.911.101 


15.777.100  54.111 

11.690.111  54.000 

19.153.111  I57.III 

1I.1N.III  761.111 

12.525.111  34I.III 

11.116.011  327.000 

14.511.111  1.599.III 

13.291.111  1.399.III 


17.343.101  i.mm 

20.525.000  1. 774.111 

9.563.111  37I.III 

9.671.101  379.100 
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RataH 

Saaaral 

latornotne 

Fiaaaclal 

ClassHM 

Total  AdvortisiM  1 

UEWSeXKR 

Catau 

Fal  Raa 

Part  Rat 

Fal  Raa 

Part  Raa 

Fal  Raa 

Part  Raa 

Fal  Raa 

Part  Raa 

Fal  Raa 

Part  Raa 

Fal  Raa 

Part  Raa 

THIM.  FU. 

TrikM . . 

...(a)  H-S 

21,119,111 

1.132,000 

2.969.000 

141.100 

793.000 

311,000 

716.000 

912,000 

10.179,000 

1.937.000 

39,799,100 

11,921.000 

Iritan... 

(a)  C-4 

1I,I19,IN 

1.339.000 

2.639,000 

127.000 

799.000 

339.000 

699.000 

911,000 

10,179,000 

1,937,000 

33,194,000 

10.919,000 

»TitaN„. 

(S)  M-S 

1l,ia.999 

1,711,000 

2.002.000 

6.000 

76.000 

9.000 

319,000 

1.000 

6,129.000 

16.643.000 

1,732,000 

a  Titan... 

(S)  C-l 

9i$1,IN 

1.719.000 

1.911.000 

6.000 

70.000 

9.000 

392.000 

1.000 

6,129,000 

17.117,000 

1,729,000 

Itat . 

(a)  H-S 

I.S22.IM 

2.926.000 

614.000 

620.000 

11.279.000 

24,312,000 

Itai. . 

....(a)  C-l 

t.mm 

2.604.000 

606.000 

996.000 

11,279,100 

23,106.000 

nUtSHMCTOR  e.c. 

Pul . 

...(a)  H-8 

3I.I7I.III 

7.121.000 

4.643.000 

419.000 

119.000 

299.000 

1.763.000 

947,000 

17,797.000 

42,000 

61,792,000 

6,970,000 

Put..  _. 

...(a)  C-l 

32,N7.I00 

7.311.000 

4.299.000 

377,000 

791.000 

267,000 

1.919.000 

a7.ooo 

17.797,000 

42,000 

96,901,000 

6,607,000 

a  Part- . 

....(S)  H-9 

11,131.111 

S.139.000 

3.901,000 

613.000 

209.000 

37.000 

977,000 

11,000 

10,794.000 

26.419.000 

7,970,000 

aPut 

....(S)  C-l 

1IJ17.IN 

6.131.000 

3.291.000 

679.000 

119.000 

37,000 

914,100 

11,000 

10.794,000 

29,244,000 

7,963,000 

Stn 

_(a)  H-9 

1.739,101 

1.396.000 

1,697.000 

76.000 

344.000 

42.000 

222,000 

199.000 

2.991,000 

2,000 

12,304,000 

1,676,100 

Star 

__.(a)  C-l 

1.139,100 

1.319,000 

1,473.000 

67,000 

306.000 

37.000 

191.000 

131.000 

2.996.000 

2.000 

11,362,000 

1,964,000 

Star 

.„(S)  H-9 

2.790.000 

961.000 

626,000 

70.000 

70.000 

73.000 

9.000 

104,000 

4,319,000 

643,000 

Star . 

C-l 

2.992.000 

961.000 

604.000 

70.000 

69.000 

69.000 

9.000 

104,000 

4,111,000 

643,000  ' 

WEST  PXUi  KUN.  ra 

Nst . 

....(a)  H-l 

20.032.000 

1.916.000 

1.904,000 

91.000 

130.000 

32.000 

1.043.600 

91,000 

10,420.000 

313,000 

33,479,000 

2,412,000 

(a)  C-l 

29,492.000 

2.216.000 

2.004.000 

66.000 

174,000 

42.000 

1.390.000 

110.000 

10.420.000 

363,000 

39,766,000 

2,119,000 

MThau 

(a)  H4 

17,130.000 

1.723.000 

1.470.000 

41.000 

114.000 

30.000 

992.900 

66.000 

7,919,000 

299.000 

27.662.000 

2,160,000 

MThan 

(a)  C-l 

21,197.000 

2.067.000 

1.991.100 

41.000 

192.000 

40,000 

1.322.000 

14.000 

7,919.000 

299,000 

33,269,100 

2,939,000 

a  Pul 

IS)  H4 

12.123.000 

1,196.000 

1.660,000 

29.000 

70.000 

3.000 

1.064,000 

22.000 

3,364,000 

63,000 

19,376,000 

1,219.000 

aPtsi 

(S)  C-l 

14,912.000 

1.230.000 

1.124.000 

27.000 

64.000 

4.000 

1.412,000 

29.000 

3.314.000 

63,000 

21,691,000 

1,373,000 

WESTCHESIER-ROCUMD.  U.T 

Raaarttr  Disaatch . 

. (a)  H-l 

9.932.00 

2.319,000 

2,939.000 

7.000 

994,000 

1.791.000 

3.439.000 

19,629,000 

2,326,000 

Raaartar  Distil . 

. (S)  H-l 

7.192,000 

767.000 

1.409.000 

21.000 

70.000 

219.000 

1,111.000 

10,973,000 

711,000 

wicHirt.  uw 

Ea(te-B«acM . 

....(a)  H-t 

10.392.000 

9.992.000 

1.242,000 

63,000 

67.000 

6.000 

363.000 

19.000 

7.931.000 

19,630.000 

6,101.000 

Ea|lt-Beacon . 

....(a)  C4 

13.749,000 

6.192.000 

1.694,000 

70.000 

116.000 

10.000 

413,000 

102.000 

7.931,000 

23,761,000 

6,374.100 

a  Eafle-Baacon . 

. (S)  H4 

3.411.000 

3.030,000 

1.461.000 

99.000 

31.000 

243.000 

2.III.000 

1,129,000 

3,019,000 

a  EafIt-BtacM _ 

_„.(S)  C4 

4.921.000 

3,047.000 

1.969.000 

62.000 

49.000 

323.000 

2.619.000 

9,360,000 

3,109.000 

MEDIA  RECORDS  LINAGE 
REPORTING  METHODOLOGY 


Due  to  the  problems  rising  from  the  changes  in  newspaper  formats,  Media  Records  has  adopted  the  following  policy  in  the  interest  of  linage  comparability: 

(A)  All  six-column  formats  are  measured  as  six  column  and  then  converted  and  reported  as  eight  columns. 

(B)  All  eight-column  formats  are  measured  and  reported  as  eight  columns. 

(C)  All  nine-column  formats  are  measured  and  reported  as  nine  columns. 

(D)  All  tabloids  are  measured  and  reported  by  actual  column  numbers. 


tCOMBINED  SATURDAY  EDITION: 

Duluth  (Minn.) — News  Tribune  (m)  has  a  combined  Satur¬ 
day  edition.  The  linage  is  shown  only  in  the  News 
Tribune  (m),  effective  April  11,  1981. 

Providence  (R.l.) — Bulletin  (e)  and  Journal  (m)  has  a 
combined  Saturday  edition.  The  linage  is  shown  only  in 
the  Bulletin  (e). 

St.  Paul  (Minn.) — Pioneer  Press  (m)  and  Dispatch  (e)  has 
a  combined  Saturday  edition.  The  linage  is  shown  only 
in  the  Dispatch  (e). 

San  Jose  (Calif.) — Mercury  (m)  and  News  (e)  has  a  com¬ 
bined  Saturday  edition.  The  linage  is  shown  only  in  the 
Mercury  (m). 

§C0MBINATI0N  NEWSPAPERS: 

Columbus  (Ga.) — Enquirer  (m)  and  Ledger  (e)  sold  in 
combination  Mon.  through  Fri.  Linage  of  one  edition 
Enquirer  (m)  is  shown. 

Lexin^on  (Ky.) — Herald  (m)  and  Leader  (e)  sold  in  com¬ 
bination  Mon.  through  Fri.  Linage  of  one  edition  Herald 
(m)  is  shown. 

Long  Beach  (Calif.) — Press  Telegram  (m)  and  (e)  sold  in 
combination  Mon.  through  Fri.  Linage  of  one  edition 
Press  Telegram  (m)  is  shown. 

Effective  March  1, 1981,  the  name  Independent  Press 
Telegram  (S)  changed  to  the  Press  Telegram. 
Effective  April  13,  1981,  the  name  Independent  (m) 
changed  to  the  Press  Telegram. 


DIRECTORY  OF  NOTES 


Macon  (Ga.) — Telegraph  (m)  and  News  (e)  sold  in  com¬ 
bination  Mon.  through  Fri.  Linage  of  one  edition  Tele¬ 
graph  (m)  is  shown. 


^STRIKES,  MERGERS,  SUSPENSIONS  OR  OTHER  CON¬ 
DITIONS: 

Boston  (Mass.)— Herald  American  (m)  and  (S)  changed 
from  9  column  width  broadsheet  (2700  lines  per  page) 
to  7  column  tabloid  width  (1400  lines  per  page) 
effective  Sept.  13,  1981. 

Boulder  (Colo.V—Effective  Mar.  30,  1981,  the  Boulder 
Camera  changed  from  (e)  to  (m)  publication. 

Buffalo  (N.Y.)— Effective  Oct.  5, 1981  the  Courier  Express 
(m)  and  (S)  and  effective  Aug.  3, 1981  the  News  (e) 
and  (S)  changed  from  8  column  width  (2464  lines  per 
page)  to  9  column  width  (2772  lines  per  page). 

Cleveland  (Oh.)— Effective  Aug.  2, 1981  the  Press  started 
a  Sunday  edition. 

Grand  Forks  (N.D.) — Effective  July  6,  1981,  the  Herald 
changed  from  (e)  to  (m)  publication. 

Knoxville  (Tenn.)— Journal  (m)  and  News  Sentinel  (e)  and 
(S)  changed  from  9  column  width  (2835  lines  per 
page)  to  6  column  width  (1890  lines  per  page)  effec¬ 
tive  July  1,  1981. 


Los  Angeles/San  Fernando  Valley  (Calif.) — Effective  Mar. 
1, 1981,  the  Valley  News  changed  its  name  to  the  Daily 
News 

Nashville  (Tenn.) — Banner  (e)  and  Tennessean  (m)  and 
(S)  changed  from  9  column  width  (2700  lines  per 
page)  to  6  column  width  (1800  lines  per  page)  effec¬ 
tive  July  1,  1981. 

New  York  (N.Y.) — Post  (e)  changed  from  6  column  tabloid 
width  (1200  lines  per  page)  to  7  column  tabloid  width 
(1400  lines  per  page)  effective  Sept.  1,  1981. 

Washington  (D.C.) — Star  (e)  and  (S)  ceased  publication 
Aug.  7,  1981. 


CODE  MARKS 

M — Measured  linage 
C — Converted  to  8  columns 
(T5)— Tabloid  5  columns 
(T6)— Tabloid  6  columns 
* — includes  Family  Weekly  linage 
■>— includes  Parade  linage 
fd— Published  5  days  a  week  only 
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Advertising  Linage  for  1981 
Surveyed  by  Editor  &  Pubiisher 
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Valuable  new  titles  to  add  to  your  library  from  the  collection 
of  books  about  newspapering — editing,  writing,  and  related 
subjects — available  by  mail  through  Editor  &  Publisher 


104— PROOFREADING  &  COPYEDITING— A 

Practical  Guide  to  Style  for  the  1970s,  by  Harry  H. 
McNaughton.  A  practical  guide  that  will  aid  practic¬ 
ing  and  aspiring  proofreaders,  editors  and  journalists  by 
an  experienced  proofreader,  copyeditor  and  journalist. 
176  pages,  indexed.  Paper  back.  $7.95 


106— HEADLINES  AND  DEADLINES— A  Manual 
for  Copy  Editors  (third  edition),  by  Robert  E. 
Garst  and  Theodore  M.  Bernstein.  A  classic  in  its 
field  explaining  the  techniques  of  copy  editors.  A  man¬ 
ual  of  the  best  standards  and  a  practical  handbook. 
Paperback  only.  $7.50 


129— THE  NEW  YORK  TIMES  MANUAL  OF 
STYLE  AND  USAGE:  Revised  and  Edited  by 
Lewis  Jordan,  News  Editor,  The  New  York  Times. 
A  greatly  expanded  successor  to  more  than  75  years  of 
Times  style  guides.  Its  advice  on  spelling,  punctuation, 
English  usage  and  writing  quality  will  be  valuable  to 
anyone  who  works  with  words.  232  pages  $12.50 


197— DOS,  DON’TS  &  MAYBES  OF  ENGLISH 
USAGE  by  Theodore  M.  Bernstein.  Material  drawn 
almost  entirely  from  his  thrice-weekly,  nationally  syndi¬ 
cated  column  "Bernstein  on  Words."  Some  of  the 
answers  to  confusing  problems  that  arise  in  everyday 
usage,  offering  an  understanding  of  the  nuances  of 
punctuation,  origin  and  proper  use  of  slang,  shades  of 
meaning  In  misused  words  and  phrases.  Alphabetical 
format.  250  pages.  $12.50 


231— EDITING  IN  THE  ELECTRONIC  ERA  by 

Martin  L.  Gibson.  Good  editing  is  good  editing 
whether  it  is  done  with  a  video  display  terminal  or  a 
blue  pencil.  Quality  copy  desk  work  is  an  illusive  tech¬ 
nique.  With  frequent  use  of  question  and  answer  format, 
this  book  is  a  guide  to  copy  editing,  layout  and  photo¬ 
graphic  treatment  adapted  to  electronic  techniques. 
279  pages.  Indexed.  $17.50 


288— MANAGEMENT  OF  THE  NEWSPAPER,  by 

Robert  C.  Coughlin.  Newspaper  management  is  a 
juggling  act  every  day,  the  author  contends.  Small 
newspapers  have  a  greater  potential  for  inadequate 
management  than  large  papers  because  of  limited  time 
and  personnel.  An  outline  of  organizational  structure, 
methods,  people,  circulation,  production,  etc.,  of  help  to 
the  publisher  as  well  as  the  student.  48  pages  9  x 
11.  $12.95. 


289— A  DESIGN  FOR  NEWS,  A  Newspaper  De¬ 
sign  Manual,  by  Wallace  Allen  with  design  by 
Michael  Carroll.  Planned  as  a  manual  for  those  who 
design  and  lay  out  the  pages  of  the  Minneapolis 
Tribune,  the  book  explores  the  new^aper  design  rev¬ 
olution  of  the  1970s  discussing  the  principles  of  design, 
the  rules  of  makeup,  etc.  Illustrated  with  page  layouts 
of  the  Tribune  plus  a  look  at  changes  on  11  other  large 
newspapers.  1%  pages,  9x9,  spiral  bound.  $10.95. 


301— THE  LOS  ANGELES  STYLEBOOK,  A  Man¬ 
ual  for  Wrltars,  Editors,  Journalists  and  Stu- 
dants,  compiled  by  Frederick  S.  Holley.  Although 
strictly  an  LJV.  product  it  faces  up  to  style-and-usage 
problems  of  the  sex  and  ethnic  variety,  as  well  as  the 
profane  and  vulgar.  A  tool  for  newaaper  people  but 
helpful  to  writers  of  all  kinds.  240  pages.  Pa¬ 
perback.  $6.95. 


304— HOW  TO  WRITE  ARTICLES  THAT  SELL,  by 
Perry  Wilbur.  A  guide  and  reference  book  for  the 
aspiring  free  lancer  with  practical  suggestions  for  story 
development  photos,  research  and  dealing  with  editors. 
218  pages.  Indexed.  Paperback.  $7.95. 


307 — THE  PRESS,  A.J.  Liebling.  Reprint  of  pa¬ 
perback  edition  of  the  collection  of  his  columns  put 
together  by  his  widow,  Jean  Stafford,  five  years  ago 
with  new  material  added.  556  pages.  Indexed.  $6.95. 


310— NEWS  PICTURES  FIT  TO  PRINT  ...  OR 
ARE  THEY?  Decision-making  In  Photojour¬ 
nalism,  by  Curtis  D.  MacDougall.  Reproducing 
many  of  the  controversial  horror  and  cKsaster  news 
photos  that  have  been  published  with  pro  and  con 
analysis  including  some  of  the  fakes  and  deceits.  136 
pages,  8  x  11  soft  cover.  $5.00 


317— NEWSGATHERING  AND  REPORTING  FOR 
THE  1980s  AND  BEYOND:  by  Spencer  Crump.  A 
textbook  for  newswriting  courses  on  the  fundameirtals 
of  journalism.  Basics  on  writing,  reviewing,  interview¬ 
ing,  editing,  makeup.  Suggestea  exercises.  206  pages. 
8  X  11,  soft  cover.  $11.95. 


318— CONTEMPORARY  NEWSPAPER  DESIGN, 
a  Structural  Approach,  by  Mario  R.  Garcia.  Well- 
illustrated  (from  many  newspapers)  discussion  of  de¬ 
signs  for  all  newspaper  pages  and  sections  with  expla¬ 
nations  of  "why"  as  to  layout  and  graphics.  244  pages. 
8  X  11.  Indexed  $29.95 


333— WITHOUT  BIAS,  A  Guidebook  for  Nondla- 
crimlnatory  Communication  (Second  Edition), 
edited  by  Judy  E.  Pickens.  Demonstrates  how  to  iden¬ 
tify  and  eliminate  conscious  or  unconscious  biases  based 
on  sex,  disability,  age  and  other  qualities.  Real-life  cases, 
examples  and  anecdotes  help  explain  application  of  the 
laws  in  this  area.  Indexed.  200  pages.  $10.95 


334— INTERPRETATIVE  REPORTING  (Eighth 
Edition),  by  Curtis  C.  MacDougall.  A  "how  to  do  it" 
manual  for  journalistic  fact-finders  following  the  au¬ 
thor's  belief  that  "the  best  approach  is  mastery  of  the 
basic  principles  of  reporting  and  writing  and  that  at¬ 
tempts  to  shortcut  the  learning  experience  are  unwise. 
.  .  .  This  is  one  book  that  never  has  abandoned  the 
bisics."  Indexed.  588  pages  $17.95 


Use  this 
coupon  to 
order  your 
books  by 
number. 


When  ordering  books  please  be  sure  to 
enclose  full  payment,  plus  $1.50  per 
book  for  postage  and  handling.  Allow 
6-8  weeks  for  delivery  of  your  order. 


r“— —————— —“———““““T 

Editor  &  Publisher  Bookshelf 
575  Lexington  Avenue 
New  York,  N.Y.  10022 

Please  send  me  the  books  whose  numbers  I've  checked  below.  Full  payment 
enclosed,  plus  $1.50  per  book  for  handling  and  mailing.  (Books  not  returnable.) 

New  York  State  or  City  residents  add  applicable  sales  tax. 
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Syndicates 

By  Lenora  Williamson 

Board  changes  at  Register  and  Tribune 


Allen  Gartner  Flynn 


The  Register  and  Tribune  Syndicate, 
Inc.,  has  announced  changes  in  its  board 
of  directors. 

Michael  G.  Gartner,  president  and  edi¬ 
tor  of  the  Des  Moines  Register  and  Tri¬ 
bune  Company,  was  named  chairman  of 
the  syndicate,  succeeding  David  Kruide- 
nier. 

Kruidenier,  chairman  of  the  company, 
had  asked  to  step  down  as  syndicate 
chairman  but  continues  his  association 
with  the  syndicate  as  a  vicepresident. 

Dennis  R.  Allen  continues  as  president 
of  the  syndicate  and  oversees  its  three 
separate  divisions —  RTS  Television  Ser¬ 
vices,  RTS  Licensing,  and  the  newspaper 
syndication. 

Brian  J.  Flynn,  vicepresident  and 
general  manager,  continues  as  head  of 
business  and  financial  operations. 
Michael  Giudicessi  was  elected  secre¬ 
tary,  succeeding  Gary  G.  Gerlack,  who 
remains  as  a  director. 

Two  Des  Moines  business  men  who 
have  been  serving  on  the  board  for  sever¬ 
al  months  under  interim  appointments 
were  elected  directors.  They  are  Rolland 
E.  Grefe,  an  attorney  with  Grefe  and  Sid¬ 
ney,  and  Stacey  Henderson,  vicepresi¬ 
dent  in  the  Des  Moines  office  of  Paine, 
Webber,  Jackson  and  Curtis. 

*  ♦  ♦ 

Carole  Hemingway,  Los  Angeles  radio 
talk-show  host  for  eight  years,  begins  a 
twice  weekly  column  for  the  Los  Angeles 
Times  Syndicate  on  June  13. 

A  Stanford  University  graduate  with  a 
major  in  international  relations,  Heming¬ 
way  tried  her  hand  at  writing  a  newspaper 
column  several  years  ago.  Tom  Plate, 
then  executive  editor  of  the  Los  Angeles 
Herald  Examiner  and  now  a  senior  editor 
of  Time  magazine,  liked  the  column  and 
started  running  it  regularly  in  the  news¬ 
paper.  The  column  appeared  in  other 
newspapers  free-lance. 

Hemingway  learned  the  radio 
interview  business  from  the  ground  floor 
up  at  a  Phoenix  radio  station.  When  the 
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station  was  sold  in  1974,  she  headed  for 
Los  Angeles  and  after  an  interview  with 
KABC’s  program  director  got  her  own 
talk  show. 

In  1980,  the  City  of  Hope  elected  her 
“Woman  of  the  Year”  and  the  city  of  Los 
Angeles  proclaimed  May  5  Carole 
Hemingway  Day  with  a  Resolution  of 
Appreciation  for  her  strong  belief  in 
individual  rights  and  human  dignity. 

A  career  woman  and  mother  of  two 
sons,  she  wilt  write  about  family  life, 
changing  roles  of  men  and  women,  care¬ 
ers,  and  private  and  public  issues  and 
attendant  conflicts  with  optimism  and  a 
sense  of  humor. 

*  *  « 

Columbia  Features  has  acquired 
“Handicapped/Handicapable”,  a  weekly 
column  by  George  Alderson. 


The  columnist  is  handicapped  himself 
and  has  won  many  nationaJ  awards  for 
dealing  with  the  needs  of  disabled  people, 
including  the  National  Easter  Seal  Com¬ 
munications  Award. 

Alderson  says  one  of  the  areas  he  reg¬ 
ularly  covers  in  his  column  is  the 
“invisible  handicap."  He  observes, 
“People  seem  to  forget  that  strokes, 
arthritis,  coronary,  and  other  diseases  all 
leave  people  with  disabilities  that  they 
must  learn  to  deal  with.  I  know  of  no 
family  that  is  untouched  by  these  con¬ 
cerns.” 

The  column  also  provides  information 
for  the  non-handicapped  sector  on  learn¬ 
ing  to  work  and  live  with  the  “handicap- 
able.” 

Columbia  president  Joe  Boychuk  ter¬ 
ms  the  column  a  forum  for  information 
about  new  laws  and  aids  to  improve  the 
lifestyles  of  the  handicapped,  organiza¬ 
tions  providing  assistance,  and  a  place  to 
voice  frustrations. 

*  *  « 

King  Features  Syndicate  is  offering  a 
five-part  series,  “At  Home  with  Comput¬ 
ers”,  written  by  science  writer  Bernard 
L.  Collier.  The  series  is  designed  to  help 
readers  sort  out  the  facts  as  to  how  com¬ 
puters  fit  their  tastes  and  habits. 

Collier  is  a  corporate  writing  consul¬ 
tant  and  has  been  a  foreign  correspon¬ 
dent. 

The  series  covers  applications  of  per¬ 
sonal  computers,  recent  developments, 
and  impact  of  the  computer  revolution  on 
American  society.  Included  is  an  over¬ 
view  of  available  systems  and  com¬ 
mercial  data  bases,  and  also  a  compila¬ 
tion  of  computer  language,  a  guide  to  buy¬ 
ing  or  renting  software  and  a  section  on 
computer  games. 


(Continued  on  page  52) 

Meg  Whitcomb’s  advice  coiumn  helps 
today’s  readers  solve  today’s  problems 

"Dear  Meg" 

is  now  reaching  1 5  million  newspaper 
readers,  who  keep  her  ‘in’  box  over¬ 
flowing  with  mail. 

Contemporary,  sane,  sympathetic, 

“Dear  Meg”  is  ready  to  attract — and 
hold — a  large,  loyal  audience  in  your 
newspaper.  For  information,  your  rate, 
or  a  free  trial  sample,  call  or  write; 

Chris  Leamon 

NEW  YORK  FEATURES  SYNDICATE 

850  Third  Avenue.  New  York.  N.Y.  10022  (212)  593-1637 
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Philadelphia  suburban  papers  win 
on  'Peanuts'  preliminary  injunction 


By  Lenora  Williamson 

The  three  Calkins  Newspapers  in  the 
suburban  area  of  Philadelphia  can  go  on 
publishing  “Peanuts”  pending  further 
hearing  on  the  issue  of  oral/written  con¬ 
tracts  and  of  territorial  exclusivity  which 
the  Philadelphia  Inquirer  claims  it  holds. 

The  Superior  Court  of  Pennsylvania  in 
its  opinion  dated  May  21  and  released 
earlier  this  week,  ruled  that  Common 
Pleas  Judge  William  Hart  Rufe  3d  of 
Bucks  County  had  properly  ordered 
United  Feature  Syndicate,  pending  full 
hearing  on  the  contracts  dispute,  to  supp¬ 
ly  “Peanuts”  to  the  three  Calkins  pap¬ 
ers — Bucks  County  Courier  Times, 
Doylestown  Daily  Intelligencer,  in  Penn¬ 
sylvania,  and  the  Burlington  County 
Times  of  Willingboro,  N.J. 

The  Calkins  papers  had  asked  the 
Bucks  County  Court  to  issue  a  pre¬ 
liminary  injunction  allowing  them  to  run 
Charles  Schulz’  muchly-prized  strip  at 
the  same  time  as  the  Philadelphia 
Inquirer  (E&P,  Feb.  20,  27). 

Calkins  then  had  contended  that  its  oral 
agreement  with  the  syndicate  on  January 
27  for  non-exclusive  sale  of  the  strip  was 
confirmed  in  a  letter  from  United  January 
29,  when  the  Philadelphia  Bulletin  ceased 
publication,  with  all  its  most  popular 
comics  up  for  grabs  in  the  circulation 
gaining  battles. 

Subsequently,  United  and  the  Inquirer 
completed  a  written  agreement  for  the 
exclusive  right  to  publish  “Peanuts”  in 
the  area  market  on  February  8.  The  next 
day  the  Calkins  papers  sought  pre¬ 
liminary  injunction  requiring  United  to 
furnish  “Peanuts”  to  them. 

The  Inquirer  and  United  asked  the  Su¬ 
perior  Court  to  stay  Judge  Rufe’s  pre¬ 
liminary  injunction  on  February  18.  The 
Superior  Court  set  a  deadline  of  February 
25  for  parties  to  file  additional  legal  briefs. 

The  Superior  Court’s  judgment 
included  what  it  termed  Rufe’s 
“excellent  summary  of  the  pertinent 
facts”,  in  which  he  wrote  in  part:  “The 
cartoon  strip  ‘Peanuts’,  created  by 
Charles  Schulz,  is  the  most  popular  com¬ 
ic  strip  that  United  now  offers,  and  the 
most  valuable  licensing  property  that 
United  owns.  It  is  considered  the  most 
popular  comic  strip  in  the  United  States 
in  that  it  appears  in  more  newspapers 
nationally  than  any  other  comic 
strip  .  .  .  Mr.  Oppenheimer  (Sandy 
Oppenheimer,  then  editor  of  the  Courier) 
testified  that  many  readers  read  news¬ 
papers  for  the  features  only  and  therefore 
it  is  a  great  advantage  to  have  good  fea¬ 
tures.  ‘Peanuts’  is  regarded  as  the  most 
popular  feature  of  all.” 

The  suit  by  the  three  newspapers  con¬ 
tending  they  have  one-year  contracts 
with  United  and  a  countersuit  by  the 
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Inquirer  contending  the  suburban  news¬ 
papers  are  interferring  with  its  exclusive 
rights  to  the  strip  still  must  be  considered 
by  Judge  Rufe. 

The  Inquirer  attorney,  Samuel  Klein, 
said  after  release  of  the  Superior  Court 
ruling  that  the  newspaper  would  appeal 
the  decision  to  the  State  Supreme  Court 
and  pursue  pending  suits  in  Bucks  Coun¬ 
ty  courts.  Gregory  M.  Harvey,  attorney 
for  Calkins  papers,  termed  the  opinion  as 
strong  an  opinion  in  support  of  a  trial 
judge  as  he  had  ever  seen. 

The  opinion  noted:  “The  contention  of 
United  and  the  Inquirer  that  a  contract 
cannot  exist  until  the  signed  forms  are 
accepted  by  United  at  its  home  office  is 
belied  not  only  by  the  overwhelming  evi- 
dence  of  the  uniform  practice  as 
described  in  Judge  Rufe’s  finding  (9),  but 
also  by  the  fact  that  the  Inquirer  itself  was 
running  ‘Peanuts’  by  oral  agreement  with 
United  before  the  written  contract 
purporting  to  give  the  Inquirer  exclusive 
rights  was  signed  on  February  8,  1982.” 

The  opinion  added,  “It  is  also  clear  that 
the  three  plaintiff  newspapers  would  suf¬ 
fer  irreparable  injury  by  being  deprived  of 
an  extremely  popular  feature,  hampering 
their  effort  to  compete  with  the  Inquirer 
for  former  Bulletin  subscribers.”  Adding 
that  Judge  Rufe  found  credible  the  super¬ 
ior  value  of  “Peanuts”  in  the  competition 
for  former  Bulletin  subscribers,  the 
opinion  said,  “Plaintiffs  are  required  to 
show  irreparable  harm,  not 
annihilation.” 

Further  along,  the  opinion  cited  the 
Inquirer’s  placing  or‘Peanuts”in  its  list 
of  special  features  above  the  masthead 
for  four  consecutive  days  during  the  per¬ 
iod  shortly  after  the  Bulletin’s  demise. 
“All  features  listed  for  those  days  are 
comic  strips.  ‘Peanuts’  is  the  only  one 
listed  on  all  days,  and  it  is  listed  first 
every  day. 

“Thus  the  Inquirer  itself  viewed 
‘Peanuts’  as  the  most  valuable  of  the  new¬ 
ly  added  features  in  attracting  readership 
during  this  period.” 

In  its  concluding  paragraphs,  the 
opinion  written  by  Judge  Lipez,  stated: 

“Greater  injury  will  result  from 
denying  the  preliminary  injunction  than 
from  granting  it.  United  can  have  no 
irreparable  injury,  and  so  it  is  only  the 
Inquirer’s  potential  for  injury  which  must 
be  weighed  against  that  of  the  plaintiffs. 
As  Judge  Rufe’s  opinion  points  out, 
denial  of  the  injunction  would  completely 
deprive  the  plaintiff  newspapers  of 
‘Peanuts,’  while  the  Inquirer  will  still  be 
able  to  publish  it  whether  the  injunction  is 
granted  or  denied.  The  grant  of  the 
injunction  will  deprive  the  Inquirer  only 
of  the  exclusive  character  of  its  publica¬ 
tion,  and  even  this  effect  will  be  limited  to 
a  small  part  of  its  circulation  area. 


“Finally,  Judge  Rufe’s  order  restored 
the  ‘status  quo’  which  existed  when  the 
alleged  wrong  occurred.  The  wrong  here 
occurred  on  January  29,  1982  when 
United  repudiated  the  oral  contracts  and 
refused  to  perform  further.  The  pre¬ 
liminary  injunction  restored  the  con¬ 
ditions  existing  just  before  United’s 
repudiation.  Judge  Rufe  thus  had  reason¬ 
able  grounds  for  finding  all  requirements 
for  a  mandatory  preliminary  injunction 
were  met.  Order  affirmed.” 


Syndicates 

(Continued  from  page  51) 


“Snake  Tales”,  a  comic  strip  by 
Australian  Allan  “Sols”  Salisbury,  made 
its  American  debut  in  newspapers  this 
month  through  Newspaper  Enterprise 
Association. 

“Snake”  is  considered  a  national 
celebrity  in  Australia.  He  is  an  armless, 
legless  and  friendless  type,  but  not  fan¬ 
less.  The  creator  of  the  strip  considers 
himself  as  “a  keeper  of  a  suicidal  public 
serpent”  who  is  “a  victim  of  circumst¬ 
ances.” 


Salisbury 


Salisbury,  33,  works  under  the  name  of 
“Sols”,  an  old  nickname  from  school.  He 
has  been  drawing  “Snake”  since  1974 
and  five  books  of  selected  strips  pub¬ 
lished  by  Boomer  Books  in  Australia  all 
achieved  best  seller  status. 

“Snake”  is  the  official  mascot  for  safe 
driving  in  Australia. 

Before  creating  the  strip,  Salisbury  ran 
his  own  commercial  art  studio.  A  njember 
of  the  Australian  Journalists  Society,  he 
also  is  a  member  of  the  National  Cartoon¬ 
ists  Society  in  the  United  States. 

*  *  * 

“Celebrities  at  Midlife”  is  a  new  speci¬ 
al  series  by  syndicated  columnist  Ruth 
Winter  for  Register  and  Tribune  Syn¬ 
dicate. 

Winter  talked  with  some  of  the  coun¬ 
try’s  best-known  celebrities  including 
Willie  Mays,  Carolyn  Jones,  Peter  Nero, 
Peggy  Cass,  Pat  Boone  and  Eva  Gabor. 
The  thread  of  the  six-part  series 
intertwining  all  of  these  celebrities  is  mid¬ 
dle-age.  They  reflect  on  their  careers, 
loves,  disappointments  and  most  trea¬ 
sured  accomplishments. 
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Canadian  gov’t  to  seek 
limits  on  news  groups 


The  Canadian  government  plans  to 
introduce  legislation  aimed  at  freezing  the 
size  of  the  country’s  two  largest  news¬ 
paper  groups,  but  it  will  not  seek  to  force 
those  groups  to  sell  any  of  their  holdings 
as  was  recommended  by  the  Kent  Com¬ 
mission. 

The  proposal  is  part  of  the  gov¬ 
ernment’s  long-awaited  response  to  the 
report  of  the  three-man  Kent  Commis¬ 
sion  that  studied  concentration  of  owner¬ 
ship  in  the  newspaper  industry  and  sug¬ 
gested  stiff  measures  to  dilute  it. 

The  federal  package,  which  doesn’t  go 
as  far  as  the  commission  had  suggested, 
was  unveiled  May  25  by  Multiculturalism 
Minister  James  Fleming. 

According  to  Fleming,  the  government 
plans  to  introduce  a  Canadian  Newspaper 
Act  and  to  amend  other  acts — such  as  the 
Combines  Act — to  limit  any  new  group 
ownership  of  newspapers  from  represent¬ 
ing  no  more  than  20%  of  national  circula¬ 
tion. 

The  rule  would  mean  that  Thomson 
Newspapers  Ltd. — with  40  of  Canada’s 
1 1 7  daily  newspapers  and  2 1  %  of  national 
circulation —  and  Southam  Inc. — with  14 
papers  and  28%  of  national  circulation — 
will  not  be  able  to  buy  more  papers. 
Neither  will  be  forced  to  sell  any. 

The  Kent  Commission  had  recom¬ 
mended  that  each  newspaper  group  be 
limited  to  owning  5  newspapers  or  5%  of 
national  circulation. 

The  government  proposal  steered  clear 
of  recommending  that  chains  owning  a 
daily  and  weekly  in  the  same  market 
should  be  forced  to  divest  one  or  the 
other. 

Fleming  said  the  20%  ownership  rule 
will  prevent  “the  two  largest  chains  from 
gaining  increased  control  over  Canadian 
newspapers.”  At  the  same  time,  he  said, 
it  will  “permit  substantial  growth  by 
smaller  newspaper  chains  and  will  allow 
other  competitive  media  conglomerates 
to  take  on  the  existing  big  two — with  no 
one  dominant  in  a  particular  market,  but 
providing  diversity  and  the  potential  for 
excellence.” 

In  addition  to  the  20%  ownership  rule 
and  the  freeze  on  further  growth  by 
Thomson  and  Southam,  the  government 
also  proposed  that; 

§A  Canadian  Newspaper  Advisory 
Council  be  established  to  handle  public 
complaints  and  do  research.  The  Council 
would  be  expected  to  act  independently. 

§The  government  would  spend  up  to  $1 
million  each  year  to  help  individual  news¬ 
papers  to  establish  new  foreign  or  out-of- 
province  bureaus.  The  program  would 
last  five  years. 
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§Non-media  companies  wanting  to  buy 
any  newspapers  would  have  to  convince 
the  Restrictive  Trade  Practices  Commis¬ 
sion  the  newspaper  would  be  operated 
independently  of  their  other  interests. 

§  Local  cross-media  ownership — for 
example,  when  a  newspaper  owns  a  radio 
station — would  be  prevented  except  in 
extremely  competitive  markets  or  when 
the  rule  would  cause  unreasonable  hard¬ 
ship. 

§The  question  of  dailies  owning  weekl¬ 
ies  would  be  studied  by  the  Advisory 
Council. 

§The  above  changes  could  be  made  by 
introducing  a  Newspaper  Act  as  well  as 
through  existing  legislation. 

Fleming  said  the  Advisory  Council  will 
have  no  power  beyond  “the  considerable 
impact  of  public  criticism.”  It  will  not 
handle  complaints  against  newspapers 
which  are  already  members  of  “effec¬ 
tive”  press  councils,  he  said. 

The  Advisory  Council  would  also  be 
independent  of  government  to  eliminate 
fears  that  it  might  be  an  attempt  to 
interfere  with  freedom  of  the  press,  Flem¬ 
ing  said. 

The  government’s  proposal  stops  short 
of  the  Press  Rights  Panel  suggested  by  the 
Kent  Commission.  The  panel  suggested 
by  Kent  would  have  operated  within  the 
Canadian  Human  Rights  Commission 
and  would  have  had  the  power  to  enforce 
its  suggestions  on  limiting  concentration 
of  ownership  in  the  industry. 

The  panel,  which  in  some  cases  would 
have  had  the  powers  of  a  Superior  Court 
of  Record,  would  also  have  been  charged 
with  overseeing  the  performance  of  daily 
newspapers. 

The  Council  proposed  by  the  govern¬ 
ment  would,  instead,  concentrate  on 
being  a  forum  for  public  debate  and 
research  on  the  industry. 

Fleming  did  not  explain  why  the  gov¬ 
ernment  chose  that  route,  but  a  Cabinet 
document  leaked  about  two  weeks  ago 
appeared  to  dismiss  Kent’s  proposal’s 
with  the  notation  “government 
intrusion.” 

“I  feel  very  strongly,  and  I  have 
received  wide  support  for  my  view,  that 
Canadians  must  have  some  objective 
place  to  air  their  grievances  against  news¬ 
paper  stories  short  of  a  costly  courtroom 
setting,”  Fleming  said.  “Furthermore, 
when  I  consider  that  the  performances  of 
the  medical,  legal,  broadcasting  and 
engineering  professions  are  all  regulated 
to  a  greater  or  lesser  extent,  I  cannot 
understand  the  disinclination  of  some 
parts  of  the  newspaper  industry  to  have 
some  objective  and  independent  con- 


UPI  AWARD — Foster  Spencer  (cen¬ 
ter),  managing  editor  of  the  Buffalo  Eve¬ 
ning  News  and  chairman  of  UPfs  New 
York  State  Newspaper  Advisory  Board, 
presented  the  Kyoichi  Sowoda  Award  for 
Outstanding  Photographer  to  Jim  Laragy 
(left)  of  the  Rochester  Democrat  & 
Chronicle.  Assisting  Spencer  is  Mike 
Hughes  (right)  of  UPl,  secretary  of  the 
board. 

sideration  of  their  product. 

“We  must  never  forget  the  impact  the 
written  record  can  have  on  individual 
Canadians,  particularly  when  there  are 
few  Canadian  cities  with  competing  daily 
newspapers,”  Fleming  added. 

Court  rules 

(Continued  from  page  10) 

even  though  they  may  have  been  put  to 
political  use — because  they  passed  on 
information  from  FBI  files  that  had  been 
obtained  originally  for  law  enforcement 
purposes. 

In  a  majority  opinion.  Justice  Byron  H. 
White  said  that  the  case  presented  to  the 
Supreme  Court  on  appeal  by  the  FBI 
involved  only  a  single  question: 
“whether  information  originally  com¬ 
piled  for  law  enforcement  purposes  loses 
its  .  .  .  exemption  if  summarized  in  a 
new  document  not  created  for  law 
enforcement  purposes.” 

White  said  Congress  clearly  meant  to 
protect  information  from  disclosure, 
rather  than  records,  even  though  the  lan¬ 
guage  it  used  in  writing  the  exemption 
speaks  only  to  the  latter. 

Associate  Justices  Harry  A.  Blackmun 
and  William  J.  Brennan  also  dissented 
saying  the  majority  ruling  now  will  re¬ 
quire  judges  considering  a  FoIA  case 
involving  the  law  enforcement  exemption 
“to  parse  agency  records  and  determine 
whether  any  piece  of  information  con¬ 
tained  in  those  records  was  originally 
compiled  for  a  law  enforcement  pur¬ 
pose.” 

Associate  Justice  Sandra  Day  O’Con¬ 
nor  wrote  that  “the  court’s  rejection  of 
the  plain  language  of  the  exemption  must 
be  viewed  as  an  effort  to  perfect  the  FoIA 
by  judicial  alteration.  Since  reform  of 
legislation  is  a  task  constitutionally  allo¬ 
cated  to  Congress,  not  this  court,  1 
believe  the  court  today  errs  .  .  .” 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NE\MSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


h- - 

1  AUTOMOTIVE 

1  MOVIE  REVIEWS 

DO-IT-YOURSELF  AUTO  CARE,  weekly,  time¬ 
ly.  understandable^  running  3  yearsi  a  circula¬ 
tion.  lineage  plus;  samples,  information:  Bill's 
Car  Care.  2776  Topic  Hills  Dr.  Cincinnati  OH 
45211;  (513)  922-2409 


CAMPING 


NOW  CO-ED  "View  from  the  Podium  "  isa  time¬ 
ly  feature  for  the  new  era  of  volunteerism.  { 
Weekly  interviews  with  leaders  of  national  and  ' 
international  non-profit  service  organizations, 
feature  is  available  in  600  and  300-word  ver¬ 
sions.  For  information  and  samples:  C  Laux.  17 
Rudd  Ct.  Glen  Ridge  NJ  07028;  (201)  429- 
9048 


GENERAL 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley.  The  Journal.  Box 
278,  Bruce  MS  38915. 


OVER  100  FEATURES:  Cartoons,  puzzles, 
humor,  info,  kids:  some  daily.  Big  catalog  $3 
refundable  with  order.  DBI.  17700  Western 
69e.  Gardena  CA  90248. 


MONEY 


"MORE  FOR  YOUR  MONEY" -A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan.  1802  S 
13th,  Temple  TX  76501. 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate,  7  Charles  Court.  Middletown 
NY  10940;  (914)  692-4572. 


MOVIE  REVIEWS,  intenriews  with  photos  of 
celebraties  and  national  political  figures. 
International  Photo  News.  Box  2405.  West 
Palm  Beach  FL  33402;  (305)  793-3424. 


REAL  ESTATE 


HOUSE  CALLS — Miami  Herald,  Dallas  News. 
Buffalo,  Rochester,  Des  Moines,  etc.  800-word 
column,  7th  year.  National  award  says  “con¬ 
cise,  entertaining,  wealth  of  real  estate  knowl¬ 
edge,  solid  writing  skills."  Edith  Lank.  240 
Hemingway.  Rochester  NY  14620;  (716)271- 
6230. 


WEEKLY 


2  MOVIE  REVIEWS.  2  book  reviews,  1 
humorous  column  of  general  interest.  Available 
weekly  in  package  or  seperately.  For 
information/samples  write  Postnews  Senrice, 
Box  2833,  Paducha  KY  42001. 


WOMEN 


WOMEN  AT  WORK  for  working  wives,  women, 
mothers.  Available  on  a  wekly  basis  from  Fea¬ 
ture  Associates,  3334  Kerner  Blvd,  San  Rafael 
CA  94901. 


Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  12,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 

Call  for  information: 

E  &  P  CLASSIFIEDS  (212)  752-7053 

We’ll  give  you  something  to  write  about! 


JOIN  OUR  CONTRACT 
CREW! 

.  .  .Those  individuals,  com¬ 
panies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with 
us  on  a  regular  basis. 

Whether  it's  1 2, 26  or  52  times  per 
year,  we  produce  business  and 
profit  for  these  people.  We  offer 
you  freedom  to  rotate  your  copy 
within  our  regular  deadiine  times, 
monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the 
most  effective  classified  market 
in  the  newspaper  industry. 

E&P  CLASSIFIEDS 

Ratos  on  Roquost 
(212)  752-7050 


,  BUSINESS  OPPORTUNITIES  \ 

I  NEWLY  FORMED  PUBLISHING  GROUP  seeks 
to  acquire  3  well  established  New  York  City 
I  papers  with  possible  fourth.  Excellent  profit 
i  potential  by  consolidating  operation.  Need  | 
'  experienced  space  sales-editorial  people  as  , 
working  investors.  (212)  256-2367.  ] 


OFFER  EQUITY  participation  in  continuing  pro-  i 
fitable  development  of  small  communications 
complex  in  Europe.  Includes  two  dailies,  one  1 
37  years  old.  Radio  and  tv.  English  language  ! 
oriented.  Many  cultural,  travel  and  tax  advan-  ' 
tages.  Serious  inquiries  to  Box  4243,  Editor  &  ' 
Publisher.  ! 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partnership, 
{  loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel. 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 


'  VALUATIONS  PERFORMED  for  estate,  tax. 
I  merger,  sale  and  other  purposes.  Hempstead  & 
Co,  21  E  Euclid  Av.  Haddonfield  NJ  08033; 
(609)  795-6026. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da/ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Cleanvater  Beach  FL 
33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


ED  0  MEYER.  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  lOl-E,  300  W 
Franklin  St,  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 


KREHBIEL-BOLITHO.  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office  " 
PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office." 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker. 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146.  Theodore  AL  36582 
(205)  973-1653 


THE  MIDWEST 
BROKERS  AND  APPRAISERS 
of  weekly  newspapers 
and  small  dailies 

ROY  HOLDING  AND  ASSOCIATES 
60x212.  Galva  IL  61434 
Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers-Our  only  business 


NEWSPAPER  CONSULTANTS 


JAMES  M  ADKINS.  Sr,  44  years  in  newspaper- 
all  consultant  services  and  special  advertising 
and  advertising  promotions.  (303)  841-4087, 
8102  Windwood  Way,  Parker  CO  80134. 


WE  GUIDE  YOU  to  practical  management  solu¬ 
tions  (or  higher  productivty,  revenues,  profits 
33  years  in  group  newspaper  management. 
Contact:  ROBERT  J  ROSSI 
Management  Consultant  for  Newspapers 
227B.  RRl,  Brookneal  VA;  (804)  376-3021 


A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E  4  P  CLASSIFIEDS 
(212)  752  7050 


NEWSPAPERS  FOR  SALE 


AWARD-WINNING  county  seat  weekly.  No 
competition.  4800  paid.  $260,000  grossplus 
planning  building  with  rental.  Rated  one  of  top 
ten  weeklies  in  state.  Recreational,  industrial 
agricultural  area.  South  central  Wisconsin. 
Flexible  terms  available  to  financially  qualified 
buyer.  Write  Box  4266,  Editor  4  Publisher. 


COLORADO  MOUNTAIN  resort  publishing 
business  includes  county  news  publication.  2 
times  a  month;  tourist  magazine.  6  times  a  year 
and  small-scale  ad  agency.  Has  shown  steady 
growth  (or  3  years  and  has  great  potential  for 
expansion.  Qualified  people  available  for  hire. 
PO  Box  3357,  Copper  Mountain  CO  80443. 


FOR  SALE:  Vermont  weekly  newspaper. 
Circulation  6000,  1981  gross  $173,000, 
growing  area.  $150,000  sale  price,  $5(3.000 
down,  balance  owner  financed.  Reply  to  Coun¬ 
try  Business  Senrices.  Box  824.  BrattleboroVT; 
(802)  254-4504. 


IOWA  NEWSPAPERS.  Eastern  Iowa  weekly, 
$65,000;  Northeast  Iowa  Weekly,  $50,000; 
Northeast  Iowa  County  Official  Weekly. 
$225,000;  West  Central  Iowa  Weekly  County 
Official,  $155,000;  Western  Iowa  County  Seat 
Weekly,  $335,000;  Iowa  County  Seat  Weekly 
with  central  plant.  Also  weeklies  in  southwest 
Minnesota,  northeast  Florida,  south  central 
Carolina,  southeast  New  Mexico.  John  E  van 
der  Linden,  broker,  PO  Box  275.  Spirit  Lake  lA 
51360. 


LARGE,  century-old  West  Coast  weekly  in  fast¬ 
growing,  completely  isolated  area.  $420,000 
gross.  5000  paid,  unopposed.  Retirement-age. 
long-time  owner  hangs  it  up,  in  faceof  burgeon¬ 
ing  shopping  complexes  in  community.  Abso¬ 
lutely  excellent  property.  Gross  plus.  Qualified 
buyers  only.  Box  4268,  Editor  4  Publisher. 


NATIONAL  BLUE  RIBBON  WEEKLY  News¬ 
paper  in  Mid-Atlantic  boom  area.  Doing  more 
than  $300  thousand  gross.  Usual  asking  price 
and  terms. 

COUNTY  SEAT  WEEKLY  in  historic  Maryland 
Eastern  Shore.  One  of  the  few  remaining  150- 
year-old  newspapers  priced  right  for 
development. 

REGIONAL  JEWISH  WEEKLY,  long 
established,  many  repeat  advertisers,  owner 
will  tram  staff.  $150,000  gross. 

WEST  VIRGINIA  COALFIELD  WEEKLY  in  larg¬ 
est  captive  coalmine  area.  $80,000  gross. 
VIRGINIA  WEEKLY  without  competition  in  two 
counties.  Modern  offset  equipment  and  good 
commercial  printing  business. 

Confidential  information  to  reliable  inquirers. 
Edwin  0  Meyer,  Licensed  Broker,  Suite  101-E. 
300  W  Franklin,  Richmond  VA  23220;  (804) 
643-7816. 


NATIONALLY  DISTRIBUTED  monthly  rodeo 
publication  with  a  1981  gross  of  $160,000. 
Box  4299.  Editor  4  Publisher. 


SIERRA  FOOTHILLS  WEEKLY.  Area  about  to 
boom.  Owners  want  to  travel.  Gross  $65,000  in 
1981.  $45,000,  terms.  (209)  539-3200. 


SMALL  SOUTHERN  CALIFORNIA  resort  area 
weekly.  Established  58  years.  Available  for 
immediately  sale.  Great  opportunity  and  poten¬ 
tial  for  individual  or  chain.  Box  3983.  Editor  4 
Publisher. 


THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3957,  Editor  4 
Publisher. 


TWO  PAPERS  on  California  coast.  $115,000 
and  $170,000  gross.  Buy  either  or  both.  Very 
profitable,  terrific  terms  Publisher,  PO  Box 
327,  Aptos  CA  95003. 


TWO  PAID  CIRCULATION  weeklies  in  central 
California  foothill  communities  $230,000 
gross.  Reply  Box  4320,  Editor  4  Publisher. 


VIRGINIA  COASTAL  WEEKLY  Package  of  2 
community  newspapers,  circulation  45,000 
households;  direct  mail,  second  class,  con¬ 
trolled  circulation.  Outstanding  market  in 
explosive  growth  area.  Gross  in  excess  of 
$400,000  with  the  potential  to  double. 
Established  marriage  mail  program.  Very  profit¬ 
able.  Serious  qualified  inquiries  only. 

Box  4306.  Editor  4  Publisher 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


EXCLUSIVE  county  seat  weekly,  ranch,  oil 
country,  man  and  wife  size.  $10,000  down, 
terms  on  $55,000  balance.  Others  available, 
up  to  $1.5  million.  Bill  Berger,  Associated 
Texas  Newspapers,  Inc,  1801  Exposition  Blvd, 
Austin  TX  78703;  (512)  476-3950. 


WEEKLY  AND  BUILDING.  Only  newspaper  in 
Carolina  county.  Profitable  $90,000  plus 
gross.  $135,000.  $55,000  down.  Good  Ter¬ 
ms.  Box  4307,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


PUBUCATIONS  WANTED 


WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $500,000.  Flexible  arrangements 
to  meet  your  needs  including  you  remaining  \ 
with  the  publication.  Please  send  information  I 
to  Box  3671,  Editor  4  Publisher.  All  replies  j 
kept  strictly  confidential.  | 


SHOPPING  GUIDES 


SEND  THE  KIDS  TO  DISNEYWORLD 
And  spend  the  afternoon  in  my  workshop.  I  will 
show  you  new  ways  to  make  more  money.  Estil 
Cradick,  950  Parkwood  Dr.  Dunedin  FL 
33528,  adjacent  to  Clearwater;  (813)  733- 
1678. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


AHENTION  CIRCULATORS  OR  PUBLISHERS 
No  newspaper  is  too  large  or  too  small  for  our 
organization  to  give  your  circulation  figures  a 
boost.  Telephone  marketing  experts.  Use  the 
BEST  and  it  will  cost  you  LESS.  Write  or  call 
Campbell  and  Associates.  3864  Center  Rd.  # 
IOC,  Brunswick  OH  44212;  (216)  225-7440. 


BUILD  CIRCULATION 
AT  NO  CHARGE 

Contest  already  successful  in  tough  New  York 
City  market.  We  provide  all  family  appeal  pro¬ 
ducts  and  fulfillment  or  prizes.  For  further 
details:  Box  4322.  Editor  4  Publisher. 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


WHEN  CIRCULATION  FALLS  as  it  sometimes 
will  and  the  road  to  recovery  seems  all  up  hill  - 
when  the  advertisers  from  at  the  pending  crisis 
don't  panic!  Call  Donnelly  Enterprises.  Circula¬ 
tion  Consultants  specializing  in  telephone  and 
crew  marketing  operation. 

(215)  586-3954 


MARKETING  & 
READERSHIP  RESEARCH 


INCREASE  LINEAGE  REVENUE! 
Newspaper  Research-Cost  Effective  Prices. 
PliUS  the  marketing  tools  needed  to  stimulate 
your  salesforce.  U.S.  and  Canadian  markets. 
References  and  brochure  upon  request.  CON¬ 
SUMER  DATA.  319  Clematis,  West  Palm 
Beach  FL  33401.  Call  collect.  (305)  655- 
0926. 


MARKETING  SERVICES 


INCREASE  YOUR  SUBSCRIBER  share  of  mar¬ 
ket  with  Mediamax.  Cost  effective  telephone 
and  crew  sales  programs.  National  references 
upon  request.  Cion  White  (716)  631-8220. 


EQUIPMENT  A  SUPPLIES 
CAMERA  a  DARKROOM 

CHEMCO  ROLL  FILM  CAMERA,  $2900;  Brown 
lBx23  camera.  $2500;  Goodkin  16x20  ver¬ 
tical,  new.  $2100;  Beach  32"  plate  processor. 
1978,  $3900;  CG  RC  processor,  new,  $2750; 
LocE  24  "  processor.  $69<X).  Call  Frank.  (602) 
267-9481. 

KAMERAK  SQUEEZE  LENSES 
able  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)372-03! 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 

BILLING  SOFTWARE 
Prints  journals,  bills,  aging  and  sales  analysis. 
Calculates  rates  and  month-end  discounts. 
Many  months  of  previous  detail  of  activity  on¬ 
line.  Designed  by  a  publisher  for  use  in  his 
office  by  totally  non-computer  personnel  Runs 
on  Radio  Shack  Model  II  or  16  -  hard  disk 
version  will  hold  "years  "  of  detail.  Software  can 
be  leased  for  under  $150  per  month.  Call  or 
write  for  sample  reports.  Publisher,  Control 
Systems.  Steve  Kuckuk,  TO  Box  476,  Shawano 
Wl  54166;  (715)  526-6188. 

CUSTOMIZED  BUSINESS  SYSTEMS 
IBM  S/34-S/38 

Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS. 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations  vary¬ 
ing  from  10,000  to  300,000.  Call  collect  tor 
more  information  (913)  381-1109,  or  write 
CDS.  Inc.  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av.  Overland  Park  KS  66212 


IF  YOU'VE  WANTED  to  get  into  computerized 
bookkeeping,  here's  the  way  to  do  it  easily  and 
inexpensively.  We  have  an  accounts  receivable 
program  designed  for  weekly  newspaper  or 
shopper  operations  which  runs  on  Radio  Shack 
Model  II  microcomputer.  It  has  nine  posting 
categories,  including:  display,  classified  dis¬ 
play.  regular  classified,  legal,  job  printing,  web 
printing,  other  and  receipts.  The  program  is 
very  "user  friendly.  "  You  don't  need  a  degree  in 
computer  science  to  operate  it.  It  calculates 
service  charges  and  prepares  itemized  state 


cure  describing  the  program  in  detail,  write 


NEWSPAPER  COMMERCIAL 
PRINTING  OFFICE  SUPPLY 


tion.  Fully  capable  with  our  general  ledger. 


information  contact  Richard  Tidwell,  Critten- 


AR  72301;  (501)  735-1010. 


ENGRAVING 


information  call  (202)  334-7111. 


MAILROOM 


Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A's 
NORTHEAST  ST(5rAGE  4  INDUSTRIES 
(213)  257-7557 


(412)  263-1171. 


EQUIPMENT  &  SUPPLIES  j 

MAILROOM 

MULLER  Model  259  high  speed  counter-  I 

stacker,  new  1979. 

Ferag  conveying  systems.  2  forwarding  sta-  ! 
tions.  2  delivery  stations,  like  new.  We  will  1 
sell  part  or  all.  ! 

Count-O-Veyors  Model  106,  right  angle  turn  , 
available.  1 

Signode  strapping  machines.  Bunn  Tying  ma-  j 
chines. 

IPEC  1 

97  Marquardt  Or.  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766  i 

GOOD  RECONDITIONED  Cheshire  and  Mag-  i 
nacraft  labeling  machines  with  single  and  mul-  | 
tiwide  label  h^s  and  quarter  folders.  Model  ' 
227E-277  Mueller,  two  into  one  inserter.  Six  1 
yearsold.goodcondition.CallScottorEdHels-  ] 
ley;  (800)  527-1668  or  (214)  357-0196. 

1  NEWSPRINT 

!  30  LB  NEWSPRINT  ROLLS  all  sizes  i 

BEHRENS  Pulp  &  Paper  Corp  ' 

3305  W  Warner.  Santa  Ana  CA  92704  | 

'  (714)556-7130 

i  NEWSPRINT  ROLLS— We  Buy  Sell.  Kramer  4  ! 

1  Cramer  Inc,  540  Frontage  Rd.  Northfield  IL  , 
j  60093;  (312)446-7017. 

1  PHOTOTYPESETTING 

!  CASH  FOR  1 

MARK  1.  IV,  V  PACESETTERS  ' 

I  LINOTRON  202-CG8600 

(614)  846-7025 

i  CGCOMPUWRITER juniorTGforsale. only4i/S  | 

'  years  old.  mint  condition,  includes  7  fonts. 

spare  parts,  gears,  only  $2500.  Call  (603)  ' 

;  464-5588.  1 

'  COMPSET  5<X)  with  processor.  5  type  disk.  | 
$4600,  5404,  1  year.  $3400,  AM4800.  iVi  j 
years,  $7650,  Compset  4510/504  (1M23.  ' 

;  $8900.  Bob  Weber,  (216)  729-2858.  1 

j  2  CG  Midi-Disk  terminals,  1  Mini-Disk  reader.  ! 
Will  interface  into  any  CG  tape  driven  Photo 
Unit.  (215)  867-200^ 

1  EDIT  7500  HR  with  MCPO,  11  strips. 
$10,000;  Edit  7500  LRRevC,  $5500;  Comp  ' 
IV  with  spare  parts  kit.  $5750:  Ctmpl,  $1500; 

!  IBM  ESC.  $45<X):  Execuwriter  Text  spare  parts  ; 

1  kit,  strips.  $1950;  Execuwriter  Display  spare 
parts  kit.  strips.  $1125:  Edit  Strips.  $125  i 
each.  Bob  Weber.  (216)  729-2858.  j 

1  FOR  SALE:  ACM9000.  Serial  #1619  with  6 
!  film  strips,  direct  entry  keyboard,  extra  reader  I 
‘  and  spare  parts.  Call  or  contact  Jess  Hillman  or 
Davis  Basinger  at  the  Commercial  Dispatch.  1 
'  Columbus.  Mississippi,  (601)  328-2424.  i 

;  PERFECT  tor  small  starting  publications!  Com-  i 
pugraphicCompuwriter  II.  spare  parts.  17  film  ; 
strips.  6  rolls  paper.  Good  condition.  Asking  i 
$3800.  Henry  Mundy,  Southside  Shopper.  Re- 
leigh  NC;  (919)  772-9002  or  772-0044  i 
(home). 

:  SPARE  PARTS  KIT  (or  Mergenthaler  V-l-P, 

!  model  7245-3A/B.  Asking  $500.  Call  Mr 
:  dePascale.  (201)  347-5400. 

1 

i  STAT  KING  CAMERA  Model  SK-3;  3  Star  Auto- 
'  perfs  with  spare  board  and  parts;  2  AM  420's 
with  one  editing  terminal;  one  headliner  with 
'  film  strips:  3  Photon  Mark  I's  with  type  disks 
!  and  spare  parts.  (201)  445-6400. 

j  TYPESEHING.  PRINTING  EQUIPMENT.  Buy 
;  and  sell.  10%  commission.  Financing  avail¬ 
able.  Bob  Weber.  (216)  729-2858. 

I  TWO  COMPUGRAPHIC  2750s  and  an  ADvan- 
<  tage.  Takeover  payments.  Call  John  Kadisak. 
(813)  753-3904. 

'  TWO  CG  Videosetter  I's.  including  spare  parts 
-  1  kit  and  4  fonts  (News  #4  and  Sans  #2)  S/N 
;  037315  and  A47319,  October  1973.  $1500 
.  1  each.  Call  Mr  dePascale.  (201)  347-5400. 

1  UNISETTER  HR  with  format.  $7000,  Unisetter 

1  HR.  1  year  old.  used  30  hours,  $8750.  Bob 
Weber,  (216)  729-2858. 

USED  COMPUGRAPHIC  junior  with  4  fonts. 
$2400;  6  month  old  Compuquick  processor. 
$1000;  Multi-Liner  840  headliner  with  lb 
fonts.  $500.  $3500  for  all  three,  shipping 
costs  not  included.  Chatham  CXjunty  Herald. 
Box  754,  Pittsboro  NC  27312;  (919)  542- 
-  4861. 

: 

1  UNISETTER  HR,  6  years,  $7000;  Unisetter.  1 
.  1  year,  $8750;  DEK.  1  year.  $1950.  Bob  Weber, 

1  (216)729-2858. 

EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


PLATEMAKING 


PRESSES 


NORTHEAST  INDUSTRIES  is  offering  36  units 
of  Hoe  Color  Convertible  and  6  folders  as  com¬ 
plete  presses  or  parts. 

(213)  257-7557 _ 

GOSS  SC  FOLDER 
Community,  5  units.  1966-69 
Suburban  1500  units,  1972 
SU  folder,  1972 
Urbanite  folder,  remanufactured 
HARRIS  V-22  5  units,  remanufactured 
V-25.  6  units.  2  folders,  1977 
845,  4  and  6  unit  presses 
JFl,  JF4.  JFIO.  JF25  folders 
ONE  Corporation 

1820  Briarwood  Industrial  Ct,  NE 
Atlanta  GA  30329 


(404)  321-3992 


Telex  700563 


GOSS  URBANITE  PRESS 
7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  for 
immediate  delivery. 

Urbanite  units  available  which  can  be  offered 
stacked  or  floor  position,  complete  with  roll 
arms. 

Urbanite  folders  complete  with  upper  former 
and  drive. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  4  Same  Fe  Dr,  TO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 

Harris  V-15A.  add-on  units,  1977. 

Harris  V-15A,  8  units.  Upper  former,  1974. 
Cottrell  V-25.  V*  and  VS  folder  JF-1. 

Goss  Community  add-on  units,  l%9-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  W  folders. 

Goss  4.  6.  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx  ",  45  V4". 

Fincor  motor  and  controls. 

Hams  845.  22V4.  8  units,  1973. 

Harris  845.  6  units,  22Vi". 

Harris  V-25,  8  units.  1978. 

Color  King  presses  and  units. 

Fairchild  Newskmg.  4  units,  KJ8  folder,  1978. 
Harris  V-25,  4  units.  1978. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


IPEC,  INC 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

MARTIN  FLYING  PASTERS  new  1979,  runn- 
on  Urbanite,  will  sell  all  6  or  individual. 
WEB  SPECIALISTS.  3  web  angle  bar  nests-12 
page  tabs,  collect  per  web.  ruuning  on  Ur¬ 
banite.  _ 

IPEC, INC 

97  Marquardt  Or 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

MODERN  PRESS  DRIVE  CONTROLS 
Available  for  6-Unit.  1-Folder 
double-width  new  or  used 
Offset  or  Letterpress,  factory 
modified-reconditioned  with 
factory  WARRANTY  one  (1)  year 
from  startup  or  ei^teen  (18) 
months  of  delivery.  Save  40-W% 
of  new  price  press  controls.  Write 
Post  Office  Box  5258,  San  Mateo. 
California  94402. 


EDITOR  &  PUBLISHER  for  May  29.  1982 
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EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES 


HELP  WANTED 


HELP  WANTED 


ADMINISTRATIVE 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6-14  units,  two  folders,  approximately  1972. 
Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 

I  PEC,  INC. 

97  Marquardt  Drive,  Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 


PLANT  LIQUIDATION 


7  UNIT  Community,  2  folders,  1975 

5  unit  Harris  V22,  R81  folder 
Vanguard  V-15.  4  and  5  units 
2  units  Community 

6  unit  Harris  V-15A,  1979 

Harris  845,  4  units,  22^4". 4  splicers 
If  you  plan  to  sell  equipment  contact: 


ENGLISH;  Assistant  Professor  to  teach  basic  L  .  .  .  GENERAL  MANAGER 

and  advanced  journalism  as  well  as  pro-  !  Outstanding  opportunity  for  a  dynamic  take- 
fessional  writing  courses  on  the  undergraduate  i  ***5;  y  hevre^per 

and  graduate  levels.  Newsroom  o7  media  I  CanJidatesshould  have  tbprough  knowledge  of 
experience  required;  advanced  degree  in  jour-  I  newspaper  operations  and  be  comrnunity- 
nalism  also  required.  Send  credentials  by  June  1  onented.  Zone  5.  Box  4267,  Editor  &  Pub- 


BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 


30  to  Clare  Goldfarb,  Chair,  English 
Department.  Western  Michigan  University, 


FAST  GROWING  CITY  MAGAZINE  seeks 


Harris  845  4-units,  new  1975. 3  Butlers.  RBC- 
2  folder,  with  '/S  fold,  run  only  200,000  IMP 
per  month,  like  new. 

Harris  V-25,  7-units,  new  1975  JF-10,  */4,  VS. 
DP  cross  pert,  4  Butler  Flying  Pasters,  Martin 
Infeed,  numbering,  Tec4  pass  8'  dryer  with 
chills  and  circulating  water. 

Custom  Bilt  Rotary  3  knife  trimmer,  new  1975. 
Two  Ferrag  conveying  systems,  baler, 
platemaking,  etc. 

WE  WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

I PEC, INC 

97  Marquardt  Dr  i 

Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  17^"x24i/5"  wide,  with  2  Roll  Stands, 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 

WE  HAVE  IN  STORAGE;  Spare  parts  tor  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
8  units  of  Urbanite,  folder  and  balloon 
Press  #592 

Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES.  INC. 

(213)  257-7557 

WEB  OFFSET  PRESSES 

8  units  3  folders  Harris  V  25 
4  units  2  folders  Harris  V  25 
4  units  Wood  Colorflex 
6  units  Production  King 
3  units  Goss  Communi^ 


(201)  796-8442 


5  UNIT  HARRIS  V-15C,  like  new,  installed 
October.  1979,  must  sell  immediately, 
save  $100,000. 

2  unit  Goss  Community,  recondition¬ 
ed,  grease  lub. 

Community  add-on  units,  reconditioned, 
grease  lub. 

4  unit  News  King,  reconditioned. 


JC  Kalamazoo  Ml  49008;  (616)  383-1627.  AA/  experienced  executive  to  run  business 

operation  from  top  down.  Must  be  thoroughly 
407  cAPiiiTv  DnciTiniu — i„..™,i.o™  familiar  with  all  aspects  of  publishing  and 

Tel«  130326  «  i/r  accounting.  MinimuriTof  10  years  experience. 

—  ‘  KBM  knowledge  helpful,  bi/t  not  n^essary. 


News  King  add-on  units. 

TURNKEY  SERVICES 
Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  and  Santa  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 


I  Send  resume  to  David  Adler,  3301  New  Mexico 
news-editorial  courses.  Substantial  pro-  Washington  DC  20016. 
fessional  newspaper  experience.  Degree  re-  ® 

quired.  Rank,  salary  depend  on  qualifications.  - 

Apply  before  June  10  to  Dr  Charles  Aurand,  NEW  POSITION — GENERAL  MANAGER  of 
Dean  Creative  Arts,  Box  5755,  Northern  Arizo-  Daily  Nebraskan,  17,500dailycollegepublica- 
na  University,  Flagstaff  AZ  86011.  tion.  Responsible  for  budget  and  financial  and 

_  statistical  analysis  in  addition  to  overseeing 

GRADUATE  TEACHING  ASSISTANTSHIP  in  business,  production  and  advertising 
news  or  advertising  available  August  16.  departments.  Degree  required,  preferably  in 
Undergraduate  degree,  professional  business  or  journalism,  and  1-3  years  news- 
...  ,  !  experienceandadmissibilitytomaster'sordoc-  paper  business  experience  preferred.  Should 

t  News  King,  KJ8,  Mfg  1976/69,  availa-  ((,,31  program  required.  Contact;  Head  of  be  familiar  with  all  aspects  of  newspaper 
I  May,  1982.  |  Graduate  Studies,  School  of  Journalism,  operation  and  comfortable  vrorking  with  stu- 

Southern  Illinois  University,  Carbondale  IL  dents.  Salary  $18,000  minimum  depending  on 
62901.  experience  and  qualifications.  Send  resume  to 

_ I  Maggy  McCleery,  Daily  Nebraskan.  34 

JOURNLISM/ENGLISH— Master’s  degree  re-  |  Nebraska  Union,  1400  R  St,  Lincoln  NE 
quired.  Significant  professional  experienceand  1  68588by  June  11.  Must  be  available  to  start  no 
some  college  teaching  highly  desirable,  later  than  August  2. 


(913)  492-9050 


Telex  4-2362  85607.  AA.EOe! 


Position  effective  August.  1982.  Send  vita  to  I 
Personnel  Office,  Cochise  College,  Douglas  AZ  | 


PUBLISHER 

Progressive  group  of  newspapers  and  shoppers 
located  in  Zone  1  seeks  an  experienced  mana¬ 
ger.  Must  be  able  to  produce  a  good  editorial 


c  1 IIUIT  n,i;i.,  I  imi  v  ic  k..i<  -  I  lUuaieuiiizuiieisccASdiieAucneMceuiiidiid- 

SYRACUSE  UNIVERSITY  Newspaper]  ger.  Must  be  able  to  produce  a  good  editorial 
Department  has  tenure-track  opening  for  assis-  1  product  and  be  sales-oriented*  Candidates 
I  ^ssociate  professoT  as  of  September,  should  have  strong  management  background, 

^n^n  n^armn  ■  ReR^'^ed;  Minimum  3  years  newspaper  |  Excellent  benefitl  and  compensation  Send 

seen  in  operaiion.  uuo)  ooo-zoia.  ,  experience,  appropriate  advanced  degree.  ]  complete  resume  to  Box  4238,  Editor  &  Pub- 

-  i  !  mass  communication  and  society  teaching  1  lisher. 

PRESS  CONVERSIONS  I  capability.  Desired:  PhD,  teaching  experience.  { 

i  Apply  to:  Chairman,  Newspaper  Department.  ]  piip.  loi.rD/AiAAiAf'rp  « - T 

TOP  procnMMi:i  doHpdrtct  K  dfh  i  ^1  Newhouse  School  of  Public  Com-  PUBLISHER/MANAGER  for  small  Zone  3 

TOP  PERSONNEL  and  parts  for  web  width  re-  municafions  215  Univesitv  Place  Svracuse  newspaper.  Must  have  advertising,  news, 

ductions  where  time,  price  and  quality  are  of  13310  by  June  15  SU  is  an  Affirmative  ■  cnculation  background  and  second  and  third 
most  importance.  ,  Action/Equal  Opportunity  employer.  j  class  knowledge  for  shopper-TMC  operations. 


PRESS  CONVERSIONS 

TOP  PERSONNEL  and  parts  for  web  width  re¬ 
ductions  where  time,  price  and  quality  are  of 

most  importance.  ActmA/VquaT bp“f;Artumty''employer" . .  i  =1^“  knpwledge'for  shopper-TMC  operations. 

_ ^  /  r  7 _ I  g  retirement  opportunity.  Larger  markets. 

2''^RnI’22Hl®UA4iLr^^^al!m'  SOUTHERN  METHODIST  UNIVERSITY,  Dal-  B®*  ^^24.  Editor  &  Publisher. 

Route  2,  Box  2285,  McAllen  TX  78501  igj  seeking  an  experienced  advisor-director 

_ '  '  _  for  its  student  publications,  which  include  PUBLISHER  of  a  small  daily  in  Zone  6.  A  solid 

newspapers,  yearbook,  literary  magazine,  market  with  tremendous  potential  and  an  out- 
W ANTED  TO  BUY  '  director^and  radio  station.  Master  s  degree  re- ]  standing  place  to  live  Part  of  a  regional  group 

-  quired.  PhD  and  professional  media  experience  Need  someone  with  strong  advertising  sal£ 

CHESHIRE  and  Phillipsburg  any  condition.  i  bacl^round  along  with  knowledge  of  budgeting 

CallcollectHerb(201)289-7900.  AMS,  1290  I  ''"ahcial  tracking.  Room  to  grow.  Resume 

central  Av,  Hillside  NJ  07205.  MU  Box456  Da“asTx1l275^“^^^^^^^^  ! 

GOSS  COMMUNITY  OIL  BATH,  University  is  an  equal  opportunity  ] 

Rnl.*^qR3°FH,rnr"*  - '  RECENT  graduate  with  interests  in  both  selling 

80X1983,  Editor  &  Publisher.  ;  ADMINISTRATIVE  '  and  writing  needed  as  management  trainee  by 

- cTvi  r -  "  Midwest  newspaper.  Please  apply  only  If  you 

COTTRELL  V22/25  AND  845  MAINE  WEEKLY,  part  of  agroup,  seeksgeneral  are  a  top  speller  with  a  desire  and  an  ability  to 

BOX  273  EDITOR  &  PUBLISHER  manager  with  strong  sales  background.  Send  get  into  management.  Send  detailed  letter 

1  resume  to  Howard  James.  James  Newspapers,  i  about  your  accomplishments  and  interests 
6  LEVEL  4070  facit  punches  and  6-8  level  j  °''268;  (207)  |  ^ongwith  a  complete  resume.  Box  4351,  Edi- 

Decitek  readers.  Parallel  interface  suitable  for  .  743-7011.  |  ubiis  e  . 

interfacing  to  Hendrix  5200.  Call  or  write  I  1— 

Edward  Alterson,  the  Economist  Newspaper,  !  ~  — ~ — - 

STUDENT  PUBLICATIONS  ADVISOR 

MULLER  227  INSERTER  in  good  operating  UNIVERSITY  OF  KENTUCKY 

condition.  Reply  to  Graphic  Management 
Associates.  Inc,  1 1  Main  St,  PO  Box  55.  South-  | 

boro  MA  01772;  (617)  481-8562.  j  gpj  gjyjgg  jouma|jstj(;^  busincss  and  technical 

NEED  1500  sERiE|  GOSS  SUBURBAN  !  p^^^g^g  jg  independently  incorpated  daily  student  newspaper,  the 

BOX  200,  EDITOR  &  PUBLISHER.  |  yeafbook  and  two  monthly  student  newspapers.  Reports  to  the  Vice 
^«rai‘'pre‘^s^  President  of  Student  Affairs.  Candidates  must  possess  a  Master’s  degree  in 

are  required.  Box  3564,  Editor  &  Publisher.  Imimollnm  nr  n  rnInfoR  FioIR  n^nnrlnnnn  nnWinr-n 


Central  Av,  Hillside  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 

LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


12  units,  6  color  decks.  4  60HPdrives2folders 
with  2  balloons  -  22^4  32000  per  hour  -  448 
pages  Hoe  Lithomaster. 

4  units  Folder-Thatcher  -  where  else  can  you 
buy  a  four  unit  offset  press  at  $40,000? 

G(^  Metro  Double  folder  with  balloons  2:1, 
22V4. 

Goss  Imperial  3:4  Double  folder  with  balloons 
239/16.  Goss  Imperial  2: 1  Double  folder  with 
balloons  and  skip  slitters  239/16.  Goss  Urba¬ 
nite  Single  width  22V4  folder. 

Cutler  Hammer  Diverters  9&  R&L. 

Cutler  Hammer  Stackers  Mark  II  and  Mark  III.  1 
Baldwin  Count-O-Veyor  Model  104A.  1 

Goss  36"  Roll  Stands.  { 

Goss  30-50-60  HP  drives  (D/C). 

5  HP  Rewind  motor  with  pulleys  and  controls,  j 

UPECO 

PO  Box  455  j 

Lyndhurst  NJ  07071  j 

Telephone  (201)  43B-3744  Cable  UPECO  I 

8  UNITS  OF  HOE  Colormatic  with  one  3:2  fol¬ 
der.  4  humps  and  reels.  We  are  offering  this 
press  on  a  turnkey  basis  any  place  in  the  United 
States  which  will  include  purchase  of  press, 
removal,  transportation,  re-erection  in  running 
order.  All  this  for  the  sum  of  $850,(X)0. 
Northeast  Industries,  (213)  257-7557 

12  UNITS  WEB  OFFSET  PRESS,  Hoe-Aller  i 
Lithomaster.  2  folders,  reel  stands,  4  motors,  2 
controllers.  Can  be  seen  in  operation  at  Poto¬ 
mac  News,  Woodbridge,  Virginia.  Contact 
Glenn  Jessee,  (703)  670-8151. 
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HELP 

WANTED 


TENURE-TRACK  POSITION  for  assistant/  ; 
associate  professor  to  teach  undergraduate  j 
courses  in  print  and  broadcast  journalism. 
August  16,  1982.  Salary  negotiable,  $18,000 
minimum  for  nine  months.  MA  required,  PhD 
preferred.  Publications  in  scholarly  journals 
and  college  teaching  ei^erience  desirable. 
Apply  by  June  15,  1982  to  Voncile  Smith, 
Department  of  Communication,  Florida  Atlan¬ 
tic  University.  Boca  Raton  FL  33431. 
affirmative  action/equal  opportunity  employer 


STUDENT  PUBLICATIONS  ADVISOR 
UNIVERSITY  OF  KENTUCKY 

Provide  instruction  and  advise  journalistic,  business  and  technical 
matters  to  the  independently  incorpated  daily  student  newspaper,  the 
yearbook  and  two  monthly  student  newspapers.  Reports  to  the  Vice 
President  of  Student  Affairs.  Candidates  must  possess  a  Master’s  degree  in 
Journalism  or  a  related  field,  experience  with  business  operations  and 
offset  production  and  equipment,  demonstrated  effectiveness  in  working 
with  the  college  student,  and  one  year  of  experience  in  student  publications 
advising  or  journalism  teaching,  or  the  equivalent  combination  of  education 
and  experience.  Additional  expience  in  preferred. 

Position  open  early  August,  1982.  Deadline  for  receipt  of  resumes 
including  salary  history  is  July  6, 1982,  but  may  be  extended  if  additional 
applicants  are  necessary.  Send  to;  Bill  George,  Manager  of  Recruitment  and 
Employment,  Campus  Employment  Office,  East  Maxwell  Street,  University 
of  Kentucky,  Lexington  KY  40506-0314. 

An  Equal  Opportunity  Employer 

EDITOR  &  PUBLISHER  for  May  29,  1982 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

ADMINISTRATIVE 

ADVERTISING 

ADVERTISING 

GENERAL  MANAGER-4000  circulation  daily  i  CLASSIFIED  ADVERTISING  DIRECTOR  for  .  GROUP  EXPANSION  has  created  need  for  2  | 

and  Sunday  newspaper  with  companion  TMC  ;  medium  size  suburban  daily  and  Sunday  news-  advertising  managers.  One  for  county  seat 

product  of  16.000  located  in  Zone  7.  Success-  |  paper  in  Zone  2.  Candidate  should  be  highly  .  weekly,  other  for  small  daily.  Both  located  in  ^ 

ful  applicant  for  this  position  will  have  advertis-  t  motivated  with  experience  in  all  phases  of  clas-  Zone  5.  Above  average  earnings  and  salary  i 

ing  management  background.  Prior  GM  |  sified.  Excellent  opportunity  to  )Oin  a  pro-  ;  incentives.  Send  complete  resume  and  salary  j 

experience  preferred  but  not  necessary.  This  IS  i  gressive  corporation  with  opportunity  for  requirements  to  Box  4347,  Editor  4  Pubiwier.  j 

a  growth  ottering  a  alary  in  the  $30's  !  advancement.  Sala^,  MBO  and  COT^ion.  j  jALES  AND  MARKETING  MANAGER  | 

and  excellentbene  itsand  txjnus^ogram.  For-  :  Exce  lentcom[Mnybenetits_EqualOp|^unity  !  Established  twice-weekly  newspaper  in  north¬ 

ward  your  resume  to  Box  4333,  Editor  &  Pub-  Employer.  Send  resume  to  Box  4289,  Editor  &  i  ern  New  Jersey  is  in  the  procesTofstrengthen-  1 
IlSher.  Publisher.  mo  its  mana<»mr.nt  Wp  »rp  s»arrh7n<.  fn.  I 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
Daily  newspaper  in  Zone  6  has  opening  tor  a 
circulation  manager  with  a  minimum  of  5  years 
of  experience.  Must  have  excellent  organiza¬ 
tional.  communications  and  planning  skills. 
Send  resume  including  pay  history  to  Box 
4305.  Editor  &  Publish^. 

DISTRICT  MANAGER 


lisher.  j  Publisher.  |  mg  its  management  base.  We  are  searching  for  '  The  Rocky  Mountain  News.  Colorado's  leading 

■  Apor  c^iiTu  ri^pir^A - IT  I  ri  Accicir  n 'fcA  am  Ar^cp  « - IT] — Z - '  individual  With  solid  ad  background,  solid  1  fastest  growing  newspaper,  hasan  opening 

LARGE  SOUTH  FLORIDA  newspaper  seeks  CLASSIFIED  MANAGER  tor  weekly  shopper  i  sales  supervisory  experience  andthe  ability  to  '  state  department  Must  be  selt-starter, 
.nH.p./<.,pi  In  H.rppt  pii  nhpcpc  pf  pppn..nt.pp  I  Chain,  16  publicatioTs  oveT  200,000  circula-  i  - ..p  a — 


in  Its  state  department  Must  be  selt-starter, 
aggressive  and  sales-oriented.  Prior  state 


individual  to  direct  all  phases  ot  accounting  chain,  16  publicatiors  ovw  200  OOT  circula-  maximizVout  pr^^  and  marketing  ettort.  aggressive  and  sales-orientea,  frior  state 

operations.  Comprehensive  understanding  ot  tionwith  VDTs.  Musthavestrongbackground  in  Achievement  in  this  position  will  lead  to  general  i  expenencedesired,  butwillingtotraintheright 

business  computer  systems,  tinancial  analyist  I  private  party  lineage  and  soliciting  commercial  i  management  Exceli^t  salary  variable  com-  person  .  Travel  involved.  Send  resume  to  Rocky 

and  budgeting  important.  Newspaper  ;  accounts.  Ability  to  tram,  lead  and  motivate  1  nensation  and  benefit  oackaM  Send  resume  '  Mountain  News.  State  Department.  PO  Box 

experience  and/or  CPA  with  2-3  years  Big  Eight  |  statf^tiaL  Send  resume  with  salary  history  ;  alary  hiSrxy  to  ^^32“  E^or  l^u™  i  719.  Denver  CO  80201 
experience  a  plus.  All  replies  held  in  strictest  |  to  Dollar  Saver  Publications,  37365  Central-  |  I 

confidence.  Respond  with  resume  and  salary  mont  PI,  Fremont  CA  94536  attn:  RM  Black,  ' _  1  - urrur  nn  lurc 

requirements  to  Personnel  Director.  Palm  |  Publisher.  ;  ThenrwviyKfahiiS^w- 


Beach  Newspapers.  Inc.  PO  Drawer  T,  West 
Palm  Beach  FL  33405. 


CLASSIFIED  ADVERTISING 


ACCOUNTING  DIRECTOR  Vm  I  Pm-lcirHor 

70,000-plus  daily  circulation  morning  news-  L^U  T  UU  VyUllolUvZl 
paperseekingdegreedaccountingdirectorwith  1  D  i  • 

minimum  4  years  public  accounting  ,  DUf  I  rOTSSSIOD 
experience,  strong  management  and  supervis-  n  n  yy  I 

ory  skills:  CPA  desired.  Assume  departmental  :  A  ('cjfppr/  j 

responsibilities  for  general  accounting  |  "  . 

activities,  including  financial  reporting,  I 

budgeting,  receivables,  payables,  credit  billing  !  If  so,  become  the  classified  telephone  sales  i 
and  payroll.  Will  supervise  entire  business  i  manager  for  the  Kansas  City  Times  &  Star... and  1 
department  including  several  mid-managers.  !  succeeding. ..might  be  the  best  career  move 
Salary  commensurate  with  experience.  Liberal,  you  could  make,  no  matter  what  your  present  ! 
competitive  company  benefits.  Send  letter  of  ,  title  may  be.  A  telephone  sales  management  ! 
application,  salary  requirements  and  resume  1  position  of  this  scope,  in  my  estimation  (an  my  1 
to:  L  Singer,  The  Modesto  Bee,  PO  Box  3928,  '  company's),  is  of  paramount  importance.  The  | 
Modesto  CA  95352.  i  Times  (290,000  AM),  Star  (245,000  PM)  and  , 


-  {  HOME  DELIVERY  MANAGER 

AOTI/iOADUIf'V  I  The  newly  established  Washington  Times  with  a 

_ _  ,  circulation  of  approximately  100,000  single 

..  .  .  '  copy  IS  looking  toT  a  hooie  dcliveTy  maoager 

CREATIVE  SERVICES  MANAGER — Ma)or  daily  1  Individual  will  be  involved  in  the  starting  pro- 
™  *  J 8™m  from  scratch.  Thorough  knowledge  of 

staff  of  1  art  director.  9  artists  and  3  copy  1  circulation  management  and  different  delivery 
vwiters.  You  must  posses  exceptiorw)  creative  !  systems  is  essential.  Will  be  responsible  to 
skills,  tk’ff'  'J  original  thought  and  layout.  A  d^lopstaff  tohandteapproximately  ICtO.fXlO 


minimum  of  5  years  creative  experience  is  also 
required.  Salary  commensurate  with  abilities. 


in  the  greater  Washington  and  suburban  areas. 
Position  offers  top  compensation  and  tremen- 


Benefits  packa^.  Box  4298,  Editor  &  Pub-  pous  opportunities  with  the  nation's  fastest 


CIRCULATION 


ATTENTION 

CIRCULATION  DIRECTORS 


growing  paper.  Send  resume  or  call  Tom  Whit- 
I  ing.  Circulation  Director,  the  Washington 
I  Times.  3400  New  York  Av,  NE.  Wasington  DC 
I  20002;  (202)  636-3333. 

CIRCULATION  DIRECTOR 
Top-notch,  medium-sized  Midwest  daily  has 


to:  L  Singer,  The  Modesto  Bee,  PO  Box  3928,  '  company's),  is  of  paramount  importance.  The  |  '  am  interested  in  purchasing  a  riewspaper  immediate  opening  for  an  experienced  Mrson 
Modesto  CA  95352.  I  Times(290.000  AM).  Star  (245.000  PM)  and  .  agency.  If  krw  of  one  for  Mie.  please  '  cir^lation  sales  and  service  func- 

AA/EOE — Minorities  and  women  encouraged  to  I  Sunday  Star  (400.000)  are  well  respected  in  '  advise  mew  that  I  may  contact  seller...  w  give  tions.  Circulation  management  experience 
apply.  i  this  vibrant  market.  If  you're  a  bright,  aggres-  \  this  ad  to  that  ag^cy  so  they  may  contact  me.  I  j  should  include  structured  planning  and 


ADVERTISING 


sive  individual  with  a  solid  background  in  clas-  1  am  an  exp^ienced  circulation  man^  with  a  I  .mplementation  of  and  overall  marketing  strat- 
sified  advertising,  this  position  would  be  an  ;  strong  background  in  all  areas,  including  pro-  Demonstrated  knowledge  and  skills  in 

unusual  opportunity  to  utilize  your  skills  and  '  rnoti^,  machines,  retail  outlets.  ,  managing  people  is  a  definite  requirement 

experience  to  direct  our  telephone  sales  newstoy  and  adult  carriers.  Please  reply  to  Box  i  inriudine  oerformance  aoDraisal  trammp  and 


experience  to  direct  our  telephone  sales  !  newsboy  and  adult  carriers 
LARGE  MIDWEST  SUBURBAN  seeks  division.  This  position  needs  the  directional  |  4344.  Editor  &  Publisher, 
salesperson/manager  .  Chance  for  equity.  If  you  expertise  that  a  dedicated  pro  in  our  profession  j  - 


including  performance  appraisal,  training  and 
developing  subordinates.  The  person  hir^  will 
be  a  member  of  top  management  committee 


have  the  drive  and  ability  to  "make  things  hap-  can  offer.  If  you're  ready  for  a  new  challenge  CIRCULATION  DIRECTOR— Immediate  '  responsible  for  marketing  and  planning  Three 
pen,  "  this  may  be  the  opportunity  you  have  with  excellent  personal  and  professional  growth  !  opening  on  southern  California  PM  daily  with  i  ,^,5  commiW  have  moved  into 

been  seeking.  Send  detailed  letter  and  resume  opportunities,  please  send  a  thorough  resume  |  weekly  voluntary  paid  and  TMC  shoppers,  i  ^blisher  s  oositions  including  our  oast 

to  Box  4302,  Editor  &  Publisher.  Also,  tell  us  including  past  and  present  salary  history  in  Candidate  must  be  strong  on  administration  circulatiw  dirator 

what  you  are  currently  earning.  Replies  held  strict  confidence,  to:  Fred  DeVoe,  Director  ot  ,  ef<J  a  shirt-sleeve  manager.  Excellent  com-  |  (^nggj  degree  „  evidence  of  a  proactive  per- 


Classified  Advertising. 


pensation  package  and  advancement  oppor¬ 
tunities.  Call  (213)  244-1130. 


ADVERTISING  SALES  I 

Manager— Excellent  salary  for  top-flight  ad  | 
manager  on  small.  Zone  4  paper.  We  re  looking  ! 
for  an  energetic  self-starter  with  experience  in  1 
national,  retail,  co-op,  special  projects.  Send  i 
resume  plus  salary  history  to  Box  4272,  Editor  I 
&  Publisher. 


KANSAS  CITY  CIRCULATION  ACCOUNTANT  !  ratTDirectOT’of  fulm'^n'T^urcK “p^^ 

T:rv,«r«/CTA  D  i  La;ge  Zone  5  daily  has  an  immediate  (yportu-  ,  688.  Dubuque  I A  52001. 

Times/STAR  j  :,?6:“;cu^'«rnSgtat''L'?^:^o;  I  Equal  Opportunity  Employer 

1  729  Rrand  Av  ‘  ^  4-year  :  WANTEO-State  Circulation  Manager  for 

. ,  •*'  '  ^ .Vr  /  :  _ _ i  f;;d  previous  experience  Qlobe-News  in  Amarillo.  Texai.  Must 

Kansas  Citv  MO  64108  with  heavy  statistica  background.  Su^isory  pe  able  to  supervise  four  roadpeople  and  be  out 
rXdUbdb  mUOM-iUO  exper^nce  a  definite  plus.  For  confident^l  i  of  town  an  a^age  of  three ^hts  per  week. 

I  ;:^f'dera  'w^‘»"dresumetoBox4348,Edi-  |  53,3^  $340  per  week,  plus  milea^ meals, 

TOT  Ot  rUDIlSrlcf-  !  mrstAl  hillc  InioroctoH  narfiAc  cAnH  raciimo  tn 


sonal  development  program  required. 

Send  resume  and  cover  letter  in  complete  con¬ 
fidence  tO:  Telegraph  Herald,  in  care  of  Corpo¬ 
rate  Director  or  Human  Resources.  PO  Box 
688.  Dubuque  I A  52001. 

Equal  Opportunity  Employer 


HOME  DELIVERY 
SUPERVISORS 


of  town  an  average  of  three  nights  per  week. 
Salary.  $340  per  week,  plus  mileage,  meals, 
motel  bills.  Interested  parties  send  resume  to 
Paul  Haygood,  Circulation  Director.  Amarillo 
Globe-News.  Box  2091.  Amarillo  T)(  79166. 


ADVERTISING  DIRECTOR  for  Zone  1  weekly  I  ■  experience  a  oeriniie  pius.ror  cwiioeniiai  |  of  town  an  average  of  three  nights  per  week, 

group.  We  expect  to  move  fast  in  the  next  few  I  c^sidwatiOT^bmitresumetoBox4348,  Edi-  |  salary.  $340  per  week,  plus  mileage,  meals, 

years  and  need  an  apressive,  energetic  leader  .  .  p ,  communications  Prooertv  ”  5,115  |n,e,ested  parties  send  resume  to 

to  set  the  pace.  Opportunity  for  personal  ''  ujmmunications  Kroperty  ^  Haygood.  Circulation  Director.  Amarillo 

advancement  is  completely  in  this  person's  _ _  T  7  ^  '  1  UDkAC  rtCI  IV/CDV  Globe-News.  Box  2091.  Amarillo  TX  79166. 

hands.  Reply  with  resume,  salary  requirements  IMMEDIATE  OPENING — Retail  advertising  j  MUmt  LrtLIVLKT 

and  references  to  Bob  Barraclough,  Housatonic  manager,  80,000  daily.  Please  send  resume  to  j  JPFRVI*^ORS  cnirnoiAi 

Valley  Publishing  Co,  Box  1139,  New  Milford  Charles  Bordelon,  Advertising  Director,  ,  our  t  r\  v  lowrxo  _ tUlTORIAL _ 

CT  06776.  Beaumont  Enterprise  &  Journal.  PO  Box  3071,  , 

_  Beaumont  TX  77704.  ThenewlyestablishedWashingtonTimeswitha  ,  EXPERIENCE  EDITOR  fix  cominunitynews- 

ADVERTISING  DIRECTOR  for  large  saturation  di-icitumu — F — TTT - i - .  .  1  circulation  of  approximately  100.000  single  '  ''o^hern  New  England:  ability  to 

newspaper  group  in  Zone  2.  Excellent  salary  NEW  POS  TION-Created  by  sales  staff  to  1  ^pp,  ,s  m  the  process  of  developing  a  ho^e  ;  improve  award-wmning  weekly  and  willingness 

and  benefits.  Also  opening  for  regional  mana-  seven  people  Sales  management  for  suburtan  ;  del 'very  network  for  a  5-day  AM  opwation  and  is  ,  to  work  as  n^ed:  Mnd  coniplete  resume  with 

ger.  Inquire  Box  4263,  Editor*.  Publisher.  weeklies,  full-tme,  experience  necessary.  Pre-  |  looking  tor  several  home  delivery  supervisors.  Mlaryexpectationsfo  Box  4339.  Editor &Pub- 

_  ‘et  background  in  suburban  newspa^per  ,  Applicants  should  have  solid  background  in  ''S'’®' 


ADVERTISING  MANAGER  '  either  little  merchant,  motor  route  or  agency 

GrowingZoneS,  20,000dailywillingtopaytop  {  ncations,  409  Bloom  Av,  White  Bear  Lake  MN  j  jyjtems  and  should  be  innovative,  hard- 
dollar  for  person  who  can  plan,  promote,  ere-  ->P11U.  ,  vwxking  and  not  afraid  of  long  hours.  This  com¬ 

ate,  sell  and  motivate  a  small  but  excellent  1  pcrpuiTurMT  arrucpTiciMr  uAMarrp  '  offers  excellent  compensation  and  many 


dollar  for  person  who  can  plan,  promote,  cre¬ 
ate,  sell  and  motivate  a  small  but  excellent 


staff.  Market  a  dynamite  potential.  Send!  ncx^nuiiivitivi  Muvtixnpnvxj  wihivhucix  i  pthercompanybenefitsthatgoalongwithwork- 
resume  and  salary  requirements  to  Box  4291,  company  seeks  an  innovative  person  with  |pg  (p,  fastest  growing  paper  in  the  IJSA. 
Editor  &  I’ublisher.  ;  ptevious  experience  selling  local  and  national  ^nd  resume  to  Tim  Whiting,  the  Washington 


RECRUITMENT  ADVERTISING  MANAGER 


either  little  merchant,  motor  route  or  agency  '  - cniTnoiai  cniTno - 

systems  and  should  be  innovative,  hard-  |  „  tuiiURiKL  lljiiuk 

working  and  not  afraid  of  long  hours.  This  com- 

pany  offers  excellent  compensation  and  many  experienced  Mitoriaiist  whose  eloqu¬ 


ence  and  courage  will  lead  a  thriving  region. 
Independence  with  willingness  to  grapple 


Editor  &  Publisher.  '  P^eYious  experience  selling  local  and  national  |  gend  resume  to  Tim  WhitTn^^e  Washington  I  '"tellirently  with  local  and  state  issues  first  is  a 

_  recruitment  advertising.  I  3400  New  York  Av  NE  WashingtonDC  I  must  Thisnewspaperisthebestinitsstateand 

ADVERTISINGMANAGERtoberesponsiblefor  !  Responsibilities  involve  organizing  and  i  20002  :  is  notrt  for  its  vigorous,  independent  editorial 


three  weekly  publications.  Must  be  I  directing  all  sales  efforts  for  recruitment  ads  ] 
dependable,  goal-oriented,  person  able  to  su-  Also,  assist  in  planning  and  implementation  of 
pervise  salespeople,  as  well  as  handle  major  ^ruitment  advertising.  Involves  some  Lravel. 
accounts.  (314)  583-2545.  !  Requires  previous  experience  in  local  and 

,  national  recruitment  advertising  sales  and  a  4 
ri  AqqiPiFn  Thai  i  fngp  I  year  college  degree,  preferably  in  journalism, 

Supportivi  management  at  80,M^  Mid- '  marketing  or  business.  Management 
western  daily  will  give  aggressive  classified  !  experience  preferred, 
advertising  manager  free  hand  to  turn  around  !  ^  interested,  Please  send  resume  and  salary 
ailing  department.  Youngstaff  needsdirection.  1  Portland  Av. 

Phoneroom  and  promotions  need  overhaul.  Minneapolis  MN  554^ 

Potential  for  fast  advancement  within  our ! 

group,  ^nd  salary  requirements  and  resumeto  1  STAR  AND  TRIBUNE  COMPANY 
Box  4226,  Editor  &  Publisher.  |  ADVERTISING  SALESPERSON  or  working 

!  sales  manager  with  a  can  do  attitude  and  a  good 
ADVERTISING  SALES  MANAGER:  Weekly,  shopper  image.  Must  have  successful 
free  circulation  shopping  guide  in  Henderson-  j  experience  selling  in  a  competitve  market.  If 
ville.  North  Carolina  seeks  Sales  Manager  for  1  you  enjoy  the  outdoors,  you'll  love  it  here  Zone 
five  Advertising  Representatives.  Complete  j  8  or  9.  Phone  (801)  355-1975. 

responsibility  for  the  Display  Sales  Department  1  - 

with  strengths  in  hiring,  training,  and  motiva-  j  ADVERTISING  DIRECTOR  for  5M  semi-weekly 
tion.  This  young,  aggressive  company  in  one  of  ih  upper  Texas  Panhandle.  Sell,  share  manage- 
the  fastest  growing  areas  of  North  Carolina  has  !  ment  duties  on  $21M  base  plus  no-gimmick 
future  opportunities  for  harding-working  per-  I  pfofit  shaing.  Housing  available,  in  high,  dry. 
son.  Low  tZO's  plus  benefits.  Send  resume  tO:  I  healthy  small  city  of  12,000.  Joe  Reavis,  The 
Publisher,  Shoppers  Guide,  PO  Box  2596,  News-Press,  Box  757,  Dumas  TX  79029; 
Hendersonville  NC  28793.  (806)  935-4111  or  935-6538. 

EDITOR  &  PUBLISHER  for  May  29,  1982 


an  equal  opportunity  employer 


page  Box  4341.  Editor  &  Publisher. 


EXECUTIVE  EDITOR 
(Weekly) 

Excellent  opportunity  on  weekly  publication  that  is  num¬ 
ber  one  in  its  field.  Need  excellent  leadership  ability;  pro¬ 
vide  continuing  strong  motivation  and  training  for  staff. 

We  are  looking  for  an  aggressive,  take  charge,  go-getter 
with  proven  top-notch  reporting/editing  abilities.  Must  be 
able  to  recognize  and  overhaul  areas  that  need  it. 

Progressive  communications  company  in  Zone  5  seeks 
the  individual  with  above  listed  talents.  Our  compensation 
and  benefit  packages  are  highly  competitive.  Forward 
introductory  letter  and  resume  to: 

Box  4319 

Editor  &  Publisher 


HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITOR— Nationally  recognized  outdoor 
magazine,  minimum  4  years  experience. 
Interest  in  huntins,  fishing,  trapping,  conserva¬ 
tion.  camping  Send  resume  to  Kirn.  2552 
Brentwood.  Columbus  OH  43209.  | 

EDITOR  for  5-day  morning  daily.  Must  be  top- 
notch  writer-photographer  with  good  back¬ 
ground  in  layout,  design  and  VDT  computer 
operation.  Management  skills  essential  as  well 
as  ability  to  work  well  with  community  leaders. 
For  consideration,  send  resume,  salary  history 
and  references  to  Paul  Zilly.  Crystal  Lake  Morn¬ 
ing  Herald.  PO  Box  250.  (Crystal  Lake  IL 
60014. 

SPORTS  EDITOR  for  small  town  daily.  Cover  5 
high  schools.  Major  softball  area  Good  town  for 
young  family.  Modern  plant.  Salary  $200  to 
$250  week  depending  on  experience.  Ron 
Isbell.  The  Daily  Reporter.  PO  Box  158.  Casey 
IL  62420. 

EDITORIAL  WRITER 

If  you  have  editorial  page  experience,  if  you  are 
a  moderate  and.  above  all,  if  you  write  well, 
send  us  resume  and  clips.  Metro  daily  in  an 
uncongested  part  of  Northeast.  This  edit-op-ed 
department  has  a  staff  of  1 1 . 4  of  them  editorial 
writers.  Excellent  salary  and  benefits.  Box 
4349.  Editor  &  Publisher. 

SUNBELT— Regional  business  publication 
needsexperienced  editor.  Must  turn  out  signifi¬ 
cant  amount  of  copy,  both  analytical  and  fea¬ 
ture.  as  well  as  organize  total  news  product. 
Knowledge  of  design  and  photography 
essential.  Send  resume  and  5  clips  to  Box 
4296.  Editor  &  Publisher 

FINANCIAL  REPORTER  for  aggressive,  award¬ 
winning  business  weekly.  Several  years  of  daily 
reporting  experience  required,  plus  solid 
understanding  of  banking  finance.  Knowledge 
of  capital  goods  manufacturing  and  automotive 
industry  helpful.  $18-22K.  Send  resume  and 
clips  to  Jacques  Neher.  Editor.  Crain's  Cleve¬ 
land  Business.  140  Public  Sq,  Ste  412,  Cleve¬ 
land  OH  44114. 

THE  LOS  ANGELES  DAILY  JOURNAL  needs 
reporter  with  solid  background  in  law  and  jour¬ 
nalism.  VDT  exjjerience  helpful.  Resume  and 
clips  to:  Editorial  Dept,  PO  Box  54026.  Los 
Angeles  CA  90054. 

WORKING  FEATURES  EDITOR— To  design, 
execute  and  lead  freestanding  features  lifestyle 
section.  Must  be  strong  on  writing,  layout,  art 
and  wire  usage.  To  work  with  staff  of  one. 
Responsible  for  daily  section  plus  weekend 
package  Small  Zone  2  PM .  Box  4279.  Editor  & 
Publisher. 

MORNING  DAILY  in  large  Southwestern  city 
has  opening  for  assistant  editor.  Looking  for 
assertive  person  with  strong  news  and  feature 
writing  background.  Send  resume  including 
work  experience  and  salary  history  to  Box 
4284.  Editor  &  Publisher. 

To  answer  box  number  ads  in 

EDITOR 
&  PUBLISHER 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please  be 
selective  in  the  number  of  clips 
submitted  in  response  to  an 
ad.  Include  only  material 
which  can  be  forwarded  in  a 
large  manila  envelope. 

MANAGING  MEDICAL  EDITOR 
Southern  California  professional  audio-tape 
publication  seeks  knowledgeable,  experienced 
layperson  to  direct  condensation  and  produc¬ 
tion  of  direct  medical  convention  recordings 
into  bi-weekly  subscription  cassettes  for 
international  physician  and  hospital  audience. 
Send  CV  and  salary  range  to  CL  Oakley,  1 577  E 
Chevy  Chase  Dr,  Glendale  CA  91206. 

MANAGING  EDITOR 

Experienced  preferred.  7000  circulation,  mod¬ 
ern  Monday-Friday  and  Sunday  morning  daily. 
A  strong  emphasis  on  local  interest  news.  Vifrit- 
ten  applications  only  please.  State  earning  re¬ 
quirements  and  references  to  Elaine  Reeves. 
Publisher,  The  Pioneer.  PO  Box  554,  Bemidji 
MN  56601. 

MANAGING  EDITOR,  10.000  North  Dakota 
AM  daily.  We  are  seeking  a  working  editor,  a 
good  writer  capable  of  directing  news  staff. 
Individual  must  anticipate  news  and  know  your 
newspaper’s  real  strength  is  lively,  local  news. 
Send  resume,  clips,  salary  requirements  to:  Ed 
Hauck,  Dickinson  Press,  127  West  First  St, 
Dickinson  ND  58601. 

"HOW  TO  GET  HIRED  IN  JOURNALISM" 

For  information,  write:  Northwest  Marketing 
Limited,  Box  3658-J.  Lacey  WA  98503. 

WE  ARE  A  GROUP  OF  small  dailies  and  weekl¬ 
ies  in  southern  Jersey  committed  to  journalistic 
excellence.  We  are  updating  our  personnel  files 
for  talented  reporters,  photographers  and  edi¬ 
tors.  If  you  are  ambitious  and  aggressive  send 
us  your  resume  and  samples  and  we  will  be  in 
touch.  Ben  Burns.  Publisher.  Times  Graphics. 
Inc.  891  E  Oak  Rd.  Vineland  NJ  08360. 

MANAGING  EDITOR  for  Zone  6,  5-day  daily. 
Fine  community.  Seeking  quality-oriented, 
community-minded  editor  who  knows  how  to 
get  It  right  from  staff  Please  state  salary  re¬ 
quirements  to  Box  4346.  Editor  &  Publisher. 

WRITER  EDITOR 

OIL  MAGAZINE 

LAFAYETTE,  LOUISIANA 

We  need  a  career-minded  person  capable  of 
producing  key  news  and  feature  articles  for  our 
monthly  magazine  covering  the  petroleum 
industry  of  the  Gulf  Coast  region.  Candidate 
must  possess  excellent  journalistic  skills  and 
the  desire  to  move  up  in  a  professional,  growth- 
oriented  publishing  organization.  Send 
resume,  samples  and  salary  requirements  to 
HART  PUBLICATIONS,  INC.  Box  1917. 
Denver  CO  80201. 

Equal  Opportunity  Employer 

METRO  EDITOR 

We  re  looking  for  an  editor  to  organize  and 
direct  the  entire  local  report  in  our  award- 
winmg  newspaper.  The  position  demands 
maturity  of  news  judgment,  skill  in  managing  a 
talented  staff  of  reporters,  photogaphers  and 
editors,  and  a  commitment  to  high  quality  com¬ 
munity  journalism.  We  re  looking  for  the  best 
because  we  aspire  to  be  the  best.  Tell  me  what 
you  can  do  for  us — as  well  as  your  needs.  Robert 
S  Mellis,  Executive  Editor,  Tribine  Chronicle. 
240  Franklin  St,  SE.  Warren  OH  44482. 

MANAGING 

EDITOR 

Quality,  daily  has 
unusual  opportunity 
for  managing  editor. 
Must  have  strong 
management  style 
and  good  writing 
skills.  Zone  6.  32-40K 
salary.  Send  resume 
and  salary  history  to: 
BOX  4301 

Editor  &  Publisher 

OUTDOOR  WRITER 

Award-winning  Zone  4  daily  seeks  an  outdoor 
writer  to  produce  lively  copy  for  Sunday  page 
plus  a  mid-week  column.  The  emphasis  is  on 
hunting  and  fresh-water  fishing,  but  there  is  an 
opportunity  for  salt-water  fishing.  We  re  looking 
j  fora  "how-to”  and  "where-to"  stories  in  addi¬ 
tion  to  commentary  on  outdoor  and  environ¬ 
mental  issues.  Knowledge  of  photography  help- 
ful.  Some  desk  work  involved.  Box  4343.  Editor 
j  &  Publisher. 

BUSINESS  REPORTER.  Washington  bureau 
for  financial  trade  paper  seeking  senior  repor¬ 
ter.  Up  to  $35,000  depending  on  news 
!  experience.  Box  4326.  Editor  &  Publisher. 

,  CITY  EDITOR 

.  Our  newspaper  ranks  first  among  AM's  in  the 
US  in  penetration  of  its  metro  market.  33.000 
AM  Kentucky  independent  daily  dedicated  to 
excellence  seeks  leader  who  can  inspire,  direct 
teach  and  edit.  Five  years  in  journalism:  at  leas' 
two  in  reporting.  Some  management 
experience.  Pleasant  community.  Send  resume 
and  work  samples  to  Box  4264,  Editor  &  Pub 

1  lisher. 

HELP  WANTED  HELP  WANTED 


EDITORIAL 


30.000-PLUS  DAILY  in  California  seeks  man¬ 
aging  editor  candidate  who  is  an  experienced 
journalist  and  who  possesses  organizational 
and  management  skills.  Entire  news  operation 
IS  in  need  of  relook  and  potential  overhaul.  Our 
desired  candidate  will  have  strong  direction 
and  leadership  abilities.  We  serve  a  dynamic 
and  growing  area.  We  have  been  asleep  at  the 
wheel  and  it's  time  to  reflect  the  dynamism  of 
our  community.  This  is  a  once-in-a-lifetime 
opportunity  for  a  talented  and  results-oriented 
journalist.  Are  you  up  to  it?  If  so.  send  resume  in 
complete  confidence  to  Box  4303.  Editor  & 
Publisher. 


JOB  LEADS _ 

j  PR.'EDITORIAL  jobs  nationally.  Twice-a-month 
I  subscription  rates.  M  Sternman.  68-38  Yellow- 
I  stone.  Forest  Hills  NY  11375, 


PRESSROOM 


PRESSROOM  NIGHT  FOREMAN  for  a  large 
metropolitan  newspaper.  Primary  responsibilit¬ 
ies  include; 

•Overseeing  pressroom,  platemaking, 
and  news  print  operation. 

•Supervising  operating  personnel. 


PUBLICATIONS  COORDINATOR  Middle  | 
Tennessee  State  University  seeks  Publications  i 
Coordinator  to  supervise  twice-weekly  student  | 
newspaper,  advise  yearbook  and  student  i 
magazine,  teach  one  basic  journalism  course  I 
each  semester.  BA  or  BS  and  professional  print  I 
media  experience  required.  MA  or  MS  in  jour¬ 
nalism,  or  mass  communications,  teachingand  | 
budgetary  experience  preferred.  Non  tenure-  : 
track,  maximum  three-year  appointment  effec-  I 
tive  August  1.  1982.  Salary  open.  j 

Student  publications  has  VDTs.  electronic  . 
typesetting  equipment  located  in  modern  | 
building. 

Send  resume,  three  letters  of  recommendation  i 
by  June  25.  1982  to:  Alex  Nagy.  Chairman,  i 
Department  of  Mass  Communications.  PO  Box 
51.  Middle  Tennessee  State  University.  Mur-  ; 
freesboro  TN  37132. 

MTSU  AN  EQUAL  OPPORTUNITY  EMPLOYER  i 

RESEARCHER  TO  2  PRODUCERS  on  well-  ! 
known  tv  news  show.  Musthaveabilitytorecog-  | 
nize  a  news  story,  experience  m  news  j 
researching,  knowledge  of  film  and  background  I 
information  sources  and  good  judgment  of  peo-  1 
pie.  Please  send  resume  to  Box  431 1.  Editor  &  I 
Publisher. 


REPORTERS  for  central  Florida  daily.  New  ■ 
grads  or  1  or  2  years  experience.  Send  clips.  ; 
resume  to  the  News  Chief.  PO  Box  1440.  Win-  | 
ter  Haven  FL  33880  ' 


SPORTS.  GENERAL  reporter  for  Montana  I 
semi-weekly.  Beautiful  area,  excellent 
benefits.  Super  entry  level  job.  Send  clips.  | 
resume  to  Dave  Byerly.  News-Argus.  Box  900,  | 
Lewiston  MT  59457.  i 


WEEKLY,  part  of  a  group,  seeks  experienced  j 
reporter.  Send  resume  to  Howard  James.  James  i 
Newspapers.  Advertiser  Square.  Norway  ME  I 
04268:  (207)  743-7011.  i 


Must  have  4-5  years  experience  with  Goss  Met¬ 
ro  equipment,  including  2  years  supervision. 
Salary  up  to  $27,300.  contingent  upon 
experience;  excellent  company  benefits;  5-day 
week;  Zone  3.  Submit  resume  to  Box  4037. 
Editor  &  Publisher. 


PRODUCTION 


ACCURATE  AND  FAST  PERSON  for  page  and 
ad  make-up.  One  who  can  accept  responsibility 
and  take  charge  of  5-person  shop.  Union  or 
eligible  All  new  cold  type  equipment.  Com- 
pugraphic  experience  helpful.  San  Francisco, 
California  area.  Box  4297,  Editor  &  Publisher. 


COMPOSITION  PRODUCTION  MANAGER— 
Zone  7  tri-weekly  and  web  printing  plant. 
Opportunity  for  bright,  well  organized  person 
experienced  in  typesetting,  proofreading, 
advertising  and  page  paste-up  and  camera. 
This  is  a  working  position  that  requires  staff 
supervision  and  ability  to  meet  deadlines. 
Excellent  salary,  profit-sharing  and  company 
benefits.  Call  Publisher.  (308)  254-5555. 


THE  SACRAMENTO  BEE  has  an  immediate 
opening  for  a  night  supervisor  in  its  pre-press 
department.  Experience  in  composing,  camera 
and  offset  platemaking  and  knowledge  of 
electronic  mark-up  and  computerized  typesett¬ 
ers  required.  We  seek  a  person  with  proven 
leadership  abilities.  Competitive  salary  and 
benefits.  All  replies  held  in  strictest  confi¬ 
dence.  Send  resume  and  letter  to; 

John  Raytis 
Administrative  Director 
The  Sacramento  Bee 
PO  Box  15779 
Sacramento  CA  95852 
an  equal  opportunity  employer 


PROMOTION 


FREELANCE 


FREELANCES 

INI,  a  new  agency  for  writers,  is  seeking 
experienced  pros.  For  more  information, 
application,  send  cv,  three  non-returnable 
samples,  SSAE  to;  INI,  860  Welsh  Rd.  Maple 
Glen  PA  19002. 


ASSISTANT  PROMOTION  MANAGER 
I  Major  Northeast  daily  (over  200.000  circula- 
I  tion),  part  of  a  prestigious  group,  seeks  a  pro  to 
I  concentrate  on  advertising  sales  promotion  and 
i  help  manage  a  growing  department.  Related 
experience  plus  writing  and  managerial  skills  a 
'  must.  Large  paper  experience  helpful.  Send 
'  resume  to  Box  4350.  Editor  &  Publisher. 


MANAGER 
MEDIA  RESEARCH 

We  are  a  major  communications  company  located  in  New 
York  City  and  are  seeking  a  Media  Research  Manager.  Re¬ 
porting  to  the  Research  Director,  the  individual  selected 
will  have  major  responsibilities  including: 

•  The  design  and  analysis  of  Research  studies  addres¬ 
sing  strategic  questions. 

•  The  application  of  research  Tindings  to  solve  circu¬ 
lation  and  distribution  problems. 

•  Tbe  direction  of  profes.sionaLs  in  the  execution  of 
research  projects. 

Applicants  must  have  at  least  five  years  relevant  business 
experience  and  have  an  advanced  degree  in  a  field  pertinent 
to  research  (MBA,  Ph.D.  preferred).  Supervising  experi¬ 
ence  and  excellent  communications  skills  are  essential,  as  is 
heavy  experience  with  print-media. 

If  interested,  please  send  detailed  resume  and  salary  history 
in  confidence  to: 
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HELP  WANTED 


PUBUC  RELATIONS 


BRILLIANT?  UNDERPAID’  How  would  you  like 
a  M  position  with  top  potential  in  Los  Angeles? 
PR  chief  executive  required  assistant  who  is 
hungry  for  success:  who  is  a  heavy,  avid,  obses¬ 
sive  reader;  who  has  the  ability  to  write  a  lively 
news  story  on  business  subjects.  If  you  are  this 
strongly  motivated,  energetic,  brilliant, 
underpaid  individual,  write  a  long,  long  letter 
about  yourself  to  Ron  T  Smith.  547  Mission 
Vinyard  Rd.  San  Juan  Bautista  CA  95045. 


RESEARCH  MANAGER 
New  Washington  daily  newspaper  seeks 
research  professional  who  can  not  only  design 
and  conduct  audience  readership  studies,  but 
also  use  the  results  to  write  effective  advertis¬ 
ing  sales  presentations.  Requirements: 
marketing,  statistics  or  advertising  degree; 
experience  with  survey  research,  analysis  and 
media  terminology;  sales  orientation.  Salary: 
$24-28K.  Resumes  tO:  Jeff  Green,  the  Wash¬ 
ington  Times.  3600  New  York  Av.  NE.  Wash¬ 
ington  DC  20002 


HELP  WANTED 


;  SALES  EXECUTIVE  to  sell  and  service  news- 
I  paper  accounts  in  the  midwest.  Established 
territory.  Salary  to  commensurate  with 
experience.  National  company.  Respond  tO: 

,  Personnel  Department.  PO  Box  8024.  Charlot- 
;  tesville  VA  22906. 

SALES  MANAGER 

:  Position  open  for  aggressive  sales  manager  for 
staff  of  6  on  large  weekly  county  paper  and 
rapidly  growing  monthly  specialty  horse  paper 
for  tvro  states.  Salary  open.  Commission,  vaca¬ 
tion.  insurance,  pension  plus  small  town 
atmosphere  with  hunting,  fishing  and  close  to 
winter  sports.  Send  resume  only  No  phone 
calls.  GO  Glasmann.  Box  468.  Jerome  ID 
83338 


Learn  how  an  E&P  CLASSIF  lED  AD  can  put 
you  to  work,  sell  or  seek  equipment,  pro 
ducts  and  services:  or  maybe  find  that  pro 
fitable  weekly  you  ve  wanted  to  own 


POSITIONS  WANTED 


AVAILABLE  for  creative  assi^ments.  Rockies 
and  West:  US  and  Canada,  ^o  10  years,  fea¬ 
ture  writer  photographer.  (406)886-2174.  PO 
Box  124,  Swan  Lake  MT  59911. 

DILIGENT,  energetic  lournaiist  wih  VDT  know¬ 
how  wants  to  put  her  newspaper  and  magazine 
experience  into  your  metro  DC  suburban  Virgi¬ 
nia  publication.  Clips  and  references  on  requ¬ 
est  Box  4323.  Editor  &  Publi^ier. 


POSITIONS  WANTED 


'  STAFFWRITER.newssportsfeatures.  at  major 
'  upstate  New  York  daily,  seeks  job  at  daily, 
rriagazine  or  in  public  relations  in  Los  Angeles 
I  area  J-school  grad  Box  4312.  Editor  &  Pub- 
I  lisher. 

I  THREE  years  metro  daily  experience  as  wire 
I  la^t  editor,  business  feature  writer  Pro  on 
I  VDTs.  iTKXlern  design.  Zone 9. 8.  7.  Box  4329. 
Editor  &  Publisher. 


POSITIONS  WANTED.  .  . 


ADMINISTRATIVE 

ATTORNEY.  30.  J-grad.  wants  to  be  assistant 
publisher/inhouse  councel  for  daily  or  small 
chain.  A  former  daily  reporter.  I  have  produced 
and  edited  magazines.  Asa  private  practice  and 
government  lavryer.  I  have  contracts,  media 
law.  legislative  and  trial  appellate  know-how. 
I'd  like  to  earn  a  spot  on  your  management 
team.  Zones  2.  3  and  5  Box  4338.  Editor  & 
Publisher. 

CEO.  GM.  Controller-MBO  achiever-16  years 
management  experience  and  profit  and  loss 
responsibility  on  8500  to  SOM  circulation  dail¬ 
ies  in  four  states-both  union  and  non-union 
properties-strong  organizer,  motivator,  leader, 
a  tactful  repairman  with  your  people  or  find  and 
develop  my  own  department  managers-proven 
record  with  excellent  references-community 
leader,  family  man-available  now-all  locations 
considered,  now  in  Zone  1.  Call  (617)  672- 
7974.  I 

GENERAL  MANAGER.  AGGRESSIVE. | 
knowledgable  all  phases  newspaper 
operations.  Profit  and  people  oriented,  with 
solid  record  of  substantially  lowering  operating 
costs.  Proven  record.  Highest  references.  Box  j 
4231.  Editor  &  Publisher.  ! 

NEWSPAPER  MANAGER  with  MBA  degree 
seeks  position  on  daily  or  weekly  newspaper 
Box  4282.  Editor  &  Publisher.  I 

PUBLISHER:  Put  my  15  years  experience,  plus 
education  to  work  in  your  newsroom  At  41.  I 
can  lead  or  follow.  Present  salary  as  managing 
editor  IS  $20K  Dave  Hillsamer,  202’/5  Jones.  ’ 
El  Dorado  KS;  (316)  321-2097. 


ART/GRAPHICS _ i 

NATIONAL  AWARD-WINNING  college  cartoon-  I 
1st  seeks  editorial  cartoonist  staff  artist  position  i 
on  daily.  Box  4335.  Editor  &  Publisher.  - 

CIRCULATION  ' 

I 

CIRCULATION  MANAGER— Experienced  plus  I 
TMC,  computer;  on  AM  PM  22  to  60M.  Seek-  i 
ing  managerial  position,  prefer  Zones  1.  2.  3  or  I 
5.  Box  4308.  Editor  &  Publisher.  ' 


AGGRESSIVE.  EXPERIENCED  sportswriter. 
27.  looking  for  new  challenges  on  major  metro¬ 
politan  daily.  Staff  writer  for  New  York  area 
daily  4  years  doing  all  sports.  No  problem 
relocating.  Hard  worker.  VDT  and  Teleram. 
Clips  and  resume  on  request.  Box  4259.  Editor 
&  Publisher. 

AFTER  11  YEARS  on  copydesks.  I  offer  dedica¬ 
tion.  experience  and  concern  for  style  if  you 
offer  work  with  variety.  Strong  background  in 
editing,  heads  and  layout,  with  some  writing. 
Day  work  and  travel  would  be  nice.  too.  If  that's 
not  too  far-fetched.  I'd  like  to  hear  about  the 
opportunity.  Prefer  Zones  1.  2;  will  consider 
all.  Box  4271.  Editor  &  Publisher. 


_ ADVERTISING _ j 

ADVERTISING  MARKETING  Ambitious,  well  | 
educated,  experienced,  multinewspaper  back¬ 
ground,  leader  and  known  achiever  with 
medium  sized  seven  day  newspaper  in  competi¬ 
tive  market  is  seeking  career  opportunity.  If  you 
need  strong  advertising,  promotion,  circulation 
and  personnel  development  skills,  write  today 
Box  4328,  Editor  &  Publisher. 


CLASSIFIED  AD  REP  with  display  experience 
ready  to  move  up.  Also  TMC  and  weekly 
experience  (Currently  with  daily  in  highly  com¬ 
petitive  market. 

Showed  excellent  lineage  games  in  classiied 
automotive  in  1981  Strong  on  selling,  special 
promos.  Knowledge  of  page  dummy,  photogra 
phy.  and  phone  selling. 

College  grad  now  30  and  seeking  management 
position.  Zones  1,  2,  3,  4.  5. 

Box  4336,  Editor  &  Publisher  : 


CLASSIFIED  AD  MANAGER,  highly 
experienced:  budgeting,  etc  on  dailies  with 
TM(;  weeklies;  competitive  metro  area  Now  | 
employed.  Prefer  Zone  8.  9.  Will  consider  any 
for  right  deal.  2534  Tiara.  Ontario  CA  91761  I 
Evenings.  (714)  947-5762 


You  May  Take  One  Giant  Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


EDITOR:  COPY/NEWS  15  years  solid  j 
experience -slot,  nm.  wire,  makeup  with  top  ■ 
Asian  dailies.  The  Wall  Street  Journal  and  wire  ' 
senrice-seeks  new  challenges.  Mr  Joe  Joshi. 
B-3  15  Floor,  Hay  Wah  Building.  72  Lockhart 
Rd.  Wanchai  Hongkong.  Telephone  (5) 
283646 

ENTERTAINMENT  REVIEWER:  Now  in  tv. 
would  like  to  return  to  print.  Zones  4,  5.6. 8. 9 
Box  4254,  Editor  &  Publisher. 

EDITOR  of  one  of  state's  best  weeklies,  with  25 
years'  daily,  wire  service  background  in  large 
and  small  cities,  seeks  editorship  of  larger 
weekly  or  news  executive  slot  on  daily  desiring 
quality  product.  Community-minded  and  a  ' 
strongwriter  Highest  personal,  professional  re-  | 
ferences  Mid-fifties  Box  4235.  Editor  &  Pub-  ' 


ENTERPRISING,  diligent  reporter  editor  with  5  i 
years  experience  on  large  suburban  New  York  I 
daily  seeks  challenging  writer's  slot  on  large  ' 
metro  paper.  SDX  award  winner  for  I 
investigative  work;  covered  county  courts,  j 
public  agencies;  background  strong  on  pieces  ' 
about  the  poor  and  communities  in  crises.  Box 
4263,  Editor  &  Publisher 

EDITOR  WITH  NEWSPAPER,  wire  service,  and 
business  publication  background  can  offer  top 
rewrite,  editing,  headline,  layout,  and  produc¬ 
tion  skills.  Thoroughly  experience  in  handling 
complex  copy.  Box  4313.  Editor  &  Publisher 

EDITORIAL  WRITER:  fiscal  conservative,  civil 
libertarian,  human  rights  advocate,  anti- 
totalitarian.  anti-authoritarian.  pro-free  enter¬ 
prise,  anti-protection  ist  and  a  vigorous  environ¬ 
mentalist.  I  prefer  soccer  to  footballand  writing 
to  anything.  I  have  a  sense  of  humor,  a  respons¬ 
ible  and  a  yen  to  move  to  a  bigger  paper  Box 
4316,  Editor  &  Publisher. 


EXPERIENCED  daily  news.feature  writer  seeks 
new  challenges  on  quality  daily  Box  4331.  I 
Editor  &  Publisher.  j 

ENERGETIC,  aggressive  individual  seeksentry-  ! 
level  position .^with  newspaper,  sports  related  , 
publication  or  communication  m^ium.  Jour¬ 
nalism  education  including  collegiate  campus 
I  daily  and  radio  station  experience  Zones  1.2. 
3.4, 5. 6  and  9.  Box  4141.  Editor  4  Publisher. 

I  FORMER  AWARD-WINNING  sports  columnist 
I  for  large  Midwest  daily.  1 1  years  experience, 
seeks  return  to  writing  position  from  night  copy- 
editing  slot.  Interested  in  preps,  college,  pros, 

.  sports  features,  or  general  features  position  on 
:  progressive  mid-sized  daily.  Box  4256.  Editor  i 
4  Publisher 

GRADUATE  SEEKS  REPORTER  position 
Experience  with  photography.  Solid  writing 
abilities  in  news,  sports.  Reed  Parsell.  2977  S 
Steele  St,  Denver  CO  80210. 

I  GIVE  YOUR  READERS  what  they  want  -news 
delivered  with  wit,  flair  and  insight.  Award- 
'  winning  journalist,  experienced  investigative 
j  reporter,  finds  human  side  to  stories,  handles 
complex  issues.  Seeks  rewarding,  challenmng 
!  position.  Prefer  Northeast,  but  flexible,  tox 
4211.  Editor  4  Publisher. 

I  _ 

^  HUNGRY  Cum  Laude  J-grad  seeks  full-time 
^  reportingjob.  any  Zone.  Community  newspaper 
experience.  Dave  Rowe.  (216)  521-6463: 

I  1311  Bunts  Rd.  Lakewood  OH  44107. 

'  NEWS  EDITOR.  28.  leader  of  aggressive 
20.000  daily  in  Zone  2,  six  years  expeience. 
seeks  step  in  metro.  Zones  2.  3.  4.  Box  4342, 
Editor  4  Publisher. 

SPORTS  EDITOR-WRITER  12  years 
experience  looking  for  a  challenge  in  Zone  2. 
Coverage  or  desk.  Happiest  when  working  hard. 
Box  4222.  Editor  4  Publisher 


I  VERSATILE  YOUNG  REPORTER  with  2  years 
;  weekly  experience  seeks  Zone  9  editorial  chal- 
.  lenge  Have  editing,  layout,  photo  experience 
:  also.  Tracy  Saunders.  345  Eleonore  St.  New 

j  Orleans  LA  70115. _ 

VETERAN  journalist,  broadcaster,  columnist 
seeks  editorial  slot.  Versatile  Especially  strong 
in  tv.  theater,  books,  travel  and  religion.  Irish- 
born  with  US  advanced  degrees  in  journalism 
and  fine  arts.  Ciall  Victor  Power.  (312)  396- 
0626. 

WOROSMITH,  Missouri  grad.  4I7  years,  all 
beats,  workhorse,  seeks  city  or  copy  desk  job  in 
Zone  2.  (607)936-8371 

_ FREELANCE _ 

CHICAGO  STRINGER  tor  major  publications 
accepting  assignments  to  cover  trade  shows. 
Marks  (312)  684-3124 

HOUSTON  CORRESPONDENT  available,  daily 
and  magazine  experience;  former  business  edi¬ 
tor;  references:  Michele.  (713)  974-2149 


PHOTOGRAPHER 

PICTURE  EDITOR 

29,  SIX  years  on-the-street  experience  as  award- 
winning  news  photographer,  former  AP  picture 
editor.  Kudos  for  spot  news,  feature  layout  and 
page  design,  seeks  change  and  challenge  with 
eye  toward  management.  Efficient,  creative, 
above  all.  a  news  jxofessional  Box  4321.  Edi¬ 
tor  4  Publisher. 


PHOTOJOURNAUSM 

READ  NO  FURTHER  if  happy  with  mediocre 
picture  coverage.  Creative  sharp-eyed  award¬ 
winning  photographer.  25.  on  small  daily  seeks 
a  larger  staff  with  creative  atmosphere  Will 
provide  shots  with  impact  and  meaning  Box 
,  4334.  Editor  4  Publisher. 

I _ PRODUCTION _ 

EXECUTIVE  WITH  MANAGEMENT, 
administrative,  technical,  organizatioiial.  and 
operational  skills  Proven  bottom-line  accom- 
I  plishments.  Quality-conscious  Excellent 

I'  human  relations  and  communications  skills. 
Labor  negotiations.  Production  and  engineer¬ 
ing  bacliground  Carnegie-Mellon  graduate, 
i  Box  4340,  Editor  4  Publisher. 

j  PRODUCTION  MANAGER  Knowledge,  front  to 
I  back.  Proven  record  increasirig  productivity 
I  while  lowering  operating  costs  Highest  refer 
!  ences.  Box  4230.  Editor  4  Publisher. 

I  - 

I  SEASONED  PRODUCTION  Manager.  Heavy  in 
I  cost  control,  systems  and  engineering  Box 
4285.  Editor  4  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 


ED.D.  JOURNALIST/PHOTOGRAPHER  travel-  j 
ing  through  Asia  and  Africa  seeks  negotiable 
assignments  Write;  V  Castellann,  425  E  51st 
St  New  York  NY  10022. 

EDITOR  WRITER.  20-plus  years  experience 
write,  copy  desks,  sports,  features,  outdoors 
Award  sports,  conservation  writing.  Zones  1,  2. 
3.  Box  43(X).  Editor  4  Publisher. 


YOUR  MAN  IN  CHICAGO! 

20  years  copy.  2  business  books,  editor  of 
newsletters.  31  awards  for  direct  mail  copy/ 
circulation  promotion  copy  Marketing  col¬ 
umnist  Can  handle  camera.  Own  b'w  dar¬ 
kroom  What  do  you  need  in  ILLINOIS.  WIS¬ 
CONSIN.  INDIANA  or  MICHIGAN?  Have  33' 
boat  and  motorhome  for  travel!  Retainer  or 
project  basis  (312)  362-0016 
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Shop  Talk  at  Thirty  By  Jean  H.  Otto 
Explaining  the  bottom  line 


The  value  of  a  newspaper  lies  in  its 
commitment  to  its  readers,  in  its  accept¬ 
ance  of  responsibility  and  its  prudent 
exercise  of  power.  And  the  value  of  a 
newspaper  also  accrues  to  its  communi¬ 
ty.  The  bottom  line  is  not  dollars,  though 
obviously  profit  makes  it  all  possible.  The 
bottom  line  is  what  goes  into  a  news¬ 
paper,  not  what  is  taken  out  of  it.  No 
other  citizen,  individual  or  corporate, 
exerts  more  influence  and  triggers  more 
consequences  in  a  community  than  its 
newspaper. 

The  press  must  help  the  public 
understand  that  free  speech  and  a  free 
press  are  their  best — perhaps  their  only — 
guarantee  of  self-government. 

The  First  Amendment  Congress  is 
dedicated  to  getting  out  there  and  talking 
to  people,  to  listening  to  their  concerns 
about  the  press.  In  both  the  two  national 
congresses  held  to  date,  and  in  20  or  so 
state  and  local  congresses,  people  have 
expressed  amazement  that  the  press  even 
cares  what  they  think. 

It  is  through  such  dialogue,  give  and 
take  with  our  readers,  that  we  can  resolve 
our  differences  and  do  a  better  job  of 
carrying  out  our  respective  roles  in  this 
society. 

There  are  many  avenues  of  action  that 
we  can  take  to  further  understanding 
between  the  press  and  the  public. 

Some  of  them  could  be  carried  out  by 
the  Wisconsin  Newspaper  Association, 
others  by  members  in  their  own  com¬ 
munities. 

One  of  the  first  things  we  should  do  is 
approach  our  schools.  Editors  and 
reporters  should  let  teachers  and  admi¬ 
nistrators  know  that  they  are  willing  and 
eager  to  discuss  with  young  people  their 
First  Amendment  rights  and  duties.  We 
should  put  together  booklets,  filmstrips 
and  videotapes  that  help  students 
understand  just  why  their  country  is  dif¬ 
ferent  from  every  other.  Far  too  little  is 
being  done  in  this  area.  A  whole  genera¬ 
tion  is  growing  up  with  no  knowledge  of 
what  it  means  to  be  guaranteed  individual 
rights. 

Second.  Teacher  organizations  and 
PTA  groups  should  be  informed  that  you 
have  such  materials,  and  that  you  will 
make  someone  available  for  programs  or 
teacher  training.  You'd  be  amazed  at 
what  teachers  don’t  know  about  the  First 
Amendment. 

Third.  Have  the  WNA  or  individual 

(Adapted  from  a  speech  to  Wisconsin 
Newspaper  Association  on  May  14  in  Mil¬ 
waukee.  Mrs.  Otto,  who  is  Op-Ed  editor  of 
the  Milwaukee  Journal,  is  past  president  of 
the  Society  of  Professional  Journalists, 
SDX,  and  chairman  of  the  board  of  trus¬ 
tees  of  the  First  Amendment  Congress.) 
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papers  sponsor  essay  contests,  debates 
and  other  programs  dealing  with  the  var¬ 
ious  aspects  of  the  First  Amendment.  Do 
it  for  students  in  schools,  or  for  adults.  Or 
both.  Publish  the  winner’s  work  in  a 
house  ad.  Or  on  your  editorial  page. 
Invite  winners,  or  all  participants,  to  a 
special  dinner  with  editors  and  reporters. 

Fourth.  Have  the  WNA  offer  to 
present  programs  at  Wisconsin  meetings 
of  social  studies,  English  or  journalism 
teachers,  librarians  or  the  bar.  Offer 
workshops  that  help  them  better 
understand  the  value  of  the  First  Amend¬ 
ment  to  ail  citizens. 

Fifth.  Newspapers  should  develop 
materials  and  talk  to  their  own  employes 
about  every  single  contact  with  the  public. 
People  can’t  hate  your  advertising 
department,  or  a  photographer,  or  one 
arrogant  and  insensitive  reporter  and  still 
love  the  press. 

Sixth.  The  WNA  should  work  with  the 
Department  of  Public  Instruction  or  the 
UW  system  to  establish  curriculum  re¬ 
quirements  involving  study  of  the  Bill  of 
Rights  and  the  individual’s  obligations  of 
citizenship  in  a  democratic  nation. 

Seventh.  Individual  papers  should 
sponsor  seminars  for  members  of  the  high 
school  press,  and  their  advisors  or  school 
principals,  superintendents  and  even 
members  of  school  boards.  Have  report¬ 
ers  and  editors  conduct  workshops  in 
writing,  editing,  layout.  Discuss  rights 
and  responsibilities  all  around,  and  en¬ 
courage  understanding  of  the  roles  of 
each. 

Eighth.  Editors  or  publishers  should 
consider  having  regular  meetings  with 
various  interest  groups,  business  for 
example,  or  religious  leaders,  or  law 
enforcement  folks,  or  lawyers  and 
judges,  or  minorities,  and  discuss  how 
particular  groups  are  covered.  Find  out 
how  fair  they  think  you  are.  Let  them 
know  how  to  approach  the  press  when 
they  have  news  or  a  complaint.  And  be 
sure  the  reporters  who  cover  them  are  on 
hand.  Use  this  as  an  opportunity  to  build 
bridges  in  your  community. 

Ninth.  Organize  a  council  of  public 
leaders  and  some  ordinary  folks  who 
meet  monthly,  or  quarterly,  with  editors 
to  discuss  areas  of  conflict  or  mutual 
interest.  Let  these  people  be  an  additional 
set  of  eyes  and  ears  in  the  community, 
helping  you  know  what  the  public  tem¬ 
perature  really  is. 

Tenth.  Publish  at  least  2  or  3  times  a 
year  your  paper’s  code  of  ethics,  or  the 
code  of  the  Society  of  Professional  Jour¬ 
nalists,  or  APME.  Let  people  know  that 
we  do  have  standards  and  that  your  paper 
enforces  them 


Editor  is  placed 
on  rehabilitation 

A  Connecticut  superior  court  judge  has 
placed  on  accelerated  rehabilitation 
Hartford  Advocate  managing  editor  Gary 
Nielsen,  who  was  arrested  last  February 
by  Hartford  police  during  what  Nielsen 
said  was  research  for  an  article  on  pro¬ 
stitution. 

Nielsen’s  legal  counsel  said  that 
Nielsen  had  accepted  accelerated 
rehabilitation  out  of  expediency. 


Straight  talk 

(Continued  from  page  29) 


coverage  of  trade  area  or  inability  to  zone 
or  expand  coverage  of  households,” 
Snodgress  said.  “In  big  markets,  the 
problem  is  usually  too  much  circulation 
over  too  much  area  and  inability  to 
zone,”  he  said. 

To  reduce  rates 

As  a  result,  he  said  several  papers, 
including  his  own,  are  now  planning  to 
reduce  preprint  rates,  zone  and  add  extra 
coverage  options.  "Preprint  CPMs  in  the 
$50  and  $60  range  invite  competition,”  he 
said.  “In  smaller  markets  preprint  cost 
per  thousands  (CPM)  need  to  be  in  the 
high  $30s  and  low  $40s.  More  than  $43  to 
$45  invites  shoppers  or  marriage  mail,” 
Snodgress  said. 

As  for  ROP  rates,  he  said  that  the 
“spread  between  the  rate  earned  by  small 
advertisers  and  giant  advertisers  should 
not  be  more  than  10%  to  15%. ”  He  said 
he  was  speaking  about  smaller  markets. 

“Small  advertisers  with  creative  sell¬ 
ing  can  become  bigger  advertisers;  but  if 
we  price  ourselves  out  of  their  reach,  they 
don’t  grow  or  they  become  prime  pro¬ 
spects  for  a  shopper,”  he  said. 

52%  of  the  ad  managers  in  his  survey 
agreed  the  spread  should  be  1 5%  or  less 
while  48%  opted  for  25%,  35%  or  more,” 
he  said. 

INCFO  is  an  international  association 
of  newspaper  financial  people  with  more 
than  1,100  members. 

The  annual  meeting  is  scheduled  for 
October  17-20  at  the  Hyatt  Regency  in 
Dearborn,  Michigan. 
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Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 
36  Years  Nation-Wide  Personal  Service 
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JAMES  E.  SCRIPPS  AWARD 

John  Goldsmith 
Mark  Seegcr 
A1  Calogero 

A\DVM-TV  Washington,  D.C. 


SPECIAL  CITATION 

David  Ashenfelter 
Sydney  Frcedbcrg 
Detroit  News,  Detroit 


In  recognition  of  extraordinary'^  accomplishment.  The  Evening  News  Association  recently 
awarded  John  Goldsmith,  Mark  Seeger  and  A1  Calogero  a  J5500()  grand  prize.  Their  incisive  vear- 
end  report  won  both  the  mixed-media  program  for  journalism  and  Best  Individual  or  Team  Effort. 
David  Ashenfelter  and  Sydney  Freedbcrg  were  also  awarded  85000  and  a  Special  Citation  for 
distinguished  journalism  and  the  Best  Writing  Award,  broadcast  or  print. 

It’s  not  surprising  that  the  James  E.  Scripj>s  award  winners  went  on  to  win  the  coveted  George 
Foster  Peabody  Award  for  Excellence  in  broadcasting.  And,  that  the  Detroit  News  received  the 
prestigious  Pulitzer  Prize  Gold  Medal  for  Meritorious  Public  Scrxdce  for  the  work  of  the  Special 
Citation  recipients.  The  award  was  in  recognition  of  their  outstanding  scries  on  peacetime  deaths 
in  the  U.S.  Navy.  And  it’s  this  kind  of  flrst-ratc  effort  that  exemplifies  the  109-year  tradition  of 
excellence  at  The  Evening  News  Association. 


NEWSPAPER  DIVISION 
Michigan  THE  DETROIT  NEWS 
California  THE  DESERT  SUN  Palm  Springs 
California  THE  DAILY  NEWS  Indio 
New  Jersey  TIMES  GRAPHICS,  INC.  Vineland 


ThkEJa’ening  Xev^ts  Assoctation 


BROADCAST  DIVISION 
District  of  Columbia  WDVM-TV  Washington 
Oklahoma  KTVY  Oklahoma  City 
Arizona  KOLD-TV  Tucson 
Alabama  WALA-TV  Mobile 
Texas  KVUE-TV  Austin 
Michigan  WWJ-AM/WJOI-FM  Detroit 


when 

h  is  a 
^bee 

like  a  rabbit? 


When  it  multiplies  by  leaps  and 
bounds,  as  Scripps- Howard’s 
National  Spelling  Bee  has  done 
every  year  since  1976. 

This  year,  Scripps-Howard  proudly 
hosts  126  young  men  and 
women  at  its  55th  annual 
National  Spelling  Bee  in 
Washington,  D.C.,  May  31  to 
June  4.  That’s  six  more  spellers 
than  competed  a  year  ago  and 
53  more  than  participated  two 
decades  ago.  Put  simply,  thafs 


rabbit-like  reproduction. 

Scripps-Howard  salutes  all  126 
participants  for  their  desire, 
determination  and  scholarship. 
These  qualities  make  each  a 
true  champion. 


Seri pps-  Ho  IV  a  rd 
National  Spelling;  Bee 

1 100  Central  Trust  Tower, 
Cincinnati.  Ohio  45202 
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